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THE ORGAN oF BRITISH ADVERTISING 


OLOUR - ulls. -- Permanent! anently ° 


Reproduced by kind perm 
Home Perms and Foote, Cone ‘4 “Belding Led 


** Just like naturally curly hair”—especially when it's shown in Odhams natural full-colour 
gravure. No woman could help looking twice at these attractive yet powerful Toni 
advertisements from Odhams periodicals. And she will remember them—for full-colour in 
these three No. 1 magazines gives the greatest impact known to modern advertising. For 
any product—established or new —Odhams big three are the media that multiply sales. 


and» 


HARRIS KAMLISH. 


ADVERTISEMENT DIRECTOR, 


CDHAMS PRESS LIMITED, 96-98 LONG ACRE, LONDON. W.C.2 
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ADVERTISER'S WEEKLY 


Readership 


. . 
duplication 
Sm,—in the course of your in 
teresting report on the publica 
tron of this year’s Hulton Reader 
ship Survey (September 18), you 
quoted Mr. Cauier’s request for 
some form of duplication tabies 

Duplication tables, which 
simply tell you how many readers 
of one publication read another, 
have always seemed to us to have 
very limited value and certainly 


IN THIS ISSUE— 
GUEST COLUMNIST 


NEXT WEEK: Market survey of 
Y orkshire. 


they can never be worth the 
gigantic task of tabulating and 
printing which is involved in their 
compilation 

Al the request of one or two 
interested agencies, We have, dur- 
ing the past year, been experi- 
menting with a new service which 
will do all that duplication tables 
could ever do. and then a good 
dea| more 

As a result we are able to an- 
nounce that a Media Schedule 
Evaluation Service is now avail- 
able at cost to any advertising 
agency or advertiser who wishes 
to take advantage of i 

This is how it works The 
agencies send us their media 
schedules with a request to know 
what net readership it will give 
them, that 1s to say, what reader 
ship will be left when all dupli 
cate readership has been elimin- 
ated. They can also be told net 
readership in which sex, age 
group, social class, domestic 
status group, or functional groups 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


To The Editor.. 


are \s @n eXtension, they can 
be told what differences to the 
net readership wil] be introduced 
by adding to of subtracting publi 
cabons trom the schedule 

Naturally, this data is only 
availiable for the publications in 
cluded in the Hulton Readership 
Survey 

So far the average schedule has 
cost between about ten and fifteen 
guincas to evaluate, but the 
amount involved depends directly 
on the — of the schedule and 
the complexity of the analysis 
required 

G. B. Aupiey 

Hulton Research, 
Hulton Press Lid. 


Pretty miraculous! Not only is the 
shirt washed, if's ironed 100, says 
our correspondent 


Keep your shirt on! 
Sm,—-The saying that “Time 
and Tide wait for no man” is well 
illustrated in the latest Hedley 
advertisement, for not only has 
Tide caused the dirt to fall out of 
the shirt, it has apparently jumped 
the gun and done the ironing too. 
The heading that tells us that 
“This was the day that Dad saw 
how miraculous Tide is” can cer- 
tainly not be faulted for exaggera- 
tion, | find it pretty miraculous 
myself—-and 1 am a copywriter! 
E. D. W. ATTEensonovon. 
$ Kensington Court, 
London, W.8. 


. ° 
Coronation display 
pictures 
Sm, —The reasons given by the 
royal photographers in explana- 
tion of their strict limitation of 
rights to reproduce prints for 
Coronation displays afc surpris- 

ingly unconvincing 

There are many commercial 
photographers in the country 
capable of producing prints of at 
least as high a quality as the three 
“appointee” firms. Many of these 
are also in a position (o ensure 
the maintenance of any contro} 
of sale necessary to protect royal 
interests (but are adverusing and 
display men indeed so lacking in 
good manners as to need “con- 
trol” lest they use royal photo- 
graphs in unseemly surround- 
ings?) 

The decision to permit only 
three firms to make prints gives 
them a virtual world-monopoly 
in formal royal portraits and 
prevents other competitive firms 
from providing any service what- 
ever in such prints for 
regular clients. 

The mention of the Institute of 
British Photographers’ rate is 
pointless, for this is only, at best, 
a “suggested” rate for general 
commercial work, which has been 
undercut by practically every 
commercial house in the country 
for years. Norma! competition 1s 
the best protection against exces- 
sive prices and the royal photo- 
graphers cannot seriously believe 
that other firms would quote 
higher prices than they do them- 
selves. 

Are these three firms normally 
$0 unanimous in their prices and 
do they usually sell at 6s. per sq. 
ft.. particularly when their com- 
petitors frequently charge less, 


TWENTY-FIVE 


October, 1927 
The Shell-Mex Co., Lid., “recog- 
nising the strong current of public 
opinion,” decided to withdraw all 
outdoor Shell signs cxcept those 
actually installed at Miling stations. 
. > > 
A Bureau of Research and Educa- 
tion with a five-year programme 
covering advertising, marketing and 
distribution, was announced by the 
International Advertising Association 
im New York. 
7 * * 
Circulation of the Northern Maii 
topped the 100,000 mark. 
o > * 
The first air banner—-forty foot 
long and advertising the Daily News 
was flown at Croydon 


TEMPLE BAR 2468 


112 HIGH 


BOR‘ 


HOLBORN 


YEARS AGO 


The Sunday News was enlarged to 
seven columns a page. 
> * 7 
Low, the cartoonist, joined the 
Evening Standard. 
* . * 
Charles F. Higham Lid. were ap- 
pointed to handle a co-operative 
campaign for The Rubber Growers 
Association and a group of rubber 
footwear manufacturers. 
* * . 
Average net sale of Apv: atTisenr’s 
WEEKLY was 5,100, 
* * . 
Lawrence Wright, the song pub- 
lishers, took the whole front page 
of the Daily Mail to announce their 
latest “bit tune”—*Souvenirs.” 


ADVERTISING 


ROE OUTDOOR ADVERTISING LTD.’ 
COMPLETE NATIONAL SERVICE 
MANCHESTER 
205¢ Ann’ sSquar: 
Biockfriars 9786 


LONDON 
1 74MewBond Se. W 
Regert 6358 


rather 
figure? 


than more, than this 
Sram. Puzziep. 


(Name and odiress address supplied.) 


‘A’ & ‘B’ chior chlorophyll 

Sm,—As manufacturers of 
chlorophyll and its derivatives 
we feel constrained to comment 
on S. P. O'Connor's letter in your 
issue of September 18. While 
chlorophyll is a meral term 
covering many different related 
substances, by far the greater part 
of them are coloured green, 
whether they are oil soluble or 
water soluble. 

In nature, two forms are pre- 
sent called chlorophyll A and 
chlorophyll B. The A form in 
alcoholic solution is blue-green, 
while the B form is soluble with a 
brilliant green colour. These 
materials can be extracted and 
suitably treated to give water 
soluble chlorophyll, which again 
is of a brilliant green colour. 

This colour is usually enhanced 
for commercial purposes by the 
substitution of copper for mag- 
nesium in the chlorophyll! mole- 
cule. Hence colourless chioro- 
phyll is a chemical improbability. 

only way in which chlioro- 
phyll can be rendered colourless 
is by chemical decomposition but 
then. of course, it is no longer 
—_ yll but a degradation 
t ‘ 


e 

L. Deapman, 
Chief Chemist, 
Ashe Laboratories Ltd. 


Publicity drive 
through hop fields 


Whitbread & & Co. Ltd, 
their hop fields in Kent 

With the displays was publicity 
for coach services which operated 
to and through the hop ficlds on 
special excursions and regular ser- 
vices from Victoria Coach Station. 


FOR ENTERPRISE 


ORIGINALITY & EFFICIENT 


SERVICE 


General Momeger: G. L. McLELLAN 
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ADVERTISER'S WEEKLY 


MASS 
ISTRIBUTION 


OF CIRCULARS 
AND SAMPLES 


We offer the services of a nation-wide 
the distribution of 
circulars and samples from house-to- 


organisation for 


house. 


Distribution is strictly controlled. Each 
team of four distributors has a super- 
visor with a car who works with the 
team throughout the day. In addition, 


we have a staff of inspectors who make 
spot checks. 


A team distributes from 12,000 to 14,000 
circulars and/or samples a week at a 
basic cost of £40, which works out at 
slightly more than a 4d. per household. 
Distribution can be effected 
principal throughout 


in all 


towns Britain. 


CIRCULAR DISTRIBUTORS OFFER 


3 The cheapest method of mass advertising. 


3K A means of testing merchandising schemes. 


x“ A means of product-testing by sample. 


Our services are being used by some of the largest national advertisers in 
the country. Send for booklet giving full details of the scheme and costs. 


CIRCULAR DISTRIBUTORS 


LIMITED 


HEAD OFFICE : 2/ Leigh Street, Liverpool. Royal 886! 
LONDON OFFICE : Maddox House, 215/221 Regent Street. Regent 108] 
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+ THERE’S FAITH IN THESE FEATURES * 


Home Chat readers 


rely on Vanity Fayre 


for expert 


Beauty Guidance... » 


+ 


a. 


+. YOU CAN RELY ON 


Beauty, as well as Home, is a vital subject 
to the hundreds of thousands of modern wives and 
sweethearts who regularly read HOME CHAT. 
Their faith in their favourite magazine and its 
distinguished Beauty Editress, Vanity Fayre, 
is impressively revealed by the letters that flow 
in every day. This confidence is shared 
by every HOME CHAT feature. 
AN A.P. PUBLICATION « PAGE RATE £100 - 33d. WEEKLY 


A W. BURNETT Advertisement Dire — AMALGAMATED PRESS LTO. THE FLEETWAY HOUSE. FARRINGDON ST. LONDON EC4 @ CENTRAL 8080 
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bought by well over 
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ADVERTISER'S WEEKLY 


HOMES 


AND GARDENS 


bought by well over 
100,000 women whose 


bomes are their bobbies. 


SIPIPPPIPPA PPA PAZ A 


WERE A FAMILY OF 


‘Jou Paresilbers. 


This advertisement in to-day's 

“Daily Express” is forerunner of 

a special series of “100 Percenter 

advertisements to spearhead the 
campaign 


Shredded Wheat 
launch ‘record 
sales drive’ 


The biggest country-wide winter 
advertising drive in the history of 
The Shredded Wheat Company is 
being launched to-day (Thursday) 

In addition to a heavy con- 
sumer press schedule which in- 
cludes major circulation national, 
provincial, and mass weekly pub- 
lications, the campaign is exten- 
sively merchandised to the trade 
through over 3.000 4-colour 
broadsheets, plus several thousand 
new showcards and packet 
crowners Agents McCann- 
Ericks ” I td 


Haley takes over 


F. Casey retired from the 
editcrchip of The Times on 
Tuesday night Sir Willam 
Haley moved into the editorial 
chair vesterday (Wednesday). 


‘Biggest-ever’ blanket campaign 


by new advertiser 


YEARS OF PLANNING AND RESEARCH believe in 
BEFORE BRAND RANGE LAUNCHING 


ROBABLY the largest manufacturers of blankets in the 
world—and they have been making them over 200 years 
Wormalds & Walkers Lid. of Dewsbury, Yorkshire, are to 
advertise for the first time. This month they will introduce 
theie Dormy branded blankets with what is described as the 

pe ee ee eee 


A heavy press advertising cam 
paign has been planned to co 
incide with peak buying periods 
Starting with a half page in the 
Daily Express on October 7 and 
a 13 in, x 5 column advertisement 
in the Daily Mail on October 9 
Other large size advertisements 
are scheduled throughout the 
winter 

A full range of specially de- 
signed store and window display 
aids has been made available, 
free, to the trade 

All wholesalers and retailers 
will be kept informed of the ad- 
vertising plans through a com 
prehensive direct mail pro- 
gramine. 

The launching of the Dormy 
brand was preceded by several! 
years planning An extensive 
market research programme was 
undertaken to find out what quali 
ties housewives required in a 

1,000 were questioned 
Erwin Wasey Ltd 


AAT LLZ 


SSSA 


No 


WINTER LIGHTS: 


r4 : The Minister of Fuel and Power: 
: has postponed winter restric tions + 
son shop window and advertise- : 
: ment lighting. Operation of the? 
: Electric Lighting (Restriction): 
: Order, 1949, which was to have = 
: begun next Monday has been: 
deferred ° 
everesccccosoccococcccccsococcocce 3 


‘Telling the pre 


price cut story 

Widespread editorial publicity 
announcing the decision of John 
Tusa, managing director of British 
Bata, to cut their shoe price was 
put out by Patrick Dolan and 
Associates 

Their associate company Dolan 
Davis Whitcombe and Stewart, 
have arranged for advertisements 
to appear in the provincial press 
and London local papers this week 
announcing the price reductions. 


Why they 


advertising 


Sir Miles Thomas, president of 
the Advertising Association, writ- 
ing in the October issue of 
Reader's Digest, states: “1 believe 
in advertising for exactly the same 
reasons that | believe in produc- 
tion, distribution, and retailing 
Those functions exist as a part of 
the economic system to satisfy 
the legitimate requirements of 
the consumer. Without advertis- 
ing the system would collapse.” 

Sir Miles argues that advertising 
serves the cause of “economic 
man”; it makes for better citizen 
ship and is “another way of tell- 
ing the world that we are proud 
of our country.” 

Printers’ Ink asked the presi- 
dential candidates in America 
what they thought about advertis- 
ing. Their verdicts were 

D. ew “I 


know that advertising is a vital 
part of our constant efforts to 
raise the standard of living in 
America.” 

Adlai E. Stevenson: The imag- 
inative genius of advertising . 
stimulates the never ceasing quest 
for improvement in quality of the 
product. Advertising will con- 
tinue to play an increasingly im- 
portant role in our free enter- 
prise system.” 
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bought by well over 100,000 women a 


whose bomes are their bobbies 
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ADVERTISER'S WEEKLY 
Joint campaign 
for furniture 
is suggested 


Need for a stional ad 
vertising « aig ! he furn 
ture 1 ‘ eyed ' a 
cading a < i Ca , Wak 

I t f < Jus 
‘ ig £ 100.000) (OK s year 
A Py ‘ ! noo 
» ' eprey 4 ‘ ‘ 

e ner Gs ‘ irnover. and 
would ¢ fe the wick put 
it mM on m posters and i 
th vational pre hut he 
felai, shops ay we li wa Pp t 

! 4 ‘ aff j 
extreme rhinbe ” states 


the journa 


We think that if the matter 


we placed he hand f ex 
’ 1 ad t 
igen se be { be a 
rmous success with benefit t 
sector of « fustry 
During he ext few years 
f tu will be faced with th 
heenes! ¢ “el ron the 
justries, and sa case f 
cree firet in the field No opp 
tunity should : wed f 
attracting he wik pu city 
durimg the comming twelve m hs 
which promiie to be the nest 
brillant in our histery 


Richard Atten “eh «ar 

Sim were A , ¢ 

lide reception " I Mid 
Hedley & ¢ i he Sa 

NA » Sim hea ’ with 
Evelyn Forts f i “ in 
George Plan Pow { Rut , 


Photo posters 
in Scotland 


Beef From tt Hills sa 
f four subjects which the 
Scottish Offic end | use 
ph poster technique 

The posters, cac nade up of 
seven or cight large photographs 
with short explanatory text, will 
be distributed braries vdus 
Iria) Siles, SENOS ‘u cuts 
and community centres 

The Government convinced 
that, if crofters and sna)! f ers 
in the Hig mds ca “< px 
suaded to make use of the fac 
tees at their disposal for land 
drainage silage and nprove 
ment of grazvings, a valuable 
cfease in the number of beef 
cattle will res 

Other subjects of photo- posters 
will he Old Folks and 


What Women can do im Civ 
Defence ” 


L.C.C. waive regulations 
for Coronation displays 


london (€ ounty Council are 
to wane thelr regulations on 
sizes and decorations for the 


( oronation, 


( ons under which th 
‘ * granted are 

ID ations must be well clea: 
f ' ectrka nMtalations 

0) dboard, or plywood 


‘ ¥ a recognised impregna 
cess, May De used extern 
Cardboard or woodwork 

‘ with a fire-resisting pain 


" osidered suitable.) 
( th decorations mus; be cor 
j to non - inflammable 
iatcrials sO far as supplies w 
allow 
I trical work must be car 
! im accordance with the 
“ im regulations weued by the 
Instit n of Electrical Engineers 
ions ast hy fan 
id ne character 


Window openings must not be 
J 


Any decorations at ground leve! 


. sf interfere with fire fight 


efficiency 


Use of Crown 


on souvenirs 


\ Home Office statement 
f wing discussions with officials 
f the Sheffield Assay Office last 
Thursday, makes it clear that 
there is noW no objection to the 
reproduction on meta 


articies 
manufactured for sale 
during 1953 as permanent sou 
venirs of the Coronation of any 
f the Crown which does 
not resemble the registered hal! 
mark of the Assay Office 
This hallemark is in the form 
in pmperial crown indented in 
sterial by means of a dic 
punch the crown being enclosed 
with a raised shield approx: 
nately 1/8 in. in depth 
@ Latest news is that the Queen 
has approved a new hall-mark 
for away office use until Decem- 
ber 31, 1953. Gold and silver 
bearing the mark may not be 
sold in this country before 
January 1. specimens may 
be distributed for publicity pur- 
poses, and may be sent abroad 
for sale before January |. 


specia 


desig } 


Seats offered 
as prizes 


The News Chronicl offering 
( maton rule chcts as 
awards f com pe s con 
nected wit! i hree-w AS series 
{ articles 1 New Eliza 
hethan Age’ that w <cgin on 
Monday 

The articles w lea th three 
groups of subjects Ma Against 
the Elements” and « tific ad 
vances, domestic matte homes, 


Send ‘Ad. Weekly’ your 
Coronation queries 


“Advertiser's Weekly” will 
be pleased to advise readers 
on their Coronation advertis- 
ing problems. 

Questions should be ad- 
dressed to the Editor, prefer- 
ably by letter. He will either 
give his opinion by return of 
post, or refer the inquirer to 
the appropriate source of 
information. 

Actual designs or lay-outs 
should not be sent, but if an 
authoritative ruling on these is 
desired, inquirers will be told 
where to send them. 


ertainment and so forth; and 
weight subjects is phil 
sophy and “a Prizes wil 
be offered fo t two of 
these categories 

Full-page advertis ts n 
journals of the teac profes 
sion nvite schools vend n 
essays, drawings and s fore 
casting scientific progres Two 
groups of tickets f five scholars 
and two teachers ea ‘ fered 
and the News Chror will de 
fray trave mw cXpens 

There w alsa be 7 es for 
two women and tw en unde 
r§ 

On the second catee f sub 
ects ‘lan y group p r to the 
‘ta f 12 seats a 4 d fo 
ndividua or fan vinibu 


wOvOay SEPT EM EEE re Une os 


— 


News on the front page 


Front page fews was intro 
luced by the Manchester 


Guard on Monday 
Ihe change. stated a leading 
cle s an adaptation to 
sdern newspaper habit which 
hould inerease its usefulness to 


sders without modifying its 


The pe chosen for the new 
¢ tithe (shown here) is 


Pern 

An advertisement states: “The 
cas for the change is that the 
“ ester Guardian is More and 


more becoming a nat news 


paper. Less than a third of its 
readers now live in Greater Man 
chester. And soa front ; > con 
sisting of classified adv« nents 
of local interest will n rdo 

Among new idve ement 
spaces isa 8 in. dc 5 m the 
front page 

The news headings ( entury 


bold. An attempt w being ide to 


identify a page wit cular 
yp On the Lead Gara 
mond predominates T} ancral 


page is in Tempo 


The Apple Queen tapestry, discovery 
of which, at the Park Lane offices 


of Alfred Pemberton Lid., was first 
eported by (vertisers Weekly 
(August 28). The figure was designed 
hy Burne-Jone and the background 
inscription by William Morris 

for the figure was, it is 


ved. the wife of the poet Dante 
Gabriel Rossetti 
Tobacco ads. 
. . J . 

hit in S. Africa 

Mr. Enc Louw, South African 
Minister of Economic Affairs, has 
vetoed price increases by cigarette 
he ground tha 
the cigarette industry ts spending 
lavishly on advertising 

Result of his criticism is that 
for the first lume in years some 
cigarette advertisements have 
been withdrawn from magazines 
ind Newspapers 

Another result of the Minister's 
criticism was that the Housewives 
League in Johannesburg has an 
nounced it 1s “going to investigate 
the cost of advertising in the 
Umon.” A League spokeswoman 
said Advertising costs obviously 
add to the cost of goods to the 
consumers.” 

The advertising bil in the 
Union is about £12,500,000 a 
year. Newspapers and periodicals 
vcoount for £7,.880,000 annually 
Cinema advertising comes second 
with £840,000. Commercia! Radio 
has now stepned into third place 
wit £800.000 

DISPLAY CRAFT 

SPEED RECORD 

. 

Display Craft Lid.. silk screen 
printers of Brixton, have three 
times broken their own record in 
one week 

After twice printing 14,000 ad 
hesive white-and-blue display 
bills in record time they received 
half-an-hour before closing time 
a rush order for 14.000 more to 
concide with a press advertise 
ment to appear next day. Two 


manufacturers of 


managers Photographic  stenc 
eXperts, screen printers, the guillo 
tine cutter and finally the trans 
port staff got busy to con plete 
the job by 11.30 pm. the same 
night. and early next morning to 
catch the express at Kings Cross 
and a plane at Northolt 
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‘Wise employers encourage staff 
to study for A.A. diplomas’ 


WINNERS TOLD ADVERTISING NOW 
DRAWS BETTER-CLASS ENTRANTS 


“Never before was it so necessary for advertising to do its 


task properly 


This task of distributing goods at the lowest 


possible price to meet the insatiable demands of markets at 
home and abroad is one that calls for highly trained and 


experienced advertising executives and personnel.” 


Thomas, 
Advertising 
this 


president of the 
Association, made 
point on Friday when 
mresenting diplomas to the 
successful finalists in the 
Association’s examinations 
The diplom he said 
sented recipients 
towards consolidation of a career 
in 4 PDusiness thi was a 
part { the 


repre- 


stride 


vital 

and social 
untry Em 
wourage 


structure of 
ployers were wise t 

members of their staffs to study 
for the cxaminations The three 
or four years of study necessary 
were bound to be reflected in the 
students’ daily work 
“—— staff he con 
cluded, “means an efficient adver 
tusing agency advertising de 
partment. and this al] adds up to 
more efficient and successful 
advertising 


ell-trained 


Presentation ceremony 


The ceremony was held at 

hurch House, Westminster, be 
fore the annua dinner f the 
Society of Diploma Members, W 
Ewart Rumble, chairman. Adver- 
tising Association executive, pre 
siding 

Each year. said Rumble 
there was 
the Associ: 
a group of 
ambitious young people This 
helped to maintain the progress 
the advertising business had made 
during the past 25 to 4 years 


qualified, able and 


T la advertising was better 
OrTre@ani se cleaner, on a higher 
pedestal practice and theory 
than it had ever heen, and it 
attracted a better class of young 
men and women In very few 
professions had heen 
time 
nan of 
presided 


much 
accomplished in so short a 
The newly-elected chairt 
the Society, A. D. Davis 
at the dinner 
The Society's active 
ship, he 


member 
said, proposing the toast 
of the Advertising Association 
now totalled nearly 320, many of 
whom were senior executives 

The day was approaching he 
thought, when it would be an 
qualification. for any 
execu! a th position in 
to hold the D.A.A.. or, in the case 
of age nts the LLP.A. Associate- 
ship 

Surely ogica! for firms 
in the Advertising Association to 
support that body's aims by 
stipulating when executive 


essentia 
advertising 


Sir Miles 


4. W. B. Clamp receiving his 
diploma from Sir Miles Thomas 


positions were to be filled, most 
favourable consideration would 
be given to diploma holders? 

Responding, Sir Miles referred 
to criticism by examiners that 
candidates in the Association's 
examinations tended to think in 
terms of very large expenditure. 

“The secret of advertising,” he 
commented, “is not the ability to 
spend a lot of money. It is the 
ingenuity shown in the planning 
that counts.” 

Mrs. Shelagh Cowan replied to 
the toast of the Society, proposed 
by Sir Miles 

Election of officers 

At the annual meeting of the 
Society, Sinclair Wood was clected 
an additional vice-president 
Other officers elected were: chair- 
man, A. D. Davis; hon. secretary, 
Miss P. M. E. Horner, hon. trea- 
surer, J. J. Proudfoot; executive 
committee, R B. Smallpage, 
W.D. C. Cormack, F. W. Jefkins, 
David Souray, A. H. Edney and 
W. Furness. 


What readers spend 
on cereals 


Three out of four Daily Herald 
housewives buy ready-to-eat 
and two out of three buy 
porridge oats, the Herald's second 
commodity report, Cereals, 
reveals 

The leading ready-to-eat cereal 
brand is bought by more than 
half those buying. In the por- 
ridge oats field there is no single 
brand as outstanding, but the 
leading two brands were bought 
by about eight out of ten pur 
chasers 

Herald families 
£5,400.000 every year 
commodities 


cereals 


spend 
on these 


£5 5s. Od. for your 


funniest story 


A selection of readers’ true 
funny stories with an advertis- 
ing flavour will be published 
in this year’s Christmas Good- 
will Number of “Advertiser's 
Weekly” to appear on Decem- 
ber 18. 

£5 Ss. Od. is offered for the 
best submitted. £1 is. Od. will 
be paid for all others pub- 
lished. 


Readers are asked to tell of 
funny things that have actually 
happened to them 
friends. Stories 
smappy--not more than 400 

words, Those with « Christ- 
mas background will receive 
preference, but others are wel- 
come, All that matters is that 
they must raise a laugh; they 
must have an advertising 
angle; and they must not pre- 
viously have appeared in 


print. 
Sole judge will be the 
Editor of “Advertiser's 


E.C.4), not later than Novem- 
ber 1. Envelopes should be 
marked “Story Competition.” 


Horlicks films 


Mary Clare, Frederick 
Victor Rictti, and Pa 
among the stage, scr 
vision personalities in Hor 
atest two-minute advertising films 
which began nation-wide distribution 
on Monday 

Each film has its own 
problem story with the advertising 

at the end \ Aception 

> film “On Winning Races” in 

which a brand product is woven into 

the story. This film is produced in 

Gevaert colour » other five are 

in Technicolor s has been 
made by Gerard Holdsworth Lid 


Leister 


human 


ADVERTISER'S WEEKLY 


The new sign in use. This example 
measures 2 ft. by 1 ft. 6 in. with 


letvers 24 in. and 1 in. in height. 


Quick change on 


new sign 


A new type of imerchangcable 
neon sign for use in shop windows 
and interiors has just been intro- 
duced by Claude-General Neon 
Lights Lid 

The letters are 
tubes, but 
tamed 


formed by neon 
each leticr is sclf-con 
and the message on the sign 
can be changed quickly by an un 
skilled person A comparatively 
lengihy message can be displayed 
without difficulty, which is impos 
sible with neon signs of orthodox 
construction The signs may he 
tured of bought 

Scotland’s first TV 

. *,* 
exhibition 

Over $0,000 people attended the 
Evening Citioen Television Exh 
tion, held in the St. Andrew's Halls, 
Glasgow, last wom Many thousands 
were turned 4 

This was Scot land’ s first Television 
Exhibition and the president of the 
Scottish Radio Retailers Association 
Douglas Hun said It has been 
a great exhibition —cxceeding all our 
expectation Scotland's jnterest in 
television has been awakened in a 
bie way. Sales have been very good 
and the prospects excellent 

A ll-page supplement was pro 
duced by the Evening Citizen on 
the opening day, and this formed 
part of the largest evening paper 
since 1999 


Name change 


Elwyn Hughes Advertising Lid 
has changed its name to Elwyn 
Hughes & Partners Lid. and is mov 
ing to 24 Buckingham Sireet, W.C.2, 
to-morrow (Friday) 


Photographed at the launching of the International Poster Design Com 


petition, organised by the British and London Poster 
iwych Club are 
B.P.A.A.); Ald 
ner (president 


H. H. Mall 


at a reception at the A 
(chairman of publicity 

BPAAD; NH 
general, Advertising Association); 


mmittee 
Gard 


Advertising Association 
(Left to right) Ald. J. Bleakiey 

Brown (vice-prendent 
L. E. Room (director- 
atratt (secretar) PAA.) 
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Club News 


Changed venue 


The arrangement between the Put 
hety Club of London and the 
Aldwych Club, by which members 
of the former club were assocmtc 
members of the latter, and were 
emtitled to ts facthtws on Mon 
day evenings, has been term 

be Counci! of the Public: 
was unable to accept the conditions 
requested by the Aldwych Club for 
renewal of the agreement 

For the time being, meetings ar 
ranged by the Publicny Club Hous 
Committee will be held in the 
Monotype Corporation lecture ha! 
$4 Fetter 

At the firs 
Ww. T. Mow 


us 


Lan 

on Monday 
director, Armstrong 
Warden Lid. will speak on “Th 
Snags. Pitfalls and Restrictions in 
Coronation Advertising 


meeting 


Hull accepts the 
Leeds challenge 


Hell Publicity Club has ac 
cepted the challenge leewed by 
G. Roderick Gallant, chairman 

(tub. 


Hallowell, of Hull, said 
t “Hall is the finest club 
in the north of Fagland, and in 
the south too, for that matter. 
We shall beat Leeds hollow" 


’ . 
Vottingham 
Starts public 
. 
speaking session 

An enthusiastic audience justified 
the work of Anthony Gorman in 
starting the “first ever public 
speaking section of the Nottingham 
Club 

Norman Groome, the honorary 
national organiser of the A.A. public 
speaking contest gave hints on 
speaking in public, and included 
some examples from the class he in 
structs—in his spare time-—at the 
Westminster City Literary Institute 
He showed how the course had 
given students self-confidence which 
led to better business and social 
relations 

Mr. Gorman followed 
speech full of faults. He 
vited the audience to criticise 
Finally several members spoke, and 
their voices were recorded, As they 
listened to the “play back ther 
faults were pointed out by Norman 
Groome 


( Ixford 


. J 
Shop lighting 

If shop lighting does not help to 
sell the goods, it fails in its purpose 
Robert C. Tate, of the enginec 
ing department of the Lighting Ser 
vice Bureau. told members of th 
Advertising Club of Oxford 

Too many engineers regarded sh » 
Nahting as something rather “s 
crafty said Mr. Tate, who } had 
wih him a dummy shop window 
and lantern slides to idlustrate his 
talk on “Light as a sales force 


with » 


then «n 
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‘Ad. revenue safeguards press freedom’ 


L. P. Scott is 
Manchester’s 
new president 
Without advertising revenue the 


§ Mated by Laurence Scout 
’ of the Manchester 
and Manchester Evening 
4), when, at the Associa 
sugural luncheon of the 
non, he was installed as 


Manchester Publ- 


ventioning that he had r 
ceived a from some 
violently complained of 
people who persuaded others 
j frigerators and motor cars 
dd not want Mr. Scott nr 
ed That sort of attitude + 
widespread and particularly 
‘“ come across wo among 
staffs in newspaper offices 
al stafls always think the 
would be much better 
we attractive if there was no 
wong at all m it 
sre considerably wrong, of 
continued Mr. Scott, “and 
There is nothing 
to be ashamed of in ad 
sing. A newspaper would not 
be complete without it 
Ads, just as 
valuable as news 
A newspaper offered the reader a 
nuation of the general news of 
day and the news the readers 
juired on where and how 
spend their moncy The 
was, of course, contained 
sdvertisement columns of the 
per and was just as valuable 
uder as the news and 


letter 


con 


had been un 
many things 
recom 


past there 
us advertisers 
sold with 


sul 
had 
mendations. 
| think the advertising profession 
le can be very proud of the 
which it put its own 
in order in that respect saatl 
Scou. dn enormous amount 
has been done but there is still 
to do Sell, a standard has been 
h is a great improvement on 
a generanon ago 
Mr. Scott said that the 
wo limes in the 
twice a week 
was just as important and 
val a part of the news 
the man who took half 


been false 


has 


more 
set whi 


man who 
classified 


throughout 


sre familiar with the idea of 
press in this country but | 
know whether we always realise 
we should that the reason for 
free press is advertising,” he 
ntinued 


Revenue helps to 
keep newspapers cheap 


The whole concept of freedom of 
was based purely on the 

o that newspapers were 

cheap and accessible ‘o 

s of the people. If they 

come expensive and only 

h then the free press could 

he part it did in maintain- 
country as a democratic 


do not always realise how 
advertising is. im that 
he life of the nation he 
“Of course, must be 
intelligent and sane ad 
It is just as important to 


the quality of the advertis- 


the installation of 
to right: A. E 
Schofield 


Paessier 
resident, 
columns as it is to keep up the 

y of the editorial! imns in 
newspaper Ther have to 
depend on you becaux hough we 
nterfere 
rely on 
which is 
d large, 


retiring 


t adver- 

1 weapon, 

1s much as an a f atomic 
cr was a weapon and that 
used for good or evil 


advertising profession could 
gratulate itself tha by and 
d for good 

intry. “The 

gz is that 
niimue to 
press,” C 
| continue 
designed, 
ll repre- 
of this 
sing the 
ivertising 
r every- 
pers, the 
*tter for 


to office 
Eric 
w\papers, 
m was 
urman 


news 
ind 
tomers 
was installed 
Schoficld “Ths N 
Manche 
presided ov 
A. Pacasler (PE ntwisth 
Engraving ( 
who has 


John Rox 
Ireland 


7 . 
New council 
the annual genera 
Publicity Clut f 
new ( wim 
sers- | Boyd 
S. Childs (Irish 
il 
Ke 
seney (Odeon, | 
O'Flyan (K.L.M.) 


Hospital rus 


O'Syechan 
Price 


» a 
Doyle (Dollards 
(Independent 
Luke (Fleet Pub 
trish Times), € 
(McConnell’s Advertis 
BK D. O'Kennedy 
Brindley Lid.) F 
iF.O.S. Display 
and D. J. Ga 


Manchester Publicity 
new chairman, L 
and 


Manchester Evening News photo 

Associations new president 
P. Scott, new president 
Derek Roe, retiring chairman 


| Cardi 


Luncheon to 
Rowland Harris 


A complimentary luncheon 
mark the completion of 
service as hon. secretary 
Cardiff Publicity Club was given 
by the club last week to Rowland 


Harris 

The chairman, T. W. Thomas 
said Mr. Harris had been the main 
inspiration of the club. Others who 
paid tribute to his services included 
the Deputy Lord Mayor of Cardiff, 
Councillor H. E. Edmonds, and Sir 
Robert Webber, chairman and 
managing director of the Western 
Mail. 


Southampton 
What Britain owes 
to Rank 


their new session by 
the first time at the 
Royal Pier, Southampton Publicity 
Club, heard an address by Sydney 
Wynne, public relations officer to the 
J. Arthur Rank Organisation, who 
clarmed that Rank had saved British 
film production following world war 
it 

The Rank Organisation had 
started companies to manufacture 
projectors and other equipment—so 
successfully that cight out of ten 
Hollywood cameras used British- 
made lenses 


Leeds 


Openin 
meeting or 


Secret eyes 

At the first luncheon meeting of 
the session of the Publicity Club of 
Leeds last Thursday, a tribute was 
paid to the late Sir Montague 
Burton, a vice-president “ the Club 

“Britain's Secret Eye was the 
theme of a talk given by Colin 
Taylor who assistant director 
of communications equipment in the 
Ministry of Aircraft Production 
during the war 


In brief... 


Regent Adveriising Club has 

bought 28 new books with a dona 

£25 from Sir Richard 

a generous supporter for 

SIX years Roy P. Bake 

well organised Coventry Publicity 

Association's third annual treasure 

hunt which was won by Sid 
Lee 


was 


q 
| i 
- ry . Pe, te? SRS [th Z 3 : 
London Rit) :% ‘ Hii Bere? t# Tt; 
. ee é é . : , 
: - be 
a : c 8 ; : 
sl 
selling price of British newspapers 7 : 7 ‘ Ee” 5 i ie} 
would increase three-fold % 4 m 3 ; : 
2 Th : a “ee , ; ' 
tcha me oe. | Obs 
: Guard : , j ory P 
News | % : x + 
tion's <2 ee. : oo Sie ee ; - 
: 1952-54 7 ““sS ; aa - — 7 . 
presider ( Cis “goad ial ; ce. t 
bisa « 
ee 
Py ey 
i 
eee 
Bae ‘ 
Ree 
ee 
ae ietaietiiviaian — 
a, 
4 ; ~ POCSCERE ROOTES OE SE SEES EE EEEE! | fF 5 
>= . po - 
| H 
: - " . 
L | ; 0 
7 P| asked members to ensure that ae w 
“Leeds leads” in sending «a cou 
: bumper contribution to “Adver- thing 
- theer's Weekly” Christmas Good- I 
- j will Nember ; y 
' & ° : 
. 
| | | | 
- * a . ye 
7 > 
« ° ad 
. . 
| | 
f é SCSOSSSESESESESHCH SHEE ESEEOEEOEES _ 
: | , | po 
et a a 
- be 
| 
7 1 
Fy a 
a qT 
, 4 
cape, 
s minty 
: Man- 
* d Derek 
4 | 
é — 
. \ ing of mz 
bE tt — 
7 : fo ~cted 
: Ady W.A.), 
G Co.) 
h 
op. G . Ire- ‘ 
la E. F { 
“+ M Ltd.), 
ae & M i 
a (ish 
AS (Ww. D. & HH. Oo. W Ireland), 
ie | } Miss W. Stacey (Cerebos. Ircland), 
os and V. M. Woods (Fry-Cadbury) 
or Advertising mbers — M. J 
‘} , : n PS ’ 
: ¥ WG. King : 
; . M Miller 5 
: n Me onnell 
ar na : Service), 
re Peoy Keonnedy- 
eh ten Npeo ©) Sheehan ’ 
an wee N Kelly, ’ 
Bi dded - ul 1.) 
+ ' of sf $2.53 will he clected 
ti ve ne at the first meeting of new 
; kccp up A Council 
Se 2 - — > a 
ee : Se: ee a oe : i | AMO eee 
Ss ek ia ee a OO Pets eae ae Ses en 7 


Ocroser 2, 1952 


OBITUARY 


Lord Astor 


Lord Astor, who died on Mon- 
day, at the age of 73, was given 
control of The Observer by his 
father during the 1914-18 war, 
and his 25 years’ co-operation 
with J. L. Garvin helped to give 
that journal its character and 
authority 

In 1945 he transferred his 
Observer holdings into a trust, of 
which he became head 

In 1951 Lord Astor had doubts 
as to the legality of the trust and 
in April this year he instituted 
proceedings to test it in the courts 
Mr. Justice Roxburgh ruled that 
the objects of the trust dealing 
with the distribution of profits 
were void, The rest were valid 

Lord Astor's second son David 
Astor. is the present editor of 
The Observer 

As sportsman, politician, and 
benefactor, Lord Astor was widely 
known. As a newspaper owner he 
was one of Fleet Street's most 
unassuming “press lords.” 


H. T. Cadbury 


Henry Tylor Cadbury, who died 
home in Birmingham last 
was for many years a 
member of the board of the Dail 
News Lid. the company whic 
controls the News Chronicle and 
The Star. He remained a trustee up 
to the time of his deat 
He was only 25 when his father 
entrusted him with the management 
of the Daily News in 1907. Inten- 
sively engaged in control for 23 
years until the amalgamation with 
the Daily Chronicle in 19%, he had 
maintained an active interest as 
trustee and director in all the activi- 
ties of the News Chronicle and The 
Star ever since 


F. C. Richter 


Frederick Charles Richter died in 
hospital on Monday, aged 75 

well-known advertising agent 
before the war, he made quite a 
name for himself as designer of 
modern bathrooms, fireplaces and 
electrical fittings. 

For many years he was crippled 
and blind yet he maintained a great 
cheerfulness and optimism For 

years his firm was run for 
V. Pethick Ltd., who ulti- 
mately took it over 

Cremation will take place at 
Mortlake tomorrow (Friday) at 
12.40 p.m 


R.A 


R. Aspinall, a member 
roduction department at i 
Jawson's agency, has died, aged 43 
He had been with the Manchester 


agency for two years 
Memorial Service 
Sir H. Harmsworth 


A memorial service for Sir Harold 
Harmsworth, who died on Septem- 
7 at the age of 55. was held at 
Dunstan-in-the-West Fleet 
London 
Hymns for 


the service were 
“Through the Night of Doubt and 
Sorrow” and “On the Resurrection 
Morning,’ the original manuscripts 
of which were presented to Exeter 
Cathedral by Sir Harold Harms- 
worth and his father, the late Sir 


Leicester Harmsworth 
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Wool Council challenge US ads 


Edward Jones 
again chairman 
of B.D.M.A.A. 


A. Edward Jones was re-elected 
chairman of the British Direct 
Mail Advertising Association at 
the Association's annual! meeting. 

Two vice-chairmen have been 
appointed this year—F. T. Day, 
and Major C. V. Wattenbach. 

The new committee comprises: 
Norman A. Cameron, W. A. 
Camp, H. L. Clarkson, Peter 
Colbourne, R. J. Cowen, Leslie 
Hardern, Horace Martin, James 
Meadows, G. V. Nye, David 
Patrick, Miss Iris Stenning, Don 
A. Tibbenham, and Mrs. Beatrice 
Warde 

In his annual report Mr, Jones 
said there was room for a little 
more “mutual aid” in the Associa- 
tion. The committee was always 
open for suggestions. 

Referring to the excellent sup- 
port he had received from his 
committee during the year he 
said he had been astonished at 
the good attendance at committee 
meetings. 

Twenty-eight new members had 
joined the Association during the 
year, a net increase of 14. 


L. to r.: 


Block racket 


Advertisers inform ADVER- 
ISER'S WEEKLY that they are 
lars from a pub- 
s lication obviously operatin 
the notorious “block racket. 
Recipients of such com- 
* munications, asking f photo- 
raphs and information § as 
: material for “free” editorial, 
: subject to a charge Ses blocks, 
: should ignore them 
The publicity offered is 
almost certainly valucless and 
the charges for blocks are: 
ikely to be extortionate. 


Pee eee eee eee eee e rey 


Esparto papers 


reduced 


Prices of esparto papers have 
been reduced by £12 per ton, 
bringing the basic price to £118 
per ton 

This step has been taken by 
the Association of Makers of 
Esparto Papers (writes our paper 
trade correspondent) in anticipa- 
tion of a substantial reduction in 
the price of esparto grass and to 
maintain the competitive position 
of esparto papers. 


Gordon Boggon, Carl Friedmann and Domald Atkins hold a 


Mather & Crowther board meeting in New York. 


English agency hold a board 
meeting in New York 


An English advertising agenc 
held a board meeting in New Yor 
recently when three leading Mather 
& Crowther executives met to 
consult with Trans-World Airlines 
management there and discuss 
T.W.A. account strategy 

They were Gordon , vice- 
chairman Carl Friedmann, in 
charge of overseas division; and 
Donald Atkins, in charge of exhibits 
and displays 

Mr. Boggon and Mr. Fricdmann 
flew to New York for a stay of 
about cight days. Mr. Atkins is at 
present engaged in an exploratory 
business trip through the United 
States from coast to coast and is 
also visiting Montreal and Toronto 
Commercial television is one of the 
media he is investigating. 

Mather & Crowther Ltd. have 


handled T.W.A. international adver- 
tising (except in the United States, 
where the agents are B.B.D. & O.) 
since April 1951 With its head- 
quarters in London, this inter- 
national advertising covers Great 
Britain, Europe and the Middle East 
as far as Bombay 

To-day (Thursday) Mr. Boggon 
leaves for South Africa. There he 
will obtain further advertising in- 
structions from the Deciduous Fruit 
Board in Cape Town and will visit 
the Citrus Fruit Board Pretoria 
in connection with the Outspan 
Orange campaign. He wil! also con- 
tact Mather & Crowther's associates, 
Lindsay Smithers & Co. Lid., in 
Johannesburg, Cape Town and 

rban, before returning in early 
December. 


INQUIRY INTO 
‘MIRACLE FIBRE’ 
CLAIMS 


lg Fe gh Be — 
of American 


The Council has also asked the 
Federal Trade Commission to 
investigate the fairness to the pub- 
lic of the increasing practice by 
producers of synthetic fibres and 
fabrics of using long-established, 
traditional wool names and terms 
to describe their materials 

J. B. Wilson, president of the 
American Wool Council, empha- 
sises that the Council's objection 
“is based solely on the fact that, 
in promoting and selling this 
clothing. many of the advertise- 
ments directly compare clothing 
made of Dacron to similar cloth- 
ing made of wool.” 


Question of public 
confidence 

“The ultimate purpose of these 
and similar advertisements,” Mr. 
Wilson claims, “is apparently to 
diminish the confidence of the 
public in the known and accepted 
properties of wool in order to 
supplant wool with synthetic fibre 
replacements. The impression is 
growing that, unless checked, this 
type of advertising will eventually 
reduce the confidence of the pub- 
lic in all fibres and all fabrics.” 


Ad. men at party 


Among the guests at an end-of-the 
season party at Middleton Tower 
Holiday Camp on Sunday were 
George Formby and his wife Beryl, 
who helped judge the All Season 
Miss Middicton Beauty Competi- 
tion Final. Mr. Formby was making 
his last appearance before leaving to 
reside in Ireland. 

Other guests _— we Alexander 
Wilkie and A N. Pearce 
(Kemsieys), C becsecennt (Daily 
Herald and The People), A. V. 
Zorian (Daily Graphic), K. V. 
Braddon (News of the World), A. 
Spence (Daily Eaprew), Mark Parry 
(Odhams), K . Taylor (Alfred 
Bates & Son Lid), and G. Kelsall 
(Hulton Press). 


J 

Newnes entertain 

Over 300 guests prominent in 
publishing and the theatre, attended 
party given by Jimmy Drawhell, 
managing cditor of the Newnes’ 
journals, Woman's Own, Home 
Notes, and Modern Woman, at the 


Savoy. 

Guests included the Chilean 
Ambassedor, doyen of the diplo- 
matic corps, and Mde Bianci, Mde 
Feral, Paris Soir and Elle maga- 
zine, H. E. Bates, W. Collins, Collie 
Knox, Nigel Balchin, Beverley 
Nichols, Sean Fielding, Mrs. Ropert 
Henrey, Yvonne de Carlo, Ronald 
Howard, Peter Daubeney and many 
writers, publishers, and art and 
literary agents. 
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Sir Stephen Tallenis lan C. 


Mesling joins 
Intam board 
in South Africa 


Intam South Af s (Pty) Lid 

neounce that Chartes Mesting fh. 

A appointed b board ! 
tors H dl wh 

mm aMsociated company f h 
Lendon Press bachang a R 


Arca m™ 
South 19 
Previous ss ce 
nercial Wf th j 
Arthur a) 
England and ¥. director « 
udvertising and put ty t he Rank 
Manufacturing Group 

B. W. Palmer, who for the lu 

ar has been production manage 


Wf Intam's Durban 


ippoimed manage He w f 
nerly with Vaw & ¢ nptor 
London, and af “ “ c b 
ame manager of Union Process 
Engraving & Stereo Co. (Pty) Lid 
Cape Town 
7 * * 

Sir Stephen G. Tallents « being 
nominated as Coronation year pres 
dent of the Institute of Public Rela 
hom, with A. A. MeLoughlin 
vice-president. Sir Steph who os 
chairman of Cockade Lid nd of 
Group I Lid. was found d 
ated the first fF yw of the Ins 
Mr. McLoughlin, now ch f 
the Institute's un PRO f 


On medical advice 


* 
J. H. Miller 


Wheeler his resigned his px 
publicity manag Wf Drysdale & 
Lo Lid Pump nanuf " 
Scotstoun, Glasgow. and wi! h 
Mea mt irre malertak light ad 

in the firm's hnical dep 

He has relinquished a the off 

w hon. seer ¥ f the § 
Sections of both the ILS BA j 


the LA.MLA In February of tt 
vear, Mr. Mil Wheeler suffered 
«nous breakdown » h h and 
has since spent two long «pe! 
heepital 


Launching own 


publicity firm 


Jane Halford, py write and 
Helen Cunningham, «ocount cx 
tive and publicist ving Les 
Nicholson & P pt 
own publicity orgar n, New 
lines. Third pa Fiona Lowies, 
also until recentiy with ¢} wen 
Their first account s th sr 
tions work fo th ‘ n 
Fashion Parade and Fa! s Put 
tion, to be held in the main f& 
of the Royal Festiv Hall next 
week 

* * * 

WwW. S. Bryson, who < { 
Longlevs as an accoun ue 
has been ippointed a d 
that age ney Befor 


tonglevs,. Mr. Bryson open 1* 
n the creative department of S H 
Benson tid London 


Ale vander 


ie 


\EWS ABO 


John Ridley 


Michael Oxley 


Peter Foxwell 


t 


T PEOPLE 


George Bryson returning to U.S. 
as agency’s vice-president 


George D. Bryson, managing 
j Young & Rubicam 
ming t) New York to hb 
vice-president ind = con 
su sor of the parent company 
H ls on the Mauretania of 
Ls ber 2. New London 


Thufa ging 
director, who 
will assume 
his duties in 
November, is 

Bock 


was a director 
of, the Adver- 
tising Council! 
and has been 
chairman of 
the board 
Association of 
National Ad- 
vertisers. Mr 


a 


Bryson, who 

Georne Breen joined Young 
& Rubicam 

in New York 

as an account executive in 1935 
came to London in 1944 to set uf 


he London office 


A message from Sigurd 5S. 
larmoa, president of Young & 
Rubicam, Inc., pays tribute to the 


way in which under Mr 


Mrs. 
woh 
\ 


d 


J 


. Diana Embteton, 


Bryson's 


formerly 
T. Garland Advertising Ser 
$ an account executiv has 
Auger & Turner Lid. in th 
capacity Mrs Embleton 
n advertising shortly aft 
48 personal assistant to th 
sing manager of Eugene Lid 
he ,orned V 
inager and aft 


amar Lid. in the sales and 


tion department Prior to 


} h 


” 
with Willings 


w 


\ 


Augcr & Turner Mrs 
was an account execuliy 
Press Service 


* * * 
Ruchanan-Taylor has left (hk 


» Mills organisation and 
Tom Arnold whose enter 
nelude “Texas.” at Harrin 


ena, and ten Christmas pro 
1s, four on icc 

- 
4. Pike, arca representative 
ion, Birmingham 


w Hill St 

commercial advertisement 
n of the British Transport 
sission has been awarded th 
vial (Army) Efficiency De 


direction, the Londor rms bus 
ness us increased and the initial 
staff of three persons grown to 
n than 10¢ 

M Bryson has prominent 

various Britis! d sing and 
marketing activit He has been 
i director of the An n Chamber 


of Commerce in Lond for some 
years 


Mr. Buckingham was a heutenant 


with the second British Army dur 
vu World I d served as 
liarson officer between the French 
ind American Governments, return- 
ng to the United Sta n 1919 

He oned the firm of Cluect 
Peabody A& Comy y Inc and 
was subsequently advertising 
nanage vice-presid nd manag 
‘% director of Clu Peabody & 
Co. Ltd., of Canada. He resigned 
from the company 1948 to en- 
gage im consultant work and has 
been active in this nection in 


food, lumber and text 

Mr. Buckingham was 
the Metropolitan Advertising Golf 
Association and als sirman of 
the board and a founding member 
Brand Names foundation, 


president of 


o which he is at present an ex- 
Officio director He was also a 
director of the Advertising Club of 
New York 

Peter Foxwell who hos joined 
Grant Advertising Ltd art direc 
tor has been working sely with 
(srant §$ a8 commu fe wr thar 
two years. Previously Mr. Foxwell 
Was assistant to Tom H a 
S. T. Garland, and w for some 
tume a member of t! ve group 
under Frank Fry at Erwin Wasey 
Michael Oxley ( t Adver 
tising’s London off copywriter 
He will be writing nd hand 
ling public relations I! Grant 
sccounts. Previously was with 
London Press Exch dd Erwin 
Wasey 

* * * 

Jack Pimlott, atic: les man- 
ager of Ernest Marks P city Ltd 
has been appointed « snager of 
Middieton & M iid. Man 
chester, with a seat or board 

* * * 

A. J. Elwick-Harrison, deputy 

rculation manager s at the 
emt of November 19 vears 
with B.B.C. Public . a & 
Hall has been , ted his 
successor 


Charles Mesling 


Octosmer 2. 195) 


W. S. Bryson 
His idea brought 
in over £3,000 


As the result of an idea of Peter 
Risdon, director of Masius & 
Fergusson, over £3,000 has been 
sised by the British Golf Founda- 
tion to finance a national scheme 
which aims, among other things, to 
give one year’s free golf tuition to 
boys and girls at school 

r. Risdon’s plan was to hold an 

Open Champion's Challenge Day 
when golfers throughout the coun 
try could be given the opportunity 
of competing on handicap against 
the triple Open Championship win 
ner, Bobby Locke of South Africa 

Locke's challenge wes taken up by 
24,000 golfers from 1.054 clubs and 
the champion was beaten by 1.641 
golfers, 84 of whom were women 
The total amount realised for the 
British Golf Foundation, through 
the sale of 2s. 6d. score cards at 
local courses throughout the United 
Kingdom was £3,026 

Mr. Risdon, a member of the 
Sunningdale Club, was himself an 
international golfer for several years 
before the war. He has never been 
beaten in a singles international 


New director for 
Press and General 


lan C. Alexander has been ap 
pointed an executive director of 
Press & General Publicity Servic 
Ltd. with whom he has been actively 
associated for the past five years 
After acting for some years as ad 
vertising manager of a group of ma 
wider spec alists he was with Mason 
Peacock Ltd. 


7 * * 


John M. Ridley, for the past thr. 
vears editor of British Radio and 
Television, has joined the newly- 
ormed firm of Grundig (Great 
Britain) Ltd. as advertising and pub- 
heity manager. Canadian born John 
Ridley’s connection with publicity 
»oes back to 1932, when he was with 
Imperial Airways Ltd. as assistar 
to C. F. Snowdon Gamble, pub! 

ty manager Grundigs will be 
manufacturing tape recorders and 
v hf. receivers for home and export 


* * * 
Mrs. Margaret 


‘ 


Neale, account 
xecutive at F. C. Pritchard, Wood 
& Partners Ltd.. is due to land 'n 
New York by air to-day (Thursday) 
on a four-week business tour to 
nvestigate methods used to promot< 
the sale of fashion goods and cos- 
metics 
_ * * 


Jack C. Chollar, sales manager 
nternational division of the con 
sumer marketing section of Reming 
ton Rand Inc.. New York. is due in 
London later this month from the 
Continent where he has been visit 
ng countries in which Remingt 


products are marketed 
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up...UP... 


go Reader’s Digest 
sales — 
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1948 1949 1950 =: 195! 1952 


—so advertisers get 
bonus circulation free 


P FROM 300,000 circulation in 1949 toa 

guaranteed 700,000 monthly average 

this year — and Reader's Digest sales are 
still shooting up! 


carry your message to both men and women. 
Research shows that it is read at home by 
90 per cent of its readers — people of above- 
average purchasing power. They read it 
Our advertisers gain handsomely from | more thoroughly than most magazines 
this rapid rise. This autumn, for instance, | pick it up more often, spend longer readi 
they are getting about 100,000 circulation | it. Then — two-thirds pass it to other 
per month free. readers. Less than one in ten throw their 
Indeed, each year since The Reader’s | copies away. 
Digest accepted advertising, they have had 
a substantial bonus of circulation — for the 
page rate is based on a conservative guaran- 
teed sale which has always been exceeded. 
A FAMILY READERSHIP 
The Reader's Digest is skilfully edited to 


Page rates are competitive, the 4-colo ur 


excellent, by 5-colour rotary letterpress. |) 


Strictly limited, so space should be reser, 
without delay. 


The Reader’s Digest 


a 


rate particularly attractive. Reproductior is 


c 
proportion of advertising in the magazine \s 
d 


AMONG OUR 1952 
ADVERTISERS: 


Banking, Insurance & Investments 


Kellogg's All Bran. Kraft. Lacorade. Lyons 
Products. Mayfair Toffees. Nescafe. Ovaltine 
ker Oats, Macaroni. Ryvita i. a 
ps Toffee. Scott's Porage Oats Tom 
Fruit Puddings. 


Clothing & Textiles 
Church's Shoes. Clark's Shoes. Dayella. Van 
Heusen. Viyella Wolsey Socks. 

Fountain Pens, Pencils & inks 

Biro. Parker. Swan. Waterman. 


Household Equipment & Supplies 

Aga Cookers. B.M_K. Carpets. Exso Blue 

Paraffin. Evee Kitchens. Hoover. Household 

Acrosols. Lux Minty. Noton Travel Goods 
gree Prams, Prestige Cutlery Sanderson's 

Wallpaper Speediix 


Industrial & Machinery 


A.B.1. Bowater. British Iron & Steel Federa- 


tion. Clarkson Enguwers. Medway Paper 
Sacks. Reed Paper Croup. United Taaners. 
Jewellery, Watches & Clocks 

Cyma. Mido. Movado. Omega. Smith's 
Clocks. Swis Watch Federation Westclox 
Motor Cars & Accessories 


Austin. Avon Tyres. Dunlop. Exide Batteries 
Firestone. Ford. Girling Brakes. Goodyear 
Godfrey Daves. Johnson's Car-Plate. Lucas 
Morr. Simoniz. Standard. Vauxhall 


ee © Ache, Cet fee 
and 


Petroleum Products 


B.P. Basso. Price's Energot Began Ol’. Shell 
Mex. Vacuum Oil. Wakefield Castrol 


Pharmaceutical, Drugs & Toilet Goods 
Alka-Seltzer. Amplex. Anadin. Aqua Velva 
Bonochord. Brylcreem. Cidal. Colgate 
Lather Cream. Crookes Halibut Capsules 
Digestif Rennies. Duse. Eno's Front Sak 
Erasmic Shaving Soap Euthymo! Gibbs §.R. 
Crllettce. Imperial Leather Kent Brushes 
Kerofil Lozenges. Kolynos Lantigen ‘8.’ 
Moeciean’s Toothpaste Mentasol. Milk of 
Magnesia, Miipar Nutriline Palmotive Sc 

Philishave. Remington Electric Shaver Rolls 
Razor. Sanatogen. Seven Seas Cod Liver Oil 
Siivikrin, Silvifix. Supavite. Vaseline Hair 
Tonic. Vykmin. Wisdom Toothbrushes. 


Publishers & Correspondence Courses 
B.LE.T. Book Club. Conversation Studies. 
Encyclopedia Britannica Street 
School. Fotio Society. LCS. Linguaphone 
News Chromite. Peiman Institute. Reader's 
Union. Reprint Society 


Radio & Electrical 
English Electric. General Electric. Philips 


Tobacco Products & Accessories 


Abdulla. Capstan. Craven Mixture. Du 
Maurier. Embassy Cigars. Four Square. Gold 
Flake. Kenilworth. Kensitas. La Tropical 
Cigars. Philip Morris. Player's. Ronson 
Senior Service. Three Castles. Three Nuns 


Travel 


B.E.A. Cunard. Greyhound Lines Pan 
American. Thos. Cook. Trans-Canada Aw- 
lines, United States Lines 


Wines, Spirits & Beers 

Booths Gin. Brewer's Society Dewar's 
White Label. Double Diamond. Dry Fly 
Sherry. Emu Wines. Gilbey’s Gin. Gonzales 
_— Grande Chartreuse Guinness 


messy Brandy. Martel) Brandy. Myers’ 


= Noilly Prat. Votri 

Miscellaneous 

British Empire Cancer Society. Cable & 
Wireless. liford, Meccano. GB rieter 


Camera. National Canine Defence League 
National Institute for The Blind. R.AF 
R.N. Territorial Army 


The Advertisement Director, 1 ALBEMARLE STREET - 


LONDON, W.1 - 


GROsvenor 4738 
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New product to challenge 


Ait THAT 


5 we ou 


DISPEL 


AIR-REFRESHER 
joacuineandaginrrse® 


One of the large 


which he used to 


(pace national ads 
launch Dis pe 


Stepping up 
vigilance work 


Many 
nahonal imqui 
with more qui 


prov 


{ members kept the London 


informed of 


meial as well as 


1s could be dealt 


kly and efficiently 
office 


dubious advertising 


propositions,” states the Adver 
tising Association's News 
Letter.” 


At the Sheffield meeting of the 
Club Development Committee a 
request was made to clubs to ex 


pand thew v 
behalf of the 
vestigation 
Association 

Ihe News | 
members are 
with the 


tices 
copy questi 
worthless med 
of the 
Such imformat 
confidentially 


A suggestion 


Publicity 


a and other 
g0O0d name of advertising 


on will be 


gilance work on 
Advertisement In 


Department of the 


adds Al 


etter 


nvited to co-operak 
AID 
mitting evidence of 
misleading of 


service by sub 
sharp prac 
eXaggerated 

contracts 


abuses 


ynable 


treated 


from Coventry 


Association that Coven 


try Chamber of Commerce should 


set up an Ad 


Committee was 


vertising Vigilance 


fecently econ 


sidered by the Council of the 


Chamber 


The Publicity 
that there should be some 


of examining 


offered to trade and 
the city T he 


Association felt 
means 
advertising media 
ndustry in 
¢ ounc of tl 


Chamber decided to set up a cor 


mittee of represental 


and ndustry 
legal member 
on how a 

should operate 


Vigilance 


ves of trad 
together with a 
to prepare a rep 


committer 


To thoroughly COVER prosperous COVENTRY 


LEAMINGTON SPA, WARWICK, RUGBY and NUNEATON 
Evening Telegraph” 


see that 


“The Coventry 


Air- Wick 


Heavy advertising will help to 
launch at the end of this month 
a new chlorophyll wick for com- 


Advertising 
Lid will handle the campaign 
which will break with large spaces 
in national daily papers includ 
ng a 1S in. triple ad. in the Daily 
Eapress and dominant positions 
in the Daily Mirror and Daily 

Trade press advertising started 
thes week with a double page 
spread in the Chemist and Drue 


gist The copy stated Dispel 
with the Quick-Wick wil] break 
a eccords for deodoriser sales 
The cap is anchored to the wick 
and cannot be mislaid. Fingers 
never touch the wick—no trans 
ferrmg deodoriser odour ta 


wookery! 


Dispel will retail at 2s. a 
bottle. For the first tume in this 
field refill jars will also be avai! 
t 9d. each, containing 


able at Is 
enough to fill two of the original 
quick-wick” bottles 

Footnote: A new campaign for 
firwick, which has been on the 
market for two years and retails 
wos. 6d. broke last week with 
spaces in national daily 
newspapers, general interest and 
nomen's magazines. Agents: The 
J. Walter Thompson Co., Lid 


ROYAL FESTIVAL 


Results of a questionnaire distri- 
buted to concert-goers at the Royal 
Festival Hall to find out how they 
got to know about the programmes 
are given in a Maw-Observation 
bulletin. 

The survey states 

“One-third of those who filled «n 
the questionnaire referred to the 


' 
(arg 


special leaflet which the Royal 
Fest:val Hall sent out every month 
Almost as many had seen advertisc 
m iN papers or magazines of one 


kind or another and just over one 
fourth had been told of the concerts 
by a friend. Three in 20 referred to 


posters and one in ten to other 
sources, some people, of course 
”» oning more than one channel 
f mmunication 

for various concerts the various 


media had differen 
degrees of success (newspapers, for 
A ple mentioned by 41 per 

nt of those who went to one con 
¢ ad by only 27 per cent of those 
who went to another) But 


ady ming 


were 


what 
v he type of concert, recommen 
da or invitation of a frend 
ccounted consistently for between 


in your schedule. 


LONDON OFFICE: 80 Fleet Street, E.C.4 Telephone Central 2695 


A number of clients 
en by Cook's Display Productions Litd., at Trowlock Island. 


tide party 


Special Christmas packs represent 
for Colgate-Palm- 
olive-Peet Lid Pictured 


the complete range 


a new departure 
above is 
Retailers who 
lo not sell out during the Christmas 
packs and 
stock 


HALL PUBLICITY 


one-fourth and one-third of all who 
went 


season can remove he 


place the goods in 


“Among newspapers, the Daily 
Telegraph proved overwhelmingly 
the hkeliest source of information, 
although for some rather specialised 
concerts he limes % more 
popular 

Even people wh« in South- 
West London, wh h are hardly 
any Underground trains, refer as 
often as those in North London to 
Tube posters 

“The emphasis on the Daily Tele 


graph among papers is d 
to the fact that much of the preseat 


advertising expend:'u the Royal 
Festival Hall is spent im advertising 
in this paper, but, af from some 
demand for advertise us in the 
News Chronicle th little evi- 
dence in the survey for the need for 
wider advertising 

“As many peop itiending con- 
certs on Tuesday and Wednesday, 
as on Sunday. ref he Sunday 
Times or the Observer as their 
source of inforn Probably 
the week's entertainme is often 
planned on a Sunday with the help 
of the Sunday papers 


is included 
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we among the merry-makers here pictured at a river- 


The kee Cream lliance will 
shortly be issuing a film on the 
importance of hygiene in the ice 
cream industry. It will be shown 
in local Clean Food campaigns at 
Women's Institutes and other 
clubs 

Produced by Pau! Barralet Pro- 
ductions, the film will feature the 
small ice cream manufacturer 
and is part of a long-term scheme 
to help the “little man.” 

For some time the Association 
has been buying in bulk for dis- 
tribution to their members posters 
and display material “The 
smaller manufacturers are feeling 
the weight of heavy advertising 
oy the large manufacturers of ice 
cream,” states the secretary of 
the Alliance 

At the other end of the scale 
night production is going on all 


the year round at the Wall's 
factories at Acton and Craig- 
millar (Edinburgh) and during 
the summer months at Godley 
(Manchester) 

Walls have also started their 


winter advertising with full pages 
in colour in magazines and black 
and white spaces in national 
newspapers and periodicals. Main 
object of the scheme is again to 
encourage people to take ike 
cream into their homes 


. . 
Municipal P.R. 
. 
is two-way 
Unless there is first a “background 
of reciprocal interest,” the public 
may regard a programme of non- 
commercial advertisements or a 
civic exhibition as propaganda, to 
which i will be indifferent or even 
hostile 
This warning was given by 
John C. Sutcliffe, P.R.O., West- 
minster City Council, in a talk to 
the Institute of Public Relations on 
“The Two-Way Aspect of Municipa 
Public Relations.” 
“To get the ratepayers interested 


in local government. we have to 
show that local government is 
interested in them,” he said 
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Its all 


done by 


t is a far cry from the small suite of offices 
that Alexander Korda lent them when they 
started in 1934 to the magnificent house in 

Grosvenor Street that Colman, Prentis and 
Varley occupy today. The size of the staff has 
increased somewhat, too. From fourteen to two 
hundred and twenty-six. And it is more remark- 
able still when you remember that the war very 
nearly closed them down and when they “got 
cracking” again in 1945 their total turnover was 
less than £70,000. Today, their export advertising 
alone exceeds a million a year. 

It is dithcult to point a finger at the reason for 
this phenomenal growth. Colonel Varley suggests 
that it is because they decided not to specialise. 
It by this he means that they tackle every kind of 
problem for every type of product, he may be 
right. Burt, in fact, there can be few agencies who 
specialise so persistently or so successfully. They 
specialise in everything. They believe in specialists. 

They try to engage the top men in every field. 
When they decided to expand their export adver- 
tising they looked about for somebody to run 
that department. They finally settled for a man 
who had a seat on the board of one of the largest 
industrial concerns in the country. Their market 
research specialists were selected to run a famous 
Survey. In the latest edition of “Designers in 
Britain” there are more examples of work by 
C.P.V. artists than by any other two agencies in 
London. 


ADVERTISER'S WEEKLY 


They control “Voice and Vision”, an organisa- 
tion that specialises in radio programmes and 
advertising films. They have a large promotion 
department and they have recently added a 
packaging and display department. 

All this began when three young advertising 
men with a lot of talent, a lot of faith in them- 
selves and a little capital, decided to throw up their 
jobs in somebody else’s agency and go into 
business on their own. Many of the accounts 
which came to them in the first year have 
remained ever since. Accounts like Jaeger and 
Norvic Shoes. 

Terence Prentis, unfortunately, is now dead, 
but Robert Colman and Arthur Varley are still 
together, still young, especially in ideas. Both 
blessed with a sense of humour, they have long 
believed in the humorous touch in advertising. 
The above illustration, for example, appeared 
above the caption “C.P.V. make the’ perfect 
advertising tean 

And there, perhaps, you have the real secret of 
their success — //’s all done by team work. 

But what abou! media? 

Well, needless to say, Colman, Prentis and Varley 
are well aware of the advertising potentialities of the 
Sunday Pictorial. They know that it goes into millions 
of homes all over ‘/e country on the best advertising day 
of the week. They know, too, that its square inch per 
thousand space rate of .7\d. is only 10.9%, higher than 
in 1939. 
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ADVERTISER'S WEEKLY 


‘Advertisers require 


from publishers’ 


YOUNG NEWSPAPERMEN ADVISED 
ON PROMOTION PROBLEMS 


EWSPAPER proprietors should be more willing to provide 
advertisers with circulations and coverage and 


These were two viewpoints put forward by different speakers at 
the Young Newspapermen's Association conference at Stratford- 
on-Avon last week-end. 


the opimon that most news t.0ns Must have meant that many 
paper publishers are still far too young mewspapermen had had to 
backward about giving the adver adapt themselves to a buyers 
tuser the really necessary facts and narket for the first time in their 
figures, was capressed at the din business career 
ner by W. G. Smith (Evesham He thought that until the future 
Journal) junior vice-president was assured, u would seem wise 
Newspaper Society io exercise caution in making 
Emphasming that the develop radical changes—dropping A and 
ment of a buyers market f BK editions or mtroducing features 
newsprint carried with i th which could not casily be stopped 
vcoessity for advertising promo Questions that lay with the 
on, Mr. Smith mentioned tha future said Mr. Smith. were 
the advertising committee of the 4re advertising prospects favour 
Newspaper Society had und thle enough to publish maximum 
consideration schemes for adver yiles When will the continuing 
sing the provincia! press as a rise in labour casts end Will 
whole and also suggested the they further affect advertisement 
formation of advertisement crxeccu rates or selling prices” 
tives’ associations in addition it was Eric M. Clayson (Birm 
Managements nust themsclves ngham Post & Mail Lid.) who 
present their individual selling Urged Mewspaper publishers to 
pots to the advertiwer and the ensure that the journalists on thei 
sdvertising agent staff should more clearly under 
Some of us.” he sand, “may be stand the part played in the paper 
dubious concerning the value of by advertising. Junior journalists 
the advertiser of statistics of dog ) their contacts with the outside 
licences world. should be encouraged to 
baby car stress the value of their paper as 
riagnes in advertising medium 
houses with Mr. Clayson 1 past president 
or without t the Newspaper Society 
gas. clectr Journalists, he said, should re 
ight. or cot gard advertising not as columns 
tasers | whi tilched from the editorial side 
have to but rather as a source of 


down the CONTACT of “Advertiver’s 
garden pat Weekly” was at the Y.‘N.A. con- 
But | fee ference, See “ Mainly Personal” 


sure tha page §2. 
mos of ou 
are far ’ 
WG. Smith shy and re ssa sl revenue which enabled 
tiring abou the vages to be paid, one of the 
giving the advertiser the reall, bulwarks of a free press, and onc 
necessary facts and figures about f great services which news 
our circulation and coverage " ». particularly the provincial 
This, surely, «ss a job which the , . could carry out for the 
young Newspaperman is particu as a whole 
larly well surted handle P ously Mr. Claysen had 
The extra supply of newsprint vd ‘hat one of the reasons for 
he said, presented most news \ ng ends meet” was to ensure 
mapermen with an opportun ! al independence. “OF course 
and a challenge. There we SareVhe ‘ idy our advertisers’ interest.” 
weeklies perhaps evenings d Rut when the day 
well—that still required addi 4 ‘ as tt does to all of us from 
pages, but to the vast may ' » time, when it ts our duty 
relaxation of newspr est { sh somethusg in the papers 


“Transportation advert 


gine | ask MASONS 


33} NORFOLK STREET, STRAN LONDON, WC 2 TEMPLE BAR 2044 (5S tines) 


as 


7 
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more figures, facts 


which we know is gong to upset On the subject of advertisement 
an importam advertiser. then we rates. he said that although these 
nust be able to pursue our duty were rather more flexible than the 
egardiess of the consequences selling price, they could not im 
und mm those circumstances itis no practice be changed too fre 


aR at, | eee gt aeaea pea 


small comfort to know our finan quently. Nor, under present con 

cual position ws such that we can = ditions, could they be changed to > 

afford to lose a b nm revenue.” meet costs without keeping an I 
Mr Clayson recommended a eve also on the general level of a 


monthly record of the number of advertisement rates in the press or 
columns of news and advertise- other media and on the ability 
nents and the percentage as a and willingness of the advertiser 
whole to ensure hat one ‘ to pay 

maintaining an economic adver “There is no doubt that even 
‘ong Quota the largest advertisers are tending 
hut oot to have very inflexible appropri- 
carrying so ations,” he said. “If rates go up, 
heh « pro either certain papers are cut from 
sortion that the schedule or spaces may tend 
he edrtora!l to be reduced.” 


content suf When it came to the local shop 
fered keeper the cost of his advertising 

He also was a very real expense. “On the 
atiached im whole we are not as a nation ad- 


portance to vertising minded, particularly the 
the average small business man. With many 
price per of them, advertising is still re 

imn of garded as an expense for which 
advertise they cannot see a definite return 
nents which They feel it is the sort of expense 
kM. Clayson again differ- which, if they have to economise. 

-entiated be will have to be dropped.” 


tween classified and display as At the moment, with the in 
well as gtving a total. This creasing space available and the 
net only had th sdvantage publicity given to the reduction 
of accentuating differences that. in newsprint price, advertisers 
might be due to a variation inthe = tended to call for a reduction in 
proportion of classified and dis rates. “In this connection.” said 
play im the paper but. when look Mr. Clayson, “I personally do not 
mg back and comparing with waste any opportunity of rubbing 
results im earlier years, i ex it in that although newsprint is a 
plained differences in the financial little cheaper than it was, it is very 
figures that might otherwise have much more expensive than it was 
shpped one’s memory a couple of years ago.” 
Ads. behind the Iron Curtain 

Impressions of a forcign corres On Sunday afternoon there was 
pondent in Moscow were given by a quiz, the team comprising 
Cyril Ray (Sunday 7 s) Kenneth Brown (president, News 

After discussing | revailing paper Society), E. M. Clayson 


drabness of people's clothing in’ R. A. Gibbs, Cyril Ray, F. W 
Moscow. he said tha vw of the Wallace and G. H West 
reasons that there was no attempt (Bowater’s) with Michael Robin 
© “keep up with the J es" was son (Wakefield Express), president 
that in Russia there was not that of the Young Newspapermen’s 
constant pressure by advertisers Association, a8 quizmaster 
to persuade people to do so The whole team agreed with 
There Was an increasing supply Mr. Gibbs that the Manchester 
of consumer goods, of adequate Guardian had. as a national 
quality but rathe poor finish paper, been wise to change over 


One was given no cl ¢ as to to front page News, in view of the 
what bali-point pen e could often local nature of the adver- 
buy, but the pen worked. Lipsticks  tising on its front page 

were advertised as “red raspberry Mr. Ray said that in Russia 
or carrot.” The image Russian advertising was simply a State 


television sets was better than tool to persuade people what to 
ours, but the programmes were do or not to do 


awful About a hundred attended the 

Other speakers ‘cluded reception and dinner at the Red 
Frederick W. Wallace dustrial Horse Hotel on Friday evening as 
and legal direct f Kemsley guests of the West Midland News- 
Newspapers) on the w of defa paper Society, the members and 
nation, and Ro A. Gibbs (join their relatives and friends being 
governing director, H Coun received by H. R. Bewley (pres: 
ties Newspapers Lid Howto dent of the Society) and Mr. and 
manage.” Mrs. Robinson 
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STERS 


lente 


/ 50 in prizes” 


is offered to artists for poster designs featuring how the 
use of colours makes the poster such a powerful selling 
force. Co our has an irresistible attraction, for it satisfies 
a human . raving. The things you buy, the entertainment 
you enjo,, national needs and local news—all are pre- 
sented p werfully, vividly, by the colour of the poster. 
Tote art prizes for both professional and non- 
professi nal artists. To get your Entry Form containing 
full deta:':, complete and post this coupon. 
PANEL OF JUDGES: RONALDO BROWNE, TOD. MA, FIP A ERNEST H. FORD, O BE. President, Town Planning 
institute ASHLEY HAVINDEN, OBE. RDI, FSIA FF. K. HENRION, MBE FSIA GEORGE MILLS, 


President, Outdoor Advertising Industry Advisory Committee © &. WREY, Chairman, Executive Committee, 1.5.6.A. 


— — — ——Tothe British and London Poster Advertising Asso: ations, 48 Russell Square, London, W.C.1 — — - 


Name 
APPLICATION FOR 


ENTRY FORM Address 
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ADVERTISER'S WEEKLY 


tops the lot! 


Housewife made the greatest percentage 
gain in sales during the period 

January to June, 1952 —of all the women’s 
magazines in Britain 

Advertisement Manager: Reginald Levi: Hulton Press Ltd., 
43 Shoe Lane, E.C.4. Central 7400 


A.B.C. SALES FIGURES NOW 
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Miah Wore vision needed 


GUEST COLUMN by Lt. Col. 
Maurice W. Batchelor gitncies reas tt 


OPPORTUNITY 

For Britieh business, the ( oroma- 
tion means opportunity 

lo say this kk got to ignore oF 
belittle the significance of a 
ceremony enshrined in tradi- 
tion and hallowed by religion 
Neither is it to suggest that 
soch « solemn event should be 
cheapened by commercial es- 
plottation it is merely to 
state a fact. 

The Coronation of a Eritieh 
Queen stirs the emotions of 
multitudes throwghout = the 
Briteh-speaking world. it 
stirs, too, the curiosity and 
interest of every other friendly 
people. 

lo satiefy this curiosity with 
stories and pictures goes to en- 
hance Aritish prestige and thus 
paves the way for sales of 
British goods. lt is first-rate 
“public relations” for Britain. 


Creates demand 


the Coronation also creates an 
immediate demand for British 
products. Souvenins, bearing 
portraits of the Sovereign, and 
Coronation packs of British 
goods, will command a big 
market in many overseas coun- 
tries, Mass production of such 
souvenirs and packs must, to 
be economical, be supported by 
maw sales at home. 

hy decoration and = display. 
Rritich businesses will both 
demonstrate their loyalty and 
play their part in making « 
gay and colourful scene to 
delight visitors from abroad. 

le surety follows that all possible 
should be done to help, and not 
to hinder, those who make and 
advertike§ «products with «a 
( oronation character. 


When snags arise 


Recently, we have reported three 
instances in which difficulties 
have aren. All relate to 
Royal portraits or emblems. 

In two cases, misundervtandings 
in «official «= quarters—s were 
promptly cleared up and 
Common sense dev tstons 
announced. to the third, the 
argument continues, We make 
only two comments: 

Firstly, that when problems of 
this kind = arixe, whatever 
authority is concerned should, 
in the national interest, in- 
terpret its rules and policies 
with the least powible rigidity 

Secondly, that the Home Office 
deserves congratulation on it. 
co-operative attitude and readi- 
new to take prompt action. 


” recemt years many people 
ho should know a great 
dea! better have tended to get 
cynxal about advertising 
Indeed, Many tame economists 
and politicians, who have never 
made or sold anything in their 
lives, do not regard advertising 
is Necessary 
I y are given tresh fuel for 
flames of criticism. by many 
peor n the business who do not 
seem themselves to believe very 
wholeheartedly un them subject. or 
a! least, are reluctant publicly to 
vow their belief. It is true that 
< advertising agents and 
rs who are interested make 
speeches OF write articles on the 
value of advertising, just as a 


the 


baker praises bread or a butcher 
neat, but we do not hear many 
testimonies from the quarter 
wh really counts--from the 


man who pays the piper—the ad 


‘ m 

Why is this? 

1 believe in advertising, and 
I'm not afraid to say so. Nor do 
| mind practising what I preach 
To-day My company is spending 
nore than ever in its history. 1 
regard this a8 a necessary good 
ind not a necessary evil 

1 consider advertising should be 

wet should quite 


cle have im mind its purpose 
of selling. In reading an adver 
sement One should not have to 
voh for the name of the product 

wonder, as I have so often 
dor what u is all in aid of. To 


1) mind there is a great deal of 


idvertising appearing to-day 


which seems to have been de 
signed to fill spaces which merely 
, o be filled 
iJvertisements are nant m 
ed to enable frustrated 
ithors to see themselves in print 


sts 10 Obtain fat fees for 
pictures. They are intended 
to do a job of work. and 
shments must he sub 

ted to that end 
lt 1s this arty crafty leisurely 
stull which gives ammunition to 
ves of advertising who cite 
‘Xamples a8 a Means of 
tog cid of excess profits, This 
f her endorsed by the num 
people who indulge in ad 
1g when times are good and 
ving in the garden is lovely 
\ ym as there is a shower of 
‘ however, they start to go 
for shelter. They star: to 
space, thus proving the: 
ost belief that for them 
{ ung is not a sales-creating 


8 what a change for the 
has come over advertising 
last 25 years 
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Development 
om mittee 
Such a repre 
semation of 
the British 
Publicity Clubs has a great poten 
tality, if properly backed and 
supported it could do much for 
the good name of advertising 

Success cannot be achieved by 
advertising and publicity alone. 
and there are many other vital 
factors, all closely related. Firstly, 
comes the quality of the product 

Again I believe there is a need 
for a great revival in the art of 
salesmanship 

Summing up: | should like to 
see fewer fainthearts amongst ad- 
vertisers, and more courage and 
vision. When we have more con 
fidence and less cynicism, then | 
believe there will be less suspicion 
and the way will be cleared for 
those new media which lic 
around the corner sponsored 
British radio and television 


To-morrow’ TOPICS 


It has done exce!ient work in the 


out this work, then surely there 
nust be so many of 


some newsagents, 
it is unlikely that the dispute 


National Federation and the 


moderate view will prevail 
when the national executive 


October 22 to decide future 
A resolution to be considered 
National Chamber of 
profound disquiet” at 


that postage rates may go up 
Government will 


sion until there has been full 


A whole session at the forth- 
coming annual conference of 
the Conservative 


be devoted to criticism of 
Government and Party pub- 
hieity since the General 
Election. One resolution will 
call for the appointment of 
an advertising agent to 
handle Party publicity. 


Sponsored films and public 
relations schemes will play 
much bigger roles in future 
British marketing campaigns 
in’ America. Market re- 
searchers back from the 
U.S. say both media are im- 
portant, and both at present 
not fully exploited by our 
exporters. 


Media trend in Britain is 


‘ towards greater use of point- 


of-sale display material 
Considerable sums are being 
allocated for direct selling 
units, some of which will be 
far more elaborate than 
those used before the war. 
The extensive re-develop- 
ment of dealer aids will 
mark a return to 1939 


fashion. 
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SPECIAL SHOW ISSUES 


NOV. 13 NOV. 20 
London Show Guide London Show Report 


Securing the concentrated attention of 
the world’s enthusiasts 


Greatly enlarged and profusely illustrated, these provide a comprehensive Buyers’ Guide to 1953 
special issues covering the London Motor Cycle models; stand-by-stand report of all ranges of 
Show, Earls Court (Nov. 15-22) will be studied motor cycles, autocycies, motor scooters, bicycle 
from cover to cover. propulsion units, three wheelers, and sidecars; review 
The London Show Guide on November 13, two of technical trends, ¢' 
days before the Exhibition, will include details of The circulation of both issues will be world-wide, 
routes to Earls Court; notes on parking facilities, a substantial unsati!icd demand ensuring high 
plan of stand locations, full list of exhibitors, etc. readership per copy. [hese special numbers are the 
The London Show Report on November 20 will outstanding advertising opportunity of the year! 
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POLICY PLATFORM— Advertisement Control—2 


Work of the Ad. Association 
and advertiser bodies 


First instalment of this article, which appeared last week, described the advertise- 
ment control machinery operated by the newspaper organisations. This week our 
contributor goes on to outline what is done by the Advertising Association, by other 
media organisations, and by advertiser bodies. There is.a case, he concludes, for 
tightening up of the machinery voluntary control. How this might be accomp- 
lished will be suggested neat week in the final instalment. 


rgvieui Advertsement In- tar failed to respond to appeals summers, of advertisers towards 
vestigation Department ‘oe form local advertisement vig: other advertisers, and of agents 

ot the Advertising Asso td a committees ; and media tne Ag pr ~ 

“ ‘ , ere if enjoys Gn advantage cipies afe accepicc D Us ap 

cation serves much the same is that Ug representative member othes countries witl an cn- 
purpose, and works in much sy) enables it to approach some. lightened advertising business, 
the same way, as the News- — propiems, especially perhaps and form the basis of other more 
paper Society Department. It shove relating fo copy, more ob specific codes and of the “case 
provides Advertising Associa- jectively than bodies represent law” built up by precedent 


tion members, only some of ‘se cither advertiser or media throughout the years. The aim 
whom are newspaper pub- = («rests only. For this reason, of the Internationa! Chamber, 
lishers. with a similar service no doubt, it has tended to take with which the LS.B.A. is closely 

J the lead in the battle for higher associated, is to secure their 


0) 
iis inception dates from , Y2A, standards recognition throughout the world. 
waea & V guance Comunimies y 4 It may well be that its appro The LS.B.A., though it has no 
formed 8s wo - m4 priate function, as suggested by advertisement investigation de- 
je , — held bn ¥ - _ In pl ts chairman, I Ww Need- partment as such, regards it as a 
sCICUCS Ps . he coined ham, in a recent address, is that responsibility to its members to 
a Pi wd soahhenn of mansion of onde of problems requiring investigate advertising propos 
s Genadeiens gunction bed in long and concentrated mvestiga tions of a questionadle nature 
~ " — ~ Boo eet on toe on This type of pan should and so safeguard them against 
: cetiimenes iamamiaasion the ve well equipped to undertake victimisation and waste of money 
. Conhidentia] bulictins are issued 
pariment ot he ig Asso * . * sarter 
cuthon, wih a scope ol \ EDIA organisations other aad The Se ‘ } Ext 
activity. Since that date, it has = J) than those of the news a ee ee 
by bition Committee, w though 
perated as an advisory 1reau papers concern themselves with ts fus : ; 2 
n all kinds of advertising prob prevention of abuse, The Period: calle ype ce gagging a 
ems, with the general aim of cal yprietors’ Association has — 4 . eet 9 cdl — 
couraging cican and honest its Advertisement Committee, but Ps _ Men “ = : os * — 
advertising by ¢ nating tha investigation department as “°* seg ao agate pan 
which ustworthy such, relying principally on the \no ler body anxious to pro 
The partine » adminis Advertising Association for what — adve sers is the National 
tered by a un committee and = help it requires The British Chamber of lrade, represenung, 
two sub-c nittees, one dealing Poster Advertising Association through us affiliated jocal Cham 
with pharmaceutical products has for many years exercised a ¥e rs, many thousands of retail 
ve other with fraudulent prac censorship of posters by banning “ ders throughout the country, 
es. Like the News; r Society from sites owned by its members Only too often victims of un 
ivestigates, offen with the aid iny that by = thei horrific” scrupulous = advertise ut can 
of expert » n und = issucs eme or crude sex appeal offend vaaeess Many of hese local 
warnings and recommendations against good taste. In this task “@™Oers have advertisement 
From time | has been both the Solus Outdoor Advertis Vigilance schemes through which 
extremely active, and deserves ig Association and the London members are warned and can- 
every credit for what tt has done, — post Advertising Association ‘Y#SS¢rs of this type discouraged 
especially, perhaps s eal wholeheartedly co-operate The Some organisations of manu 
days, to raise ethic standards Association of Specialised Film facturers, too, endeavour to main 
it is true to say . ” fthe Producers has adopted. in co tain high standards of advertising 
spade work leading to the operation with the LS.B.A., a code ‘through censorship of the content 
adoption of the Code of Standards f undards designed mainly to Of advertisements Foremost 
was done by the Advertising As safeguard the interests of adver among these is the Proprietary 
sociation and its ALD. Commit tiaere Association of Great Britain, 
tee, and tha wn the Associatic * * * which not only subscribes to the 
came the ative and drive th British Code of Standards, but 
led to final success DVERTISER organisations for many years has had its own 
In dealing with day to day Z us has been said, approach code, which all member firms 
problems the Department is the roblem from a different must observe 
somewhat handicapped the in ing though their broad aim The Retail Trading-Standards 
herent limitations of the Ass H pre tion of abuse, ts identica Associauion, membership of 
tion itself OF rec years. prob That this is so can be appreci which principally comprises tex- 
ably because th Associat ‘ uted by perusal of the Inter tile manufacturers a large 
financia csources wavs f ’ 1a! Chamber of Commerce stores, is extremely active in cam 
short of its needs, it has suffered <¢ of Standards of Advertising paigning against misdescription in 
from lack of continuity of ex P ce, which implicity ack advertising, especially in adver- 
tive personne Its network ges the responsibility tising by mail order. I: has insti- 
voluntary intel ¢ " ivertising to the consumer tuted a number of successful 
not, hecause f varied nature s Code, adopted in 1937 and prosecutions under the Merchan- 
of its membership, be so st N d in 1948, states the prin dise Marks Act, and :t eavours 
is that of the Newspaper Socict that should govern the con to secure the co-operation of 
Affiliated publicity clubs have s« of advertisers towards con newspapers and agents in prevent- 
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mg the publmatuion of advertise 
ments liacly to offend. Adherence 
to K.1.-5.A. Standards of Prac- 
luce has Deen made, Dy the Kadw 
dimes and The Listener, a condi 
tion of acceplance of advertise 
menls to which Uiey apply. 

ihis, then, i «4 comprehensive 
picture Of what is being dome by 
vOluDlary Means to keep adver 
tising repuladic and so frelain 
pudiuc contidcnce. 


* - * 

N a critical analysis of the 

machinery lor prevention ol 
aOuse io adverusing, theories 
imust fit lacts. 

lhe machinery has us defects, 
bul in us dejence uu can be 
ciated that U may well represent 
the jamal ov} ine pussible, 
Urganised advertising being whai 
it is, proposals jor radical im 
provement, however sound in 
thevry, wii receive scant con 
sideration unless they take imio 
account sectional iwileresis and 
orgamsalional weaknesses, 

Nevertheless, nothing is losi 
and something May De gained Dy 
suggesting lines ot advance. 

rurst, ODe must ask, how well 
docs the present system work?! 
By and large, not wo badly. 

In advertising of medicines and 
treatments, compliance with the 
Code of Standards is general. 
One seldom sees in this held ad 
verlusements to which caceplion 
could be taken. What loopholes 
there are must be accepted unde: 
any system of voluntary control, 
tor membership of the bodies 
committed to the Code is not 
obligatory, and non-members are 
bound by no obligation. 

Seldom does one read adver- 
lusements refusal of which is 
advised by the Newspaper Society 
or N.P.A., the occasional excep- 
tions being usually due to care- 
lessness. Where objectionable 
adverusing does see the light ol 
day, it is almost always in obscure 
publications that are not mem- 
bers of, and would not be 
accepted by, any organised body 

Largely because of what has 
been done by the organisations, a 
high degree of vigilance is exer- 
cised by the advertisement depart- 
ments of reputable publications, 
the standards enforced by some 
being even more stringent than 
those commonly accepted. 

But, as business becomes more 
competitive, there is a noticeable 
tendency for a munority of ad- 
verusers to “try it on.” The 
need for vigilance is increasing, 
and so is the need for help and 
guidance from the associations. 
It also becomes more than ever 
desirable to maintain and 
strengthen enlightened opinion 
among advertisers and those who 
serve them 

The position in respect of ad- 
vertiser protection is less satis- 
factory. One still hears of the 
“block racket,” of fraudulent 
directory canvassers and the like. 
and of advertising propositions 
that can only be described as 
legalised blackmail 

There is a case, and a strong 
one, for tightening up the 

of voluntary control. 
(To be continued) 
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THE EVENING ADVERTISER, the WILTSHIRE HERALD & England. Wherever there is a Westminster Press paper, 
ADVERTISER, and the WILTSHIRE GAZETTE these are the you will also inevitably find a busy population — with 
Westminster Press papers that cover agriculturally- money to spend on advertised products. There is, quite 
prosperous Wiltshire. They have become a firmly- frankly, no better way of reaching these people than 
established feature of everyday life in the county through the columns of the ‘ Thrifty Thirty-Six *— the 
There are, in all, 36 Westminster Press Papers, strategi- papers which, year in and year out, give you the finest 


cally placed in the most prosperous provincial areas in 


the thritti y tir -$ix 


for well spent appropriations 


Thirty-Six are members of the A AL 


possible value for every penny expended. 


FRNEST LUMSDON: London Advertisemer rector 


Td WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 
\ 


167-170 FLEET STREET, LONDON, E.C.4. TE CENTRAL 3265 


Leeds Office 
11, ALSION PLACE 


Manchester Office 
Leros 1 Tet teens 24998 MIDLAND SANK HOUSE 24 8 STRERT MancwesTee 2 TH wiackemiags 5910 
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The penny-wise brigade 


|' you are ever asked by a 
chent to find him a good 
advertsing manager, you 
would do well to be suddenly 
afflicted with deafness. Hf that 
doesn't work, | can only warn 
you to handle the matter with 
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The Schlumberger ad 
full of mystification 
Copytaster, bug if 
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ine 


m be accepted 
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nearly pertect but 
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Advertising 
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COPYTASTER wing i 


all the diplomacy you can 
muster, and never for a 
moment to be off your guard 
Nobody likes to feel he is under 
an obligation, however, slight, 
ind the advertising manager who 
been recommended by the 
m's agency often shows his 
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OLD BLEACH «xitcHen cLotus 


theng can make so b usband 
ertainly be 
Old Bleact 
Men appreciate ¢ 
Linen is + 

Brighter 


{ these gaily striped af 


Obd Bieach Linen Co Lad, Rantaltees ors letand 


subconscious dislike of the posi 
von if most unpleasant ways, 
Very naturally his first thought is 

make ut clear to the agency 
that any gratitude he may feel 
will not be translated into 
leniency towards the agency's 
transgressions if any should 
“cur 

Too often anxious to 
make this plain that he goes out 
ot his way transgressions. 
Almost every item of the account 
s not merely questioned but sub- 
jected to the third degree—and 
when the agency shows that 
everything is correct he is baffled 
ind perhaps a little shame-faced 
»ver his churlishness. He looks 
hard and searchingly at voucher 
copies, and when he finds the in- 
evitable crop of nked or 
budly made-ready advertisements 
he demands that the agency 
seck his whole pound 
from the publishers. Bef 
long he has let everybody 
thar he ts Kk 
reckoned with 

“Extravagance™ ; 
ing of art is constant 
checked, of and 
long before 
descend from 
competence. Typesetting charges 
are far too high, and the typo- 
graphers choose safe but dull 
type-faces and arrangements 
rather than risk netimes 
inevitable revisions (and conse- 
quent charges for corrections) 
when more exciting typography 
is tried. In the direst case, the 
new advertising manager may 
even insist that all copy be set 
by the papers-a fate that | have 
always thought worse than death, 
since the copywriter can never 
get a presentable proof to add to 
his collection Not even the 
most conscientious copywriter 
can shine brilliantly and consis- 
tently if he knows that his copy 
will look like a dog's dinner in 


he is § 


sock 


Te) 


over 


someone 


course 
his 


br 


adverts 
ance 


the 


about nine papers out of ten 

So it goes The advertising 
manager may fee! that he jis being 
utterly fair and showing no 
favour He may believe, too, 
that he has more than earned his 
salary by his watchful reduction 
of extravagance; yet in the long 
run he will have proved to be 


Copytaster warns agents against 
the perils of finding “a good ad- 
vertising manager” for a client. 
Nobody, he says, likes to feel 
under a sense of obligation. The 
advertising manager who has 
been recommended by his firm's 
agency is likely to make it clear 
that any gratitude he may feel 
will not be translated into leni- 
ency towards the agency's trans- 
gressions. 


nearly the most disastrous invest- 
ment his employers ever made 
ever introduce your donah 
to a pal” was the theme of an old 
music-hall song, and the sare 
thing applies to your client and 
an advertising manager Once, 
twice. even three times you may 
do it with complete success and 
satisfaction all round, but sooner 
or later you will bitterly regret it, 
as a great many ad\ ertisnge agents 
know 
* * * 

ALTHOUGH it was discussed in 
this classroom severa! terms ago, 
the advertising for Schlumberger 
is still causing letters full of 
mystification and abuse to over- 
flow my “in” tray 

I particularly liked the letter 
from an advertisement manager 
who claimed to specialise in bad 
advertising. Whenever he saw a 
real shocker, he said, he liked to 
send the advertiser a greatly im- 
proved version and suggest that 
ae insert it in the particular 
journal he represented. “But who 

ic on page 50) 
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ADVERTISER'S WEEKLY 


MIDLANDS 


With these three papers on the schedule you can creat ° ° 
Goo mest powertal tnngrenton ro teats The Birmingham Post 


The Post has the most influential morning circulation. 
The Mail has the largest evening circulation. 
Weekly Post (Friday) is a family journal with a’wide readership. —— 
Birmingham 


Weekly Post 


38, New Street. Birmingham. 2 
London Office: 88, Fiect Street, E.C4 
Branches at Blackheath. Bromugrove, Coventry. Dudicy, Kidderminster, Leamington Spa. Redditch, Tamworth. \. «!l! and Wolverhampton 
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ADVERTISER'S WEEALY 


ADVERTISEMENT PRODUCIION AND PRESENTATION 


Oc rower 2. 1952 


‘I think I've got a cold 


coming 


The symbols we use 


may be outmoded 


A research man suggests that more conscious study should be given 

to the choice of symbolic Mustrations in advertising. Copy testing. 

he says, goes to show that some of our conventional symbols may 
have become outmoded and therefore unreal. 


Giwes the reader the rel reaction ke “Oh, I don't 
strongest impres } suppose he's intended to 
sion of class, which be a society man Th I sup 

‘ Then let’s is probably the last pose” g ves t away-—-the symbol 
reaction intended sn't a real one 
The reaction to a symbol 
get going with MILTON should be immediate and instinc 
tive It should be felr, and not 
understood 


vf way 
TIYHERE was a time, not so enefit by a more conscious ere is. for examy 
long ago, when a piano * y of them. In other words f advertisement that 

- - ' * r ’ r ~ ’ he , 

sas less of a musical instru Ave —— and A pian vk por Np h hearts 
pone ogether with the f you ask anyone wha 

nent than a symbol sign to 

" x that so often enshrined ind cupids are intende 


1 the } — . 
ill the world that here lived a hat has taken its place you W t an we 


old, respectable upright vening dress treatment is 
middle class family There are nm « famil This, it 


caction 
tar says, is and not 4 
many things we scquire, not fe, quality—-or at least that the 
“imply because we want to use , t is supposed to say l n 

them, but because, lhe the : ich doubt if S Says any hearts 

> most poople, because effective 


nano, they have a generally 
' B that evening dress as a 


“pte “aning ' " 
Keepted meaning over and of social class is well or 


ibove ther mere usefulness ts way to porn the upright prano ce 
How many men under 40 own a It scems to me t The comic figure in the Double 
fress suit, and, more important n the Double Diamond campaign Diamond advertising suggests 
how many have any feeling they can make a second poim: for us civil servant.” This prevents the 
want to” 1 have always assu i that with reader from projecting himselt 
If you test the effect of an ad his bowler, pin stripe trousers and into the advertisement 
vertisement like this by modern brief case, he ts intended to be a 
lepth interview techniques you symbol of class. The brief case did about his purple cow—"T'd 
s an excellent example of how rather see than be one.” This 
‘ »' iP the symbols of everyday life restrains me from projecting my 
j change over a period of time. The self into the advertisement, as the 
sf. fashion for brief has swept rrent jargon has it In other 
over us since the war. Their prac words a symbol's meaning must 
bted. but i rot only be an accepted one. but 
\amine so an acceptable one 
sample Of the advertisements illus 


cases 


f brief one ited the bathroom scene gives 
wonders j \ contain ne personally the strongest im 
more normnir yaper pre of class (and it is prob 

»ook? ¥ one which is least in 

ve a tended to). Certainly my reaction 

their to if is instinctive rather than 
prs sav to reasoned, and | believe it is the 
f rid - ‘ and = dressing gowns that create the 
effects ist — F wre ce Vv TO effect. Dressing gowns are worn 
personally, becaus hev nv ficie t May carry by the sort of people who stay in 
point that seems to me of e } t m Pape h him hotels In the illustration they 
This ' ’ . caning give a kind of leisurely feeling 
pact of an adve he pin the feeling that the young man is 
depends on the sk , / dress as symbol « ripe trot re that certainly not going to rush for 
symbols f ev P nd iss is well on its way t exception to Double the 7.15. but saunter to the 9.15 
that although he upright piano Illustra Diamond man t t two In other words, to me, and in this 
ind copywriters son ise wn a Black Magic adver things civil servant.” context, the dressing gown is a 
these symbols trnet fisement rel about this like Beachcomber (Continued on page 28) 
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A WEW RANGE OF 
FLASHBULBS FOR . ( @ 
EVERY POSSIBLE 
eee 


“ Photoflux” range with a flashbulb for every job and 
every class of photographer — amateur or professional. : 
&% 

In addition to a full range of bulbs for black and white ; 
photography — with special bulbs for focal-plane cameras y ° ° las 
— there are duplicate ranges for daylight and artificial light Perfection ms F h 
colour films. PHILIPS 

“Photoflux” flashbulbs are renowned for their pre- as PH ©7O FL A BY 
cision performance and absolute dependability, and 
in this new range they reach unequalled perfection. ee 

Write now, to the address given, for “Photoflux” leaflet FLASHBULBS 
f£.3514 which gives full details of sizes and performances Philips Electrical Ltd. ona mong bo bury Ave. Londen, W.C.2. 
of the new “ Photoflux ” range. : t 


LAMPS & LIGHTING SQUIPMENT, RADIO & TELEVISION RECEIVERS ET« »* 
(Legal) 


By Courtesy of Messrs. Courtaulds Limited 


STILL LIFE PHOTOGRAPHY BY 
EVELYN LEES, A CRAFTSWOMAN WITH 
EXPERIENCE AND SKILL READY TO 
HELP YOU IN YOUR PROBLEMS 


evelyn lees studio 


57 Poland ‘treet Wet. GERrard 9170 
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BREAMS BUILDINGS E.C.4 


Phone ChAncery i6 
for 
Color 
aie Photography 


AGFACOLOR 
full color prints 
and transparencies 


| designer 


| others 
| his work 


ES Vian 


ransparencies 
Blain or self-adhesive for 
ath application to 
mercial artwork, 
gineering drawings, 
_— maps, etc. Wide 
ge of black and white 
tints available. Average 
screen size 10° x 8" 
Send for Pattern Chart 
ond prices. 


ROXBOROUGH PRESS LTD 
194 Finchiey Read, H.W .3 
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7T ADING sTUbros U 
“FIN ELINE* 


ces have, during the last 
years, taken on typo- 
graphers is a natural result of 
the universal desire to promote 
efficiency and keep down pro- 
duction costs. For it has been 
proved that where a typo- 
grapher 1s employed there are 
fewer typesetting headaches 
and author's corrections are 
almost eliminated. In an effici- 
ent agency, 90 per cent of the 
jobs produced are O.K.'d on 


i hggeetle more and more agen- 
few 


the first proof 


There , however some con- 
fet of opinion as to the typo 
grapher's proper functions, In the 
more enlightened agency he acts. 
of course, as a typographic 
But in many agencies 
the typographer is little more than 
a nark-up” man, a glorified 
compositor who specifies the type 
on layouts done by visualisers and 
There can be little joy in 
for the man who fills 
such a position. Moreover, such 
a system ts bad for advertising, 
for it means that copy must be 
slashed to fit a layout 


The true function of the typo 
grapher in the advertising agency 
s to act as @ balancing force 
between copy and art, resisting the 
artist when he wants his picture 
to overshadow the copy and per 
suading the copywriter to use his 


blue pencil when the copy 


| threatens the breathing space of 


the layout 


For the typographer to be 
merely a technician is not enough 


Ocroser 2, 1952 


His job should be to 
keep balance between 
copy and art 


VINCENT STEER, Type Director, Graham 


& Gillies Lid. 


gives his views on the proper function of the typographer in a 
modern advertising agency. 


He must also be a Correggio with 
type, able to select a typeface in 
tempo with the illustrahon and 
to adapt, adopt and improve on 
the suggestions of the artist. His 
work should be done so subtly 
that the art director, when he sees 
a proof, will be amazed at the 
success of his tough visual and 
the copywriter will enthuse over 
the clear-cut presentation of his 
hard-selling copy 

It has been said that any com- 
positor can become a typoxgrapher 
and that practical experience in 
setting type is the most important 
of the typographers qualifica- 
tions. Netther statement is true 

Very few composiiors have the 
staying power to surmount the 
handicap of seven long years in 
the composing room. devoting 
all their leisure hours to the study 
of lettering, design and layout 
Though actual experience in set 
ting type is an advantage. it must 
be recognised that typography is 


OR HIS 


M. T. CICERO’s 


CATO MAFOR, 


DISCOURSE 


OLD-AGE: 


With Explanaory NOTES. 


now an established profession 
and to achieve the highest rank a 
man must be trained not as a 
compositor but as a typographer 

The first requisite in a good 
typographer is a »ound knowledge 
of the principles of design. The 
second 1s a thorough grasp of the 
mathematics of type estimating, 
while the third ts the ability to 
produce a neatly lettcred layout 
embodying these principles. Add 
to these a knowledge of type 
design and its history, the period 
styles of ornament, the intricacies 
of process-work the manifold 
kinds and sizes of paper as we.! 
as the grammar of colour and it 
will be seen that the budding typo- 
grapher must take on quite an 
ambitious progran me Any 
typographer who stvrted in the 
composing room will tell you he 
would far rathcr have spent half 
his apprenticeship learning draw 
ing and design than to have 


(Continued on page 28) 


PHILADELPHIA: 
Prutd and Sold by B. FRANKLIN, 


MDCCXLIV. 


Announcing the 


ROSE’S 


Lime Juice 


return of 


precedent for the all-type layout is found in traditional pa 


hy Benjamin Franklin 


America s statesman-typographer, in 1744 
vertisement for Rose's, using a genuine 18th century 


design. On the left is a title page 


On the neht is an experimental 


border, in a traditional arrangement. 
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ADVERTISER'S WEEKLY 


Manufacturers & Distribaters 
Have you thought of increasing your sales by using 
MODELS for ADVERTISING 
DISPLAY & DEMONSTRATION 


" ‘ i 
Vickers V.R_180 Working Model 


We manufacture perfect miniatures of the original 
whether tractor, implement, engine, aircraft, etc., to 
exact specification and colours, stationary or mobile. 


MADE OF METAL QUANTITIES TO ORDER 


* 


DENZIL SKINNER & COMPANY LTD. 
|, Dansey Place, Shaftesbury Avenue, London, W.! 


GERrard 8426-8 


HELEN JARDINE 
ARTISTS 


TEMPLE BAR 6720 


4 
décor ADVERTISING 


46 BROADMEAD BRISTOL | - TELEPHONE 26817-20460 


The Professional | ee 


These lamps give a brilliant yet 


soft light and are ideal for many 
applications in the photographic 
studio. They run at a colour 
temperature of 3150 K. which 
makes them ideally suitable for 


colour photography. 


Available in standard 


Osram 
voltages—110, 210, 230, 


and 250 with E.S. cap 500 w 
wit PHOTOGRAPHIC 


LAMPS 


Price 22/+ each 


THE GENERAL ELECTR 9. LTO.. MAGNET HOUSE. KINGSWAY. LONDON, WCQ 
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ARTISTIC PUBLICITY BOORLETS 


@ Each a USEFUL 
gift. 


@ For each Distri- 
butor they make 
thousands of 
friends. 


@ At avery lowcost. 


Just a selection:— 
For Ladies 
LADDERSTOP MATCHES — for NYLON and SILK Stockings 
PERFUME MATCHES For the Handbag or Sachet 
For Men 
For minor cuts, stops bleeding 
immediately 
To save Household Towels 
Genera! 
Anti-mist, and we insist, the best 
procurable 
For SPORT and TRAVEL emer- 
gency 
Effective without being obtrusive 
To protect the roots of newly 
set plants. 


STYPTIC MATCHES 
RAZOR BLADE DRIERS 


EYE-GLASS TISSUES 
SOAP TISSUES 


MOTH MATCHES 
GARDEN PEST MATCHES 


Mantacturers 


SUDDERICK & CO. LTD. 


25-27 SEFTON ROAD, WALTON, LIVERPOOL 9% 


COLYER ¢ SOUTHEY 


Telephone Aintree 1357 Established 1928 
LIMITED 
Artists Agents 


36 CARTER LANE 
ST. PAUL’S 
E.C.4 


CENTRAL 6950 
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Initiative can get the 
foot in the door 


photographers, our considers, should 
ene ee ee oo ae 


And this should not be regarded as “poaching.” 


| O commercial photo- 

graphers show enough 
initiative in submitting original 
ideas “on spec” to advertisers 
and their agents? 

Let us ignore the brigade 
who will object “Too busy for 
such larks.” On the whole, the 
answer, I think, is “No, they 
don't.” 

The problem was brought into 
focus this week by Ivor Ashmore, 
whose work for Fact Photography 
of Brewer Street, London, in 
partnership with John Donaldson, 
both once with the Baron organ 
isation, has interested me recently 
Backed by financial adviser and 
backroom business brain Robin 

. this newish venture in- 

also Barbara Baddeley, 
once editor of Home Notes and 
a one time member of the Vogue 
staff, now acting as Fact Photo- 
graphy sales executive Roy 
Round, who specialises in ballet 
and fashion is also operating 
there. It is a studio of many new 
ideas, and much original equip- 
ment 


Always seeking 
the new twist 


Ashmore, a versatile photo- 
grapher, is for ever secking the 
new twist to the old idea, and is 
not afraid to use up material in 
his efforts; indeed much of his 
success has been due to this 
willingness to throw his brain, 
skill and materials into shots 
which might possibly have 
brought no return He studies 
every major press and poster 
campaign, weighs them up, ap- 
praises what he belicves to be 
their strengths and weaknesses 
Then he gets into his studio or 
out on location, and sees jf he can 
find a better idea. or a better 
presentation. But he never copies 
what has gone before. or treads 
virtually the same path as the 
present creative team behind the 
campaign. 

Does this specu 
lative pioneering 
work out? Perhaps 
measured in terms 
of sheets of film. 
bromide paper and 
in sheer man-hours 
you would think 
not. But it needs 
only a small per 
centage of accept- 


4n example of 
Ivor Ashmore s 
facility for giving 
a new twist to the 


old ide a 


ances to make up for a lot of mis- 
fires. because no photographer 
serving advertisers is really in- 
terested in selling only one shot 
—he is after bigger game. and 
will find it. if he us good enough, 
once he gets his foot in the door. 

Do I hear murmurs of “not 
quite the thing,” if not even of 
“poaching”? This is not far 


PHOTOGRAPHY IN 
ADVERTISING 


by 
JOHN HERON 


fetched. There is a great reluct- 
ance amongst advertisers to try 
new lines of country—and that 
goes for some agents, too. 

Some photographers have told 
me that they count it virtually 
useless to visit an agency with 
speculative work, because the 
agent has previously hammered 
out a well defined “safe” pattern 
for this year’s campaign. and 
maybe next year's, too, if this 
year's campaign is counted by the 
client as successful 

So it is a bold spirit, as well 
as a creative mind, that is needed 
to hawk round new ideas, carried 
through to the actual execution 
stage: and¢as often as not the 
best way of getting that all im- 
portant foot in the door appears 
to be a direct approach to the ad- 
vertiser. If the advertising man- 
ager likes the idea, he will prob- 
ably put it across to the agency 
as his own good idea—which will 
give it a much greater chance of 
acceptance! 


* . » 


Fact PuHorocrapuy claims to 
have the most advanced and com- 
plete quintuple unit electronic 
flash installation in London. 
Having been over it, inch by inch, 
I can believe the claim. C. & P. 
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Equipment of Bays- 
walter (a team of 
ex-R.A.F. men who 
are making a big 
name for them 
selves with their 
superb electronic 
equipment) made 
the 5 units to Fact 
Photography's own 
design. Robin Har- 
ker agreed with 
Ashmore and 
Donaldson (now 
temporarily out of 
the set-up. after a 
hospital spell) that 
a policy of “the 
best equipment that 
can be bought” 
would pay off 

From the outset 
(June 1951) the 
studio has concen 
trated on colour, 
with the conse- 
quence that abso- 
lute colour-temperature __fide- 
lity was a sine qua non. Experi- 
ment showed that the multi- 
electronic assembly, each unit 
with mains feed through a voltage 
stabiliser, did give that designed 
100 per cent reliability of ct 

It ts important to note, how- 
ever, that this implies no criticism 
of the alternative. flash bulbs. 
Readers will recall that Philip 
Gotlop, interviewed in my article 
last month, swears by flash bulbs 
for absolute colour fidelity, and 
his results have been impressive. 
He is by no means alone in his 
admiration of the great improve- 
ments in post-war British flash- 
bulbs 

Each electronic tube develops 
1,000 joules, and an extremely 
ingenious feature of the unit 
is that each contains a 100 
watt projection lamp for use 
when focusing, built in to the 
lamphead. This modelling light 
automatically cuts out before the 
electronic flash, so that there 1s 
no danger of the projection lamps 
being blown by the enormous 
H.T. build-up. A voltage adjuster 
is also incorporated in each unit, 
so that the units can be used on 
different circuits: each unit 1s 
mounted on a castored trolley, 
for mobility. The entire equip- 
ment can be transported from the 
studio to any chosen location 
without undue trouble. A simple 
hand-controlled strobing unit 
enables two, three, four or all 
five electronic lamps to be flashed 
at any desired interval, from 
several seconds between flashes, 
to five flashes in a split second 
This interesting technique, which 
has been used very successfully 
in U.S.A. for some time, and 
over here more recently in a 
limited way. enables a sequence 
of progressive shots to be taken 
showing the development of a 
motion—a dance, a fast action 
sports shot, etc.—on a single 
negative 

The fact that this most ad- 
vanced of al! studio lighting tech- 
niques is eminently successful (in 
passing, there are enough new 
gadgets on and concerned with 
the new Dutch Super Technica 
camera alone, to fill a textbook!) 
does not mean that Pact Photo 
graphy tackles only colour. Oddly 


Another typical photograph by 
igor Ashmore. 


enough, the studio is the only 
official photographer to the 
London Zoo, and exposes some 
2,000 monochrome and colour 
shots a year on the animals, 
for official record purposes. It 
also retains a complete layout of 
the more orthodox type of light- 
ing equipment—spots, floods and 
all the lot—for those shots which 
need less even and More con- 
trolled lighting. Ashmore makes 
no claim that electronic lighting 
supersedes normal studio lightin 

he only claims that it greatly 
extends the range of the studio. 


THe ANNUAL exhibition of The 
Royal Photographic Society, 
is on view at the RPS. 
headquarters, 16 Princes Gate, 
London, S.W.7, until October 12. 
Thence it goes to Leeds October 
25 to November 23, later to 
Bristol . . . December 6 to 31. Of 
the pictorial section, the Society's 
own press handout could scarcely 
have been more truthful and un- 
inhibited when it states “one may 
feel that there is only a small 
number (of exhibits) showing im- 
agination, originality of treatment, 
atmosphere, or a personal inter- 
pretation of a scene” One may, 
indeed. If, as the R.P.S. claims, 
the 150 prints in the pictorial sec- 
tion DO represent the best of 
2.165 entries in this section, 
photography is indeed treading 
water. 

There are no advertising photo- 
graphs. Perhaps advertising is too 
modern or commercial a develop- 
ment for the R.P.S.? It is. how- 
ever, with very real regret that one 
notes the disappearance of the 
advertising photograph from the 
R.P.S. exhibition, since the show 
hitherto has been more truly 
representative of all branches of 
photography. 

The medical. scientific and 
nature sections are all well worth 
a visit, as are the transparencies. 


* * * 
ILPorp Lp. pursue their policy 


of introducing many new lines 
especially designed to increase 
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Creative 
Sales Promotion 


The Astral Arts Group of Associate 
Companies offer a complete service 
for the design and production 

of modern Sales Promotion material. 


SHE Astral 


Arts Group Utd 


Centralised planning, visualising and copy writing 
together with over 50 leading designers 

and artists are at your service for creating 

selling publicity. A complete blockmaking, 

paper and print service ensures 

co-ordination between design and production. 
MERCURY DISPLAYS LTD 

Design and construction for Display and Exhibition. 
Dealer servicing and storage. 

ATLAS PHOTOGRAPHY LTD 

Monochrome and Colour photography. 

Quality printing and giant enlargements. 

ANVIL PRESS LTD 

Editorial and Publishing for Technical 

and Prestige Brochures. 


If our Organisation can assist you, 
please contac! Group Director, W. Warner 


ASTRAL AR'S GROUP LTD 
171 NEW BO).') STREET, W.1 
GROSVENOR * I! 
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Look, no picture! 
Here's the Copywriter’s Dream 
come true. Just a simple area of | 
Words, set in a translucent and 


seductive type face... 


ire as much about words as you do about 


pictures, you ought to know as much as possible 


ibout type. Have you seen our new Leaflet for Students 
/ Typoeraphy? Send a 1d stamp for your copy. It 
lists sone other publications of ours that you might 


tind us tul 


THE MONOTYPE 


CORPORATION LTD 


Head ( fice and 
Registered Trade Mark: Monotype 


elds, London, w.c.2. 


hine that offers the advantages 0, 
hhon-accuracy, perfect type-faces) at the 
rH 


ERIES 270: 48, 90, 24, 14 AND 10 PT 


~samuetsones [*” foi 


& CO. LTD. 


RitHte | 


artt knows the thrill of « 
spomive pen, atswering his 
y reste: mood shimming 
eotly of sweeping broadly over 
paper as he desires Such 
pleasure he gets when he uses 
Clots One steel pen. expremiy 
for sketching, and equally 
horemt for mapping of lettering 
< tepresentative sumbers in 
iNustrated 


4 GULLOTT AND SONS LTD 
Greham Street 


rorta Werks, 


28 


| than the dress suit 


| think, but what they feel, 


ine seeel ens 
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Photography in Advertising—continued 


the efficiency of the professional 
studio 

Recent introductions include a 
new synthetic photographic sponge 
of exceptionally fine texture and 
silkily soft, sc as to be perfectly 
safe for wiping wet emulsions: an 
improved type of X-ray immersion 
heater, of which ful! details will 
gladly be supplied by liford Ltd. 
from their Head Office at Iiford, 
London: a spirit pocket thermo- 
meter graduated from 40 degrees 
to 9 degrees F and a cream 
cellulose interval timer, which can 
be sct to sound an alarm at any 
chosen interval! from a second or 
two, to 2 hours 

Two very ingenious additional 
lines which I have cxamined 
the first, a collapsible wire device 


SYMBOLS IN ADVERTISING 


for holding and hanging 20 x 
1¢ inch mounted prinis, with or 
without glass, which is simplicity 
juself to operate, and provides a 
quick method of exhibiting . 
mounted specimens to advantage 
in the studio or reception room, 
without troublesome wall fixtures 
The second, iris adaptor rings 
which provide a convenicm 
method of accommodating lenses 
of various sizes in the lens pane! 
of enlargers and cameras The 
adaptor is built of annular alum 
inium sheeting which carries a 
black bakelite case housing the 
iris diaphragm blades. The aper 
ture in the diaphragm is adjusted 
to hold the lens mount tightly, 
and a turn of the locking nut 
holds the assembly firm 


(Continued from page 22) 


of class 
in the earlier 


more evocative symDo 
example 

These are, of course, no More 
than rationalisations of my own 
personal reactions, but it is per 
haps a measure of what little 
conscious knowledge We have of 
how an advertisement does its 
job that I have to quote personal 
reactions 

It is in clarifying problems like 
this that the newer, and more 
unorthodox forms of copy testing 
are of most value What we 
should want to know about an 
advertisement is not what people 
and the 
copy test 
fail to distinguish be 
reasoned reaction and 


conventional forms of 
ing often 
tween a 


| an instinctive reaction 


In the depth interview (which is 
little more than a conversation 
which is guided by one of the 
speakers) We can examine such 
points with greater success. This 
is particularly true when the in 
terview is recorded, because the 
play-back will reveal all the 
little subtleties that get lost in a 
routine interview—the almost im- 
perceptible hesitation at this 
point, the warmth in the voice at 
that. It is by this sort of informal 
approach that we can discover 
which of the symbols we are using 
in an advertisement are simply 
conventional and which are real. 
Some of the results may be sur- 
prising—the dressing gown, for 
example, rather than the dress 
suit 


FUNCTION OF THE AGENCY TYPOGRAPHER 


(Continued from page 24) 


wasted so much 
leads and rules 

In creative advertis.ng, the kind 
that competes with the news, the 
copy ts all-important it must 
receive equal if not greater con- 
sideration than the pictorial ele 
ment. If the copy is cut to fit a 
pre-conceived layout the advertise- 
ment wil] suffer For however 
great the part played by the pic 
ture mm attracting atiention it 1s 
the copy which creates desire and 
stimulates to action. To do this 
essential job the copy must have 
room to breathe 

The typograpnic designer never 
sees type as a scerics of straight 
lines. To him a living 
thing, doing its job in selling by 
the printed word Many adver- 
tisements, particularly those 


FOUNDRY 


ane 


time stacking 


type 


where type alone tells the story, 
are better designed by the typo- 
grapher. Because of his training, 
he 1s able to look beyond the lay- 
out, visualising the ultimate effect 
of the type on the printed page 

The best preceden: for the all- 
type advertisement is found in 
traditional page design, beginning 
with the earliest printed books 
These have never been surpassed 
The typographic designer from 
his knowledge of five hundred 
years of classical traditions and 
period styles and his familiarity 
with type ornament, rule com- 
binations and the many devices 
for giving sparkle and vivacity to 
the printed page, is usually far 
more versatile when designing an 
all-type job than the artist who is 
accustomed to rely on illustration 
to achieve his effects 


WALTER BIRD 
for 


"Phone FRO 1018, 1019 


Photographic Illustration Ltd 
65 Cromwell Road, $.W7 
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Important Announcement 
BY 


ALBERT MILHADO 


Albert Milhado & Co. Ltd., announce with great pleasure that 
as from October Ist they have been appointed sole representatives for the United Kingdom of 


the high class French newspaper “LE MONDE.” They have also been appointed British 


representatives of the leading Spanish and Portuguese newspapers DIARIO de NOTICIAS 


(Lisbon), © SECULO (Lisbon), DIARIO POPULAR (Lisbon), DIARIO de LISBOA (Lisbon), 
JORNAL do COMERCIO (Lisbon), A.B.C. (Madrid), YA (Madrid), MADRID (Madrid) and 


EL ECONOMISTA (Madrid). 


With these new additions to their list of newspapers already represented by them in this country, 
the Milhado organisation has made another iniportant step towards the completion of their 


Western European set-up. 
For advertising in Western Europe MILHADO is your man. 


ALBERT MILHADO & CO. LIMITED 


140 CROMWELL ROAD, LONDON, S.W.7 
OUR NEW TELEPHONE NUMBERS ARE FREMA\'LE 8592/3 (5 lines) 
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HULTON READERSHIP SURVEY 1952 
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Greater Manchester fi igures | 
in any budget for the north-west 
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Buy space—by readership - 


EVENING NEWSPAPER READERSHIP (by Income Grade) 


MANCHESTER OTHER NO 
MEN AND WOMEN EVENING EVENING EVENING EVENING 
COMBINED CHRONICLE PAPERS PAPERS 
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Advertising is helping to restore 
full prosperity 


ADVERTISER’S WEEKLY on- 
find optimism in Lancashire and Cheshire. 


They 


report: ‘‘Things are looking up.” 


Ae Se 2 ee eee 
future prosperity of the Lancashire cotton M 
over, if boom conditions return, advertising could 


flung 
oils Ge eat ee ane ne eee ay 
days to talk of a return to peak prosperity. At the same time 
textile leaders are clearly worried lest unemployment will cause 
large numbers of skilled operatives to decide never to link their 
working lives with the cotton industry again. 


If, and when, peak prosperity 
returns it will be necessary to 
restore the confidence of spin- 
ners and weavers in the industry 
if an adequate labour force is 
to be recruited. It would call 
for a well-planned advertising 
campaign, for an appreciable 
number of cotton workers have 
drifted into other industries. 

Moreover, parents have been 
telling school-leavers: “Keep 
away from the cotton industry. 
It does not offer continuity of 
employment.” 

Advertising may eventually be 
called upon to break down this 
fear of associating one’s future 
with Lancashire's major industry. 

Meanwhile. unemployment 
figures indicate that the recession 
is waning. Since May unemploy- 
ment in the north-west, of which 
Lancashire is the major part, has 
decreased from 150,000 to 
117,000. In the spinning section 
of the cotton industry unemploy- 
ment has dropped during the same 
period from 55,800 to 27,400, and 
in the weaving section from 
23.500 to 19,500, 

Underlining this improvement 
are these figures from some of 
the larger cotton towns. In May 
5,333 people were unemployed in 
Burnley compared with current 
figures of 5,197. In Bolton un- 
employment has declined from 
13.214 to 6,376; Oldham 6,289-— 
4,846; Preston 4,604—3,141. 

Confirming that more and more 
jobs are becoming available again 


in Lancashire’s cotton mulls, a 
Ministry of Labour official ob- 
served: “I have just received a 
report that an Oldham factory, 
which closed six months ago, has 
re-opened again. Similar reports 
are now trickling in from various 
parts of the county.” 

Emphasising that “things are at 
last beginning to move,” the sales 
manager of a large Manchester 
store said: “Trade is bucking up 
in all 


Aiming at breaking down buy- 
ing resistance, many retail houses 
have stepped up their advertising 

The advertising director of a 
firm manufacturing domestic tex- 
tiles commented: “What adver- 
tising could do during that period 
was to keep the names of branded 
goods before the consumer so 
that when he again considered 
buying—and this has proved to 
be the case—he would ask for 
these particular brands. It is just 
a question of the old theme of 
continuity and once the stuff 
starts moving more advertising 
can help to stimulate sales.” 

Textile manufacturers, gener- 
ally, agree that since July there 
has been a marked improvement, 
though there is still some way to 
go before the industry reaches 
norma! conditions. 

H. Prince 


> Commerce, who is 
managing director of George 


Tingey & Co... Ltd, shirtings 
manufacturers, summed it up 
when he said: “An improvement 
1s taking place, but there is a lor 
of hard work before us. We are 
now going forward instead of 
backward and that is the great 
thing.” 
> > . 
F anything, the recession has 
stimulated advertising in the 
textile field 
“With very few exceptions 
the recession has had no bad 
effect on advertising,” W. J. 
of Osborne- Peacock 
Co., Ltd., stated Our chents 
are spending more or less the 
same amount On advertising as 
they did before the recession 
In fact. one or two clients are 
allocating more moncy to ad- 
vertising, but this could be put 
down to a number of reasons 
among them the increases in 
advertisement rates 
Advertising, Mr. Harrop felt, 
would have a vita! part to play in 
bringing back key workers who 
had left the industry during the 
recession and found alternative 
employment 
i er, the Cotton Board's 
, said that before 
any advertising campaign. aimed 
at attracting “lost” employees, 
could be mapped out the industry 
must first find out just where it 
stood. 


“Advertising as a means of 


bringing back key workers into 
the industry is looking a little too 
far ahead at the moment,” 
added. “At the appropriate time 
advertising might well have a 
role to play in this direction, 

“The industry as a whole is 
certainly in a better position than 
it was in the middle of the year.” 

Officials of the Federation of 
Master Cotton Spinners Asocia 
tions and the Cotton Spinners and — 
Manufacturers 
lieve that one of the main 
dangers now to be faced was that 
the recession might deter young 
people from entering the industry 

While a planned advertising 
campaign to attract key workers 
back into the industry hardly 
seemed necessary at the present 
stage, it Was possible that a com 
bined scheme would be launched 
at some future date to attract 
young people into textiles. 

> 7 > 


NE of the effects of the reces- 

sion has been to cause a 
number of enterprising manufac- 
turing concerns to establish their 
own mail order and retail outlets 
selling direct to the public and 
stimulating “from mill to home” 
sales by extensive advertising 


schemes. 
to keep mills in 
direct 


schemes have “hit the jackpot” in 
Continued on next page 


THE COTTON DISTRICTS 


The textile trade 
is picking up. 
Seon the cotton 
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BELFAST nance 


OS Continued from page 33 


More accounts, say agents 


some instances. So much so that 
the movement is likely to grow. 

This development is disturbing 
associated with the usual 
channels of distribution —and they 
are being urged to hit back by 
advertising but manufacturers 
who regarded it in the first place 
4s ONly a temporary Measure to 
heep stocks Moving are now con 
vinced that there is a big future 

r direct to the public sales 

And sales can only be 
achieved m great volume by 
planned advertising schemes 

We have taken over many 
new textile accounts since 
recession began.” W. J. Edmunds, 
of the Tom Phillips Publicity 
Service, explained “Advertising 
mm the mail order side has more 
than trebled during the recession 

One agent pointed out There 
s more advertising now that some 
manufacturers are ‘stirring up 
competition by cutting out 
niddiemen and retailers and 
going direct to the public The 
textile mail order business, pa 
ticularly in shirts, has 
stay.” 

DD. O. Waring (Portland Adver- 
tising Service) confirmed that the 
recession had had no ill-efflects 
on advertising In fact, textile 
clients had tended to increase 
their allocations 

. . . 


} ERE is another aspect of the 
“good out of ev: which 
may spring fram the recession 
now so obviously waning H. G. 
Whiteley, chairman of the Doub- 
lers Section of the Rayon Staple 
Spinners and Doublers Associa- 
tien, points out 
During the recession a gre 

deal of development work 
been undertaken which was 
possible during the 
because of the shortage 
yarn. This development 
now bearing fruit. and I ver 
to prophesy that im the nex 
months and in 1953 we shal! 
a very greatly increased busine 
mn folded spun rayon yarns Sp 
rayon is at its best in folded fo 
and if intelligently used I a 


peuple 


such 


come to 


Mann 
{ 


quite certain its place alongsiule 
cotton and wool will be continu 
4 enlarging for many years to 
vs Te 
Production of blended yarns of 
cotton and rayon staple js now 
sctually running at a higher rate 
than before the depression 
* * * 


HILE the textile industry is 

gradually reviving, pressure 
is also being brought to bear for 
the scheduling of art of the 
Lancashire cotton belt as a deve) 
opment area to provide greater 
variety of employment. Proposals 
along these lines have been sent 
by the North West Regional! 
Board for Industry to the Presi 
dent of the Board of Trade, Mr 
Peter Thorneyeroft 

If “Development 

were granted (0, say, 


Area” status 
the weaving 
rea of i Nelson and 
Colne, the Board of Trade could 
take powers to build factories and 
case them on advantageous terms 
n a bid to attract new industries. 
It os generally conceded that 
advertising could do much to 
attract such industries, and then 
to stumulate demand for their 
Jucts. 
the Lancashire Industrial 
clopment Association strongly 
cates the introduction of a 


all Lancashire's eggs are in the cotton basket. 
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Posters are an important medium in the north west. Painted in oils, these 

were erected for Coast Lines Limited as Agents for British & Irish Steam 

Packet Co., Ltd. and Belfast Steamship Co., Ltd. in conjunction with 
ae eS ee H. Smith & Son. 


wider variety of industries, and 
talks are taking place towards this 
end with Ministers and officials. 

In the short term, efforts are 
being made to get new industries 
into existing buildings in the 
worst-hit areas and to get defence 
work for those industries already 
there,” G. 8, F. Ritson, the Asso- 

"s director, explained. 

The Association, however, is 
concerned as to the long term and 
has been pressing its policy of 
diversification. It 1s suggested that 
the scope of the Distribution of 
Industry Act should be extended 
so that the President of the Board 
of Trade may be empowered to 
assist financially the establish- 
ment of new industries 

What is needed is Government 
action which will have the effect 
of encouraging the efforts of 
hard-hit towns to help themselves 
and arouse the desire of new in 
dustries to come to Lancashire.” 


a * . 


HICHEVER way you look 

at it advertising has a big 
job of work on hand in Lanca 
shire. It has to aid the textile in 
dustry along the road to recovery. 
and if the recovery reaches such 
proportions that labour becomes 
imadequate again it will have to 
think up ways and means of 
restoring confidence among 
workers who may fee! reluctant 
about committing their future to 
the industry. 


Here are 


sis for export cars on the assembly line at Leyland's works. 


“BUSINESS AS 
USUAL’ IN 
THIS TOWN 


it has been a case of “business 


areas have been hit by 
cotton trade recession, 
which recovery is now happily 
being made. 
The reason is that Accrington has 
a wide diversity of industries 
ready to absorb any surplus 
labour, so that any slackening 
off in trade in any one of them 
has meant little or no difference 
to the money available for 
ping. 
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Kemsley newspapers published in the North West have been proud to salute 
Lancashire's latest achievement in producing two world-beating jet aircraft, The 
English Electric “ Canberra” and the Avro delta-winged 698 prove that Lancashire 
manufacturing skill is right in the forefront in the most up-to-date of industries. 
The five Kemsley provincial newspapers that publish in Lancashire and Cheshire — 
in addition to all the northern editions of the Kemsley national morning and 
Sunday newspapers —have already ptoclaimed in their editoria! columns the news and 


significance of these outstanding achievements to an audicnce of nearly a million 
homes. This audience is, of course, equally available to the discerning advertiser. 


Daily Dispatch - Evening Chronicle 
Stockport Express - Macclesfield Times & Courier 
Northern Daily Telegraph (Blackburn) 


KEMSLEY NEWSPAPERS 
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Mobile exhibition aids 


North West gas sales 
By a special correspondent 


MOBILE exhibition of 
unusual conception and 

design recently completed its 
first 15-week tour of duty in the 
North Western Gas Board’s 
area 

Designed to the specification of 
the Board by the London display 
firm Leon Goodman Displays 
Lid.. and built by E. W. Campion 
& Sons Ltd., of Leicester, the ex- 
hibition, which when erected 
occupies a site of some 700 
square feet, has appeared at 17 
Shows in the north-west this year 
with conspicuous success 

At the three-day Liverpool 
Horticultural Show, of which the 
unit formed the central 
feature in July, the Board's ex 
hibit was awarded the Gold 
Meda! as the most outstanding in 
he show 

Drawn by an ordinary five-ton 
lorry. the trailer embodying the 
exhibition can be used on a 
variety of sites—-from a village 
green or agricultural showground 
to a market place or housing 
estate —to stage “live” demonstra- 
tions of cookery by the Board's 
Home Ser Advisers or for 
general lectures 

The exhibition 
four-wheeled 


9 


mobile 


viee 


is housed in a 
trailer measuring 
feet when closed for 
When erected on its 

its Manning crew of two 
the outer skins of the unit 
form awnings extending cight feet 
all round, thus extending the 
unit's overall size to 38 feet x 23 
feet The body-work of the 
trailer is of aluminium and the 
whole exterior is painted in the 
Board's colour scheme of flame- 
red and cream 


The front of the trailer opens 
out to show a fully-equipped gas 
kitchen, flanked by gas-burning 
appliances, easily accessible to the 
public. The kitchen is entirely 
self-contained; water is pumped 
electrically from a tank carried 
on the trailer, and Calor gas is the 
fuel used for the “live” demon- 
strations, at which a portable 
microphone fitted to a public 
address system ensures the com- 
plete audibility of the demon- 
strator 

Where a mains supply is not 
available, electric power and 
lighting is provided by a portable 
generator carried on the towing 
vehicle, and placed on the ground 
nearby during demonstrations 


Three dimensional 
display panels 


The back and sides of the unit 
are taken up by seven large three- 
dimensional display panels. These 
are educative in purpose, and 
employ working models, photo- 
graphs and statistics to tell 
visitors to the mobile exhibition 
something of what the Board is 
doing against the background of 
the whole gas industry and of the 
national economy 

At all shows at which the unit 
has been used up to the present, 
a minimum audience of 80 people 
has attended cach of the hourly 
demonstrations given by the 
Home Service staff of the Board. 
and often the demonstrations 
have attracted an audience of 
several hundred. 

During intervals between de 
monstrations and talks light 
music is broadcast by the public 
address equipment. 


\The North Western Gas Board’s new mobile exhibition unit ready 
for the opening cf the Clitheroe Agricultural Show. 
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STANDS OUT 


rise.Originality and 
cient — 
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It’s no use 
arguing ! 


There are people who do not believe anything 

unless they see it in their LOCAL NEWS- 

PAPER. What goes for news goes for advertising. 
No campaign is complete without 


THE CHORLEY GUARDIAN 
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THE LEYLAND GUARDIAN 


the LOCAL NEWSPAPERS for the prosperous 
industrial areas of Chorley and Leyland. 
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We 
Don't 
Depend 
on 
Cotton 


Industries of 
Greater Accrington :-— 


Engineering - Chemicals 


Soap-making - Coal-mining 
Commercial printing . 
Ewbank carpet sweepers 
Riley's billiards tables 
Grafton fabrics - Domestic 
washing machines . Calico 
printing - Paper-making - 
Brick-making and an 
important branch of the 


English Electric Co., Led. 


HEAD OFFICE: 
ACCRINGTON 


LONDON OFFICE; 
131 FLEET STREET, E.C 4 
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Retail outlets are now under the 
spotlight af Census statistics 


The pattern of living in Lancashire and the 
North West is thrown into useful relief by 
figures from two of the latest Government 


GREAT deal of useful 
research has it origins in 
desire, or necessity, to 
onfirm or disprove personal 
experience and impressions 
| happen to have known the 
ith west fairly well for a num 
of years, some of which were 
cent in close contact with reta: 
iders mainly in the eastern half 
‘{ Lancashire, writes our market 
research expert. This, coupled 
with residence in Cheshire, has 
eft me with an overall impres 
sion of retail activity which seems 
to differ in its nature and extent 
from that of the rest of the 
country 
Now that we have got some 
more data (resembling, it is true 
the curate’s egg) about Britain's 
shops and shopkeepers, it is per 
haps of interest to see whether 
these personal impressions are 
bern out by current statistics and 
to measure, if possible, the extent 
to which the 64 million people 
n the north-western region have 
shopping facilities different from 
hose in other parts of the 


Analysis of 
shopping areas 


and his agent 
need no excuse for making a 
study of retail distribution, for 
t only is the shop the place 
where the crucial cho.ce is made 
nm many cases, but it also pro 
vides an important display position 
ippealing to the general public as 
well as to the intending buyer 
What do we find in the north 
west? Table | is @ summary 
trom Britain's Shops,” the 
statistical summary prepared by 
Board of Trade in connection 
th the Census of Distribution 
!: gives the number of retail shops 
d service trade establishments 
cach of the Registrar-General’s 
indard regions 
There are in the north west 
it is Lancashire, Cheshire and 
High Peak district of Derby 
¢. approximately 175 shops 
10,000 population; this is a 
ire well above the average for 
cat Britain and greatly in cx 
s of anything encountered in 
ver regions, The next nearest 
he remainder of the London 
1 south eastern region (outside 
eater London) with 155-4. Its 
irest provincial neighbour—the 
st and West Ridings of York- 
re—has 155-1 
The historical reasons for the 
nerior number of shops in the 
wth west cannot concern us 


A 


the 


The advertiser 


publications. 


here, but one may hazard a guess 
that the density of population 
(greater in west than 
anywhere else in provinces) 
und the multiplic of distinct 
urban administrative areas, have 
something to do with it 

It is worth noting that there are 
in Lancashire 111 urban areas 
inside 1,973,088 acres, in the East 
und West Ridings 8&8 inside 
2.535.877 acres but in the 
northern region where the 
figure of shops per 10,000 is the 
lowest of all regions at 1276, 
there are urban areas in 


the i] 
the 


74 
4,780,990 acres 

Is this excess of 
10,000 population in the north 
west common to al! types of 
trade” So far as food shops are 
concerned, that is grocers, 
butchers fishmongers, green- 
grocers and others, the figures for 


shops per 


the North Western Region are 
not the greatest, being exceeded in 
some cases by the East and West 
Ridings, the North Midlands and 
Wales They are, however, in 
general above the average for 
Great Britain, as can be seen from 
Table Il 

Particular interest however 
attaches to “Bread and Flour 
Confectioners” which at 7-1 per 
10,000 are far more common than 
in any other region. Similarly 
confectioners, tobacconists and 
newsagents show up very highly 
Among more durable goods it 1s 
perhaps worth noting that shops 
dealing in women’s and children’s 
wear afe extremely common at 
14-3 per 10,000. This region also 
tops the list in hardware and 
chemists shops. Department and 
variety stores are lower than one 
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L—-RETAIL OUTLETS BY REGIONS 


Retail Shops 


| 
| 


Great Britain 7 
egvoms 

Northern 

FP. & W. Ridings 

North Midland 

astern 

(rreater London 

Remainder London and § I 
Southern 

South Western 


Scotland 


14,788 


ll.—NUMBER OF SHOPS PER 


10,000 POPULATION 


Population 


lOTAL 
RETAIL SHOPS rOTAL 
CGrocers, dairy shops 
Butchers 
Fishmongers, poulterers 
(sreengrocers, fruiterers 
Bread and flour confectioners 
Other food and drink 
Creneral shops 
Confectioners, tobacconists 
Newsagents 
Boots and shoes 
Men's wear 
Women's and childrens wear 
Hardware 
Electrical goods 
Booksellers, stationers 
Chemists’ wares, photographic goods 
Cycles and cycle accessories 
Purniture, music 
Jewellers 
Leather, sports, fancy goocts 
Department and variety stores 
Builders’ materials 
Other retail shops 
SERVICE TRADE ESTABLISHMENTS 
Restaurants, cafes, etc 
Hairdressing 
Boot and shoe repair 
Other repair establishments 
Motor trade establishment» 


Gt. Britaiwn 
40,004, 
145 
11 


North Western 
6,461.2 


i— Bret uwe& 


one 


te 


- Le 
e 
; PC 38 a , 
J, 
: 
eee —$—$—$———— 
e—_—_—_—_—_—_—_—_—_—"--YI=_——— a 
m ‘ 
: 
a : 
Eas 
a 
fee 
\t. oe “ 
‘ae 
= 
ts 4, ‘ 
SS : ; | 
: \ A 
rs : i 
| Fo 
: i : 
, 4 
: ee 
: % q 
: ee 
_, Total a 
7 ; | No. per No % ‘ 
i | No. of 10,000 No. of 10,000 
+f ; Shops Popn. | Shops Popn 
* | coun — 145-9 \S51,218 125 
— 10,075 76 | 1,320 7 
7 q ae oa | $9,542 1204 
a t 2,165 ho 40,375 ite 
ra | 41,852 126-5 1,080 101 
: ,7462 12.8 <AM07 nee 
eS yoo | «(lass e709 «| (ton 
| § 1,40 135-4 27,0090 ior 
f 42,515 142-2 2,276 1o7 2 
: : y Midland 65,128 147-2 wee 16-3 
aa : North Western 183,207 1752 9.335 195 
t : : Wales 10,002 11 20,044 14d 
| | e [| 69,257 133-8 54,720 105-6 
z= , ss | — 
a “ANN: | SS 
s ; i VA aN) OBS } _ ee 
5 a / SS < ‘ 
- (AY = 
= A mie a = = 
7 =< ~ )2) 175-2 
7 . ¢ / 4 1308 
2 “Oo 
; We <2. 73 9 
VOTING, 3) 
7 ee ” ov a 
a4 71 
‘ _ +; ; 
a7 ila 
u . ied 53 
3 i 28 29 
| ‘ h 
The family Newspaper 105 i 
7 41 ” 7 
- j ‘2 3 
; a 2-4 3 
Sa iA 
nig 16 , 
art q : 6 ” . 
20 0 
+ 05 ‘ 
i Ia I 
“4 20 0 
4 
i‘ 121 pe 
4 74 fe 
45 50 
SR 19 70 
75 a) 
CES TEMBER SEES 5 AM Neen rrr enn aD 
. a : - a ° — - . eee . . - . 
™~ 
_ “ “~ sé 
“a + . A a Fy ae ae, eee DO q hye ae _ or ner = irr rs j 2 7 x “+ a F 
ee ag a ; Oo ae BY ae Z -_ PB ae 
—- wid ae a ia = a eh el ae oe 


Octrower 2. 1952 : ADVERTISER'S WEEKLY 


TRANSPORT ADVERTISING 
IN LANCASHIRE 


— 


bat? eee od 
SARE’ 


W. H. SMITH & SON LIMITED through the following media are 
able to give unique and concentrated cover in Lancashire, the main 
provincial market of this country, with its two great cities, Liverpool 
and Manchester. 


BUSES AND TRAMS 


These serve an area population of 5,000,000 and carry 1,100,000,000 
passengers a year 

Ashton-under-Lyne Corporation Liverpool Corporation 

Barrow Corporation Manchester Corporation (in 1953) 
Bolton Corporation Warrington Corporation 


Lancashire United Transport 
(linking principal towns in the mid-Lancashire area) 


OTHER MEDIA UNDER CONTRACT 


London Midland Region (British Overhead Railway, Liverpool 
Railways) Mersey Docks & Harbour Board, 
Mersey Railway, Liverpool Liverpool 
Manchester Air Terminal, etc., etc. 


W. H. SMITH & SON LTD 


Outdoor Advertising Contractors 


HEAD OFFICE STRAND HOUSE, PORTUGAL STREET, LONDON, W.C.2 


LIVERPOOL AREA MA HESTER AREA 
Manager Mr A WV Faux v “Mr H Hummel) 
41. North John St poration St 

Liverpool. 2 ‘ stat 

Tel. Liverpool Centra) 7479 fanchester Blackfriars 04 
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ADVERTISPR'S WEEKLY 


The Mark that has ap- 
peared on some of the 
best 
ments for nearly 35 years. 


pulling advertise- 


We have increased clients 
turnover nearly 300 PER 
CENT in certain lines and 
on no increased expendi- 
ture. 


This is how we make our 
friends—unstinted service 
ability and experience. 


HERBERT 
GREAVES 
LIMITED 


Marketing Advisors and 
Advertising Consultants 


6 BOOTH STREET 
MANCHESTER 2 


Prone CENtra!l 7605 (2 a) 


Aitchgee, Moncheste 


Nice people 


to deal with 


LANCASHIRE AND NORTH WEST 


Giving a better trade 
balance to beer sales 


AS applied to the human 
+* element, that well-worn 
idage “you can lead a horse to 
the water but you cannot make 
hit drink was deliberately 
ind conveniently overlooked 
when we embarked upon our 
new advertising campaign, two 
ears ago, for Massey's, the 
brewers, of Burnley 
In this case we were dealing 
4 sizeadle provincial concern 
4 two-hundred-years 
wing tradition 
eretore, difficuls 
vection in our 


old 
and it was not 
to establish the 
own minds tha 
what our chents didn't know 
it beer drinking wasn't worth 
wing 
The quality of their products 
! stood the test of time 
We felt it reasonable to pre 
e, however quality 
their houses recog 
ed as the 


that the 
which we 
Vita distributing 
itres of the brewery. had not 
haps, im recent years, been 
en the distinction they merited 
ugh successful publicity mea 
ires 
In the light of these reflections 
mur campaign was conceived 
with two things in mind 
1 recognition of the 
for the purpose of 
aign the 
essifty, at the 
more 


fact that 
our cam 
house must of 
outset 
important than the beer 
That to emphasize the size and 
substance of the firm by intro 


rale 


, 


‘Selling the house’ with art 
work of exceptional merit. 


great 


qyuenting 


he 


Again 


ies 


attr 


necessity 


active characteristics 


idvertising 
stronger 
“uses Must 


i our cam 


ional con 
ganisation 
1 the zone 
annels and 
imber of 
ind densely 
shire area 
reciate the 
copie fre- 
and that 
ting to the 


nterchange 
these 
f 


itly explored 
Maintaining a 
full market 


many of 
were 


Massey 
mbued with certain 
and dis 


rguished features and amenities 


which we thought fit 
rad 
quently ignored or px 
too 
people whi 
whichever 


presume 
in the past been too fre 
Naps taken 
much for granted by the 
drank M 
house was 


sey sae in 
most con 


venient 


th 


create and mainta 


2. 


C1 
nns 


An understandable part of our 
Aim 
was 


in first “selling 
to 


the house” 
vary 
but in 
culated to 
nore fully 


induce cus ners to 
not | sie 
was ca 


tastes 
This 


‘Come inside’—and be in- 
troduced to Massey's beers. 


Octoser 2 


Should the product have 
yeaa in advertising? 

ere members of a 
Stowe and Bowden Ltd. 
agency team tell how 
they rejected this pro- 
position in planning 
their campaign for a 

client's beer. 
Petia 


1952 


ted market for 

nN point, and 

¢ possibility of 
igging behind 
irity and sales 
were 
niy an 
i more 


each distri 
thus ¢imuinate 
certain houses 
others in popu- 
In other words 
secking to achieve not 
expansion in sales, but 
even balance of trade 
within the compact distribution 
framework of the Massey under 
taking 

Our observations and findings 
emphasised the need for a wholly 
consistent scheme of re-education 
n Massey houses, furthermore. a 
scheme directed at establishing a 
talking point between every exist 
ng and potential Massey custo- 
mer 

It did not need research to tell 
4s that this must be a local talk- 
ing point or one that must of 
necessity cover common ground 
within the whole distribution 
area Neither did we fail to 
realise that we had a wealth of 
material in the houses themselves 
Here, right on the spot, was our 
talking point. And we began to 
exploit it 

No fewer than 47 different 
of selected houses 
were designed for advertising re- 
production. For this project we 
commissioned the services of an 
artist possessing a natural style 
which differed from the type of 
art work usually appearing jin the 
local provincial newspapers. He 

@ Continued on page 45 


illustrations 


Beer goes into the barrel 
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3 Final emphasis is on the 
x brewery itself, 
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St. Helens and District WARRINGTON GUARDIAN 


REPORTER ret 


Prescot and Huyton is WELCOMED in 


REPORTER 96,964 


The ONLY A.B.C. papers (CA CereMicate) 
published from these towns HOMES 
Averaged 


52,470 in CHESHIRE and SOUTH LANCS 


copies weekly 
Jan.—Junejl952 


134 FLEET STREET, LONDON, E.C.4 sath Citi 
Central 7620 P. MOON 


73 CHURCH STREET, ST. HELENS 30 134 Pleet Street 
St. Helens 2285 (3 lines) @ FLAT Centrai 6329 


TILLOTSONS 
/ 


JOURNAL 
SERIES 


comprising 
BOLTON JOURNAL & GUARDIAN 
FARNWORTH & WORSLEY JOURNAL 
HORWICH & WESTHOUGHTON JOURNAL 
LEIGH, TYLDESLEY & ATHERTON JOURNAL 
BPOCLES & PATRICROFT JOURNAL 


SPRING TULIPS : SWINTON & PENDLEBURY JOURNAL 


' Six independently conducted and well 
are planned in Autumn Se ne Sa ae 
. and advertising, to be successful, needs similar esteem | — and local ~_-y Ad- 

- P eir< or r ove 
forethought, care and skill. For 37 years this organisation pre — dadie teasnetion qaling tee 
has been handling a wide variety of advertising schemes. only one piece of copy or block and one 
Here, in Piccadilly, at the heart of Industrial Lancashire, invoiwe 


our professional knowledge and experience are available A.B.C AVERAGE WEEKLY NET SALES 


to help you. 3 7 * 7 | 3 


‘ LS JANUARY TO DECEMBER 195! 


COMMERCIAL ADVERTISING SERVICE LTD. TILLOTSONS NEWSPAPERS UIMITED 


2 BACK PICCADILLY - MANCHESTER: 4 MEALHOUSE LANE, BOLTON. Tel. 1993 (7 lines) 
London Office: 109 JERMYN STREET, S.W.1! 
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LANCASHIRE AND NORTH WEST 


Preston Chamber of Trade How direct selling helped 
15th Annual to clear maker’s stock 
Exhibition by CARL BRUNNING, 


managing director, S$. C. Peacock Ltd., Liverpool. 
Oct. 30th to Nov. 8th TIYHE recession in the textile encouraging. Certainly the prices 
industry has been headline of the i of ee were very 
tir ' me te } 

Ac the Public Hall, Preston news in all national newspapers pov ey Bo rage 7 oon 
It has been noted with concern § with a new name in large highly 
by the country as a whole for it competitive retail centres. ex 

Stand No 30 has occurred to many people ceeded expectations 
ee? that slump conditions in one Premises in other Lancashire 
major mdustry can have far towns were obtained and the 
re “pe a fentical policy adopted. Stocks 
hs eaediel iteaiies to veld Wile el reaching repercussions in other id y OSey . 
extended to all interested in efficient local allied industries " eB pee bse eong hn 
stiona » world wide publicity service _ ed oy eae a ag established itself as a retail unit, 
| dit . pwd — the ‘past few one with = a es force 
nont P 7; ndustrs or h comparison with the pre-slump 
#. Allan Cooper & Co. Lid. “ sand L. wey ae picture, the area of activity js 
hed othing manufacture greatly contracted, but size is not 
Advertising ¢ of our clients manufactur everything. A critical situation 
udies’ and mea's culerwear was saved by courageous decision 

ir to outfitters through a and action 
PRESTON OFFICE: (6 ve Street. Preston | f » gales force H The trade recession js still 
Tel. Preston S¢ , Co.-was suddenly Partially with us. It is therefore 
with the problem of 4 noteworthy fact that the new 
HEAD OFFICE: Argete House, 184 Aldersgate excessive stocks at high replace trading policy of the company 
Street, London, E.C.1 nent value, forward contracts for 4s proved successful in the pre- 
ey cloth at m prices and both = —_ - the i. 
| the public and the trade holding ¢ffects of the recession have been 
NEWCASTLE orrice 16 Windsor Road ff buying until prices steadied most felt. 

The nettle had to be grasped Future policy is to continue 
and quick action was necessary opening More outlets of the same 
It was decided that the company’s nature, backed by advertising. An 

iding policy would be com- eXperiment jis being conducted 
pletely changed and that its pro with shop premises in an area 
ducts would be sold direct to the already covered by a warehouse 
public, not from shops but from Advertising will again play its 
warehouses Suitable premises part in stimulating interest in the 
were obtained in Liverpool and establishment, but the main 
Manchester and plans finalised object of the experiment is to 
for launching the enterprise determine the value of passing 

It was evident that advertising trade. If it is felt that it is an 

would play a big part in deter economic proposition similar 
mining its success. Firstly, the ancillary shop outlets will be 

copy angle of “From Manufac- opened throughout the area 
turer Direct to The Public” had Advertising has achieved the 
strong appeal, and secondly the prime objective of launching the 
ippeal had to be emphasised, for new trading policy. It now has 
ering the field of retail com a further task—to hold business 
1 in both cities of Liver im the face of competition from 
ind Manchester was no concerns that have adopted the 
odest undertaking same direct-to-the-public sales 

, Furthermore, in view of the method 
i - fact that trading 

. | Was to be carried 
MAncnesrer BuiposTine co. rete Sensational 
. . 


house, without 


29 BOOTLE STREET » DEANSGATE - MANCHESTER 2 ie the off + CLOTHES 


Estabirs 


AT THE MOUTH OF THE MERSEY . itial stag 
wef Bootle Times SERIES knoe quantity a: 


‘ the ly 
(Bootle Times Times, Waterloo and Crosby Mar rw = pudinc 


e ere concerned 


rtising 


> adve 
Serving 250,000 people within a sixpenny bus ride plan there 


reretore Was 


to take largest pos 

Head Office y ances the 
“WO ORIEL ROAD, BOOTLE, LIVERPOOL 20 Se 

e 6 & jon) tae Ora er 

ng paper and Oren bent Meee tons oe sarwooers eoert ¢ on 
George ‘Jackson, Clifford's Inn, Fleet St., London, E.C.4 ae bane =e 68a wooD STREET 


Telephone 1611 oudly from WOOD STREET WAREHOUSE 
Established 1876 Published Friday e outset (Of Bete Street, corner of Wood Btrcet and Slater Street) 
The 


he nubl re 
¥ Dopers ¢ ‘ poo! ond Southport The pu cs fe 


| Manufacturer gets into the homes 
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LANCASHIRE AND NORTH WEST 


Effective display and the windows of Lewis's, Liverpool, are 

synonymous. Pictured above is a “‘Little things that count”’ 

display, one’ of nine windows dressed exactly the same and pre- 
fabricated for use after the half yearly sale. 


@ Continued from page 38 


Shops show a brisk demand for 
the simple amenities of life 


might expect at 0-4 per 10,000 as 
compared with the average for 
Great Britain which is U-5. 

What sort of a picture do we 
get out of all these figures? Food 
shops in general are on the high 
side with emphasis on contfec 
tionery. This, taken in conjunc 
ton with the large numbers of 
tobacconists newsagents and 
hairdressers, seems to indicate 
that the habut of small purchases 
of prepared goods and the simple 
amenities of life-—tobacco and 
cigarettes, newspapers——has elt 
its mark in this part of the world. 

Shops dealing in women’s and 
children’s clothing seem also to 
abound 

Chemists shops are, as we 
might expect from the known pre- 
dilection of Lancashire folk for 
patent medicines, also a feature 
of the scene. The high figure for 
establishments dealing in hard- 
ware and builders’ materials again 
bespeaks the small contractor and 
what is probably more important, 
the handyman abour the house 
Conversely boot, shoe and other 
repair shops do not show an ex- 
cessively high figure 

The variations between regions 
in the provision of retail estab- 
lishments can be compared with 
some of the results given in the 
1 per cent sample tables from the 
Census of Population 

For example, some 768,500 
people in Great Britain are en- 
gaged in retail food and drink 
distribution, and applying this 
figure to the number of shops in 
this category we arrive at an 
average of somewhere about 2-4 
persons per shop The corre- 
sponding figure for the north west 
is 20 Similarly, hairdressing 
establishments in the north west 
seem to account for 19 persons 
per shop whereas in Great Britain 
as a whole, the figure is 21 

Even in catering  establish- 
ments. where one might expect 
the variation to be less, the figure 
for Great Britain as a whole (138 
persons per establishment) is 
noticeably above that for the 


north west (121 per establish- 
ment) 

It is clear that this kind of exer- 
cise, with the figures at our dis- 
posal, is open to a good deal of 
criticism That does not mean 
to say that it is any the less 
worthwhile. because it is always 
the duty of the research man to 
take every opportunity of testing 
the hypotheses which his experi 
ence and knowledge of the coun- 
try suggests to him. The more we 
attempt to wring the last drop of 
information out of the figures at 
our disposal the more likely we 
ate to be provided with better 
and extensive data 

There is no doubt that for the 
advertiser and his agent any study 
of retail distribution should pro 
vide at least a reminder that shops 
are places where advertising must 
he put to work and the shop 
keepers themselves are valuable 
allies in the task of persuading 
and convincing the public. 


Big populations in 
two conurbations 
MERSEYSIDE 


No. of | Popula- 
Admin.| tien 
Aveas 1051 


Registrar General | 


30", of Cheshire | 7 | Sa2008 
20", of Lancashire | 5 1,000,176 


12 1,382,244 

Home Market s 1,264,778 
Marketing Survey of 

UK 10 1,335,035 


S.E. LANCASHIRE 


T 
No. of | Popula- 
Admin ton 


Areas 1951 
Regurrar General } 


' 
‘3°, of Cheshire | 36 420,915 
19° of Lancashire | 38 | 2,000,005 


53 2,421,011 

Marketing Survey of | 
_K ae 2,407,179 
Home Market an° 2,429,629 


*Including Saddieworth in the West 
Riding of Yorks 


ADVERTISER'S WEEKLY 


Represented in London by:— 


You'll never do enough good advertising in 
Manchester without using the Family Weeklies 


This Basket Full of Business .. . 
is an A.B.Cert. 


MANCHESTER WEEKLY NEWSPAPERS 


Ducie House, Ducie St., Manchester |. 


E.W. PLAYER LTD., 30 Fleet St.,E.C.4 Tel. CEN 2786 


om 


Tel. CEN 8191 


a ae 


yw tees 
NIGHTINGALE 


(ADVERTISING) LTD 


ST IN 
LIVERPOOL 


ND-TO-NONE 
ELSEWHERE 


and 


%e The Agency wit! 
98°, of a 
Century's experience 
—Since 1854 


LANCASHIRE 


THE IDEAL POSTER COUNTY 


POSTER ADVERTISING 
ASSOCIATION 
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ADVERTISER'S WEEKLY 


s.c. 


62/68 CHESTER STREE. 
BIRKENHEAD 


Telepione 
Birkenhead 1570 


BIRKENHEA 
NEWS GROU 


Covers the Wirral Peninsula 


FLAT RATE 


12'- 


49,260 


AB.C. Weekly Net Sale 


Londen Office: 
DAVID L. CLACKSON 
60 FLEET STREET 


Telephone 
CENtral 2626 


OVER 52.600 
SALESMEN 
are 
FULLY 
EMPLOYED 


EVERY WEER. 


selling national and 
Local Products in 
this prosperous East 


Lancashire area. 


BURY 
TIMES 
GROUP 


Net sales exceed 52,670 weekly 


Flat rate: 13 6 per s.c.. 


Cross Street, Bury, Lanes 


Lendon: 80 Fleet St, B.C.4 


Central 2626 


| 


26 CORPORATION St. 


H:G: 
HARRIS 


Ltd. 


Incorporated 
Practitioners in 
Advertising 
. 


British and Overseas 
PRESS 
ot ‘ThooR 
FILM 


ADVERTISING 
MANCHESTER, 4 
and 


‘3 MERRION St. 
LEEDS, 2 


NORTH WEST SURVEY 


POPULATION 
MOVE IS 
PLANNED 


PUBLIC INQUIRY into 

objections to Part Il of the 
Cheshire county twenty-year 
development plan, which in- 
cludes proposals to take popu- 
lation overspill from Liverpool, 
Manchester and Warrington, 
has been provisionally fixed to 
open on November 1, reports 
the Liverpool Daily Post. 

The plan makes provision for 
an anticipated increase in popula 
tion of Cheshire of 257,600 by 
1970, when it is estimated, the 


POePEEIOOOOC COC terre eer) 


m, Manes 


able information on new 


population of the county, exclud- 
ing the county boroughs of 
Wallasey, Birkenhead, Stockport, 
and Chester, will be over 
1,070,000. The increase will be 
caused principally by the pro- 
posals for taking the population 
overspill from Lancashire towns. 

The plan proposes that the 
county should accommodate be- 
tween 40,000 and 45,000 people 
from Merseyside, between 30,000 
and 40,000 from Manchester, and 
6,000 from Warrington. 

The proposal is to build 
125,000 houses during the twenty 
years, 49,000 to eliminate present 
shortage of accommodation and 
to replace some 28,500) obsolete 
houses, and 76,000 for families 
moving into Cheshire 

The expansion of Congleton as 
a new town to accommodate 
60,000 people is provided for in 
the plan. which forecasts the 
growth of Ellesmere Porn to 
double its present size 

Part I of the plan covering 
Hoole urban district and parts of 
Chester rural district have already 


' received Ministerial approval. 
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OLDHAM 
EVENING 
CHRONICLE 


The only Daily Paper 
published locally 
(Monday to Friday) 
over 42,000 per issue 
and still increasing 


OLDHAM 


CHRONICLE 
(WEEKLY) 


affords a complete cover- 
age of this prosperous part 


of Lancashire 
* 
Head Office: 
UNION STREET, OLDHAM 
London Office: 
134, FLEET ST., £E.C.4 
"Phone : CEN. 7620 
Members of A.B.C. 


ea. OA 
The Paper they clamour for with 
the local appeal. 
Bolton's Brightest Weekly and 
best for your advertising. 
80,000 readers weekly at a cost 


of approx. Id. per 1,000. 
8/- per s.c.i. 


| 
| 
} 
| 


\If you wish to be up-to-date 


a “must"’ for your 
appropriation. 


BOLTON STANDARD 


| Victoria St., Bolton. Tel. 4742/3 


| 11S High Holborn, W.C.1. 
' 


Chencery 8752/3 
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LANCASHIRE AND NORTH WEST 


Talking point was the 
stepping stone to sales 


Continued from page #0 


produced a series of 
ine)= os drawings”—soof 
HOUSES /N given areas 

Some of these houses were old, 
some famous. Al! of them were 
interesting 

In these facts lay the substan- 
tiation of our idea, thus our talk- 
ing point would be created. With 
these thoughts in mind, our “sell- 
ing the house” idea was launched 

In standardised spaces the 
varnwous Massey houses began to 
hi the public cye in the news- 
papers of each sales-distribution 
district. Houses were not neces- 
sarily featured in newspapers 
circulating in their particular 
localities. We were just as keen 
on the idea of the man at, say, 
Burnley, slipping across to a 
Massey house in neighbouring 
Todmorden for his evening's 
p easure 


Presentation was 
the password 


Our reasoning and decision on 
house priority over product 
proved itself to be sound. By 
putting the house and its ameni- 
ues first we had gained our talk- 
ing point which became the step- 
ping stone to sales. The interest 
and comment it provoked were 
amply demonstrated by the many 
letters of request for copies of 
the various house j|lustrations 

With the house scheme under 
way advertising was concen 
trated on the saleable product, 
encouraging those who drink beer 
to think in terms of Massey's 

Here we felt presentation was 
the password. A series of straight 
poster-type advertisements was 
dgsigned to feature individually 
the four brands of ale our clients 


attractive 
indiv dua! 


. — 
— ES 
—_ > a 


produced, and play their support 
ing role by appearing in similar 
media to the house advertising 

The final emphasis—to achieve 
ind maintain customer interest 
and recognition was on the 
brewery itself 

Although some sceptics might 
argue that the use of inside in- 
formation on production methods 
as advertising material can often 
prove a destructive practice. we 
felt justified in our attitude. A 
firm with a centuries-old brewing 
tradition had not attained this 
maturity by hiding its light under 
a bushel 

So into the brewery we went for 
the next exercise in our re-educa- 
tional programme. This yielded 
a valuable and interesting source 
of information on the various 
processes of every aspect of pro- 
duction. These were featured in- 
dividually in a rotating series of 
standardised advertisements 

By introducing this novel pro- 
duction feature into the final 
phase of our campaign we sought 
not only to emphasise the 
strength, substance, and prestige 
f the entire Massey production 
force, but to contribute this 
at the appropriate time 

It took our talking topic over 
tne threshold of the house —right 
to the point of sale. 


Readership survey 
A new promotion folder issued 
by the Manchester Evening News 
includes a pictorial analysis of is 
readership in Greater Manchester 
This gives this journal a lead over 
all other evening papers in the arca 
in all five income groups. from 
£1,000-an-over to £250-and-under, 
and also among men, women and 
housewives. 


Blackpool Gazette & Herald Lid 


This bird's eye view is of central Blackpool, mecca of holid 


makers, which is now attracting thousands to see its illuminations, 
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Rochdale BH Observer 


WEDNESDAY 24. 
Guaranteed Net Sales over 


SATURDAY 34. 
70,000 copies per week 


The only Newspaper 

published in Rochdale— 

the town that is always 
prosperous 

Head Office 


Drake St.. Rochdale 
Telephone 425123 


London Office 
80 Fleet St.. E.C4 
Tel. Central 2626 


For | P-TO-DATE SITES 
In the IMPORTANT INDUSTRIAL Centre of BOLTON 
BOLTON & DISTRICT BILLPOSTING 
& ADVERTISING Company Limited 
PALEY STREET, BOLTON 


TO +3 KING 
ST. wesr 
FICE MA 
21 BEDFORD STREET w nesTen 3 


| GIANT ENLAFG IMENTS 
wp to Weg. ft in oe 

T Autouee . antow 

London, Aa peal 


sling age | WILLIAM W. CLELAND LTD. 


thus extending the summer ‘mass market’ season, 


PRINTERS AND BOXMAKERS 
| STAPLE HOUSE, CHANCERY LANE 
| LONDON, W.C2 HOLbern 252! 
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EXPORT ADVERTISING AND MARKETING 
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In Canada the British exporter must 
make a three-pronged attack 


Q® a high executive level the 


British manufacturer 
knows pretty well where he 
stands when it comes to 
marketing hws products in 
Canada. The newspapers and 
journals are ready with help 
ind advice ind so are the 


chambers of commerce, the 
Boards of Trade, the various 
business associations He 
understands the traditional re 


lationship between the two 
ountries, and its bearing on 
problems of mutual trade 
! ‘ oi sche 
" ween Canada and 
ts Brita Mr James 8S D 
4 President of the Ma 
Ha ( an began by say 
g. “t he se 4 tirme ' 
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and if it rot ov “ny 
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jually effect Canada as we 
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‘ is. M I) in Wa nerely 
it t { » of what are 
ily ' { Ang ( anadian 
‘ As the Canadiugr as 
it \ Canadian 
i b «eK 
Rise in sales of 
British goods checked 
It s much nore to th 
picture than ad ’ 
? my { l hls f 
few . ¢ +} 
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sreseseesseereeereee By Samuel McIlwaine 
whe represents in London nine ( 4 metropolit dailie* 
$ In Canada until a year ago, he was successively acting advert- 
; ising ag Terento store, editer of “Canadian 
: Homes and Gardens”, and sales manager of a department store 
: in Ottawa. 
H 
§ not try selling to the Irish giving him (or her') something 
mut studying their needs, will to look at. to hand fo turn 
into the Canadian market wer, fo try out, to try on. The 
i get nowhere, because he deals goods have to be available 
1 country, and not a peopic He must speak to each pro 
vada is full of young-minded spective buyer personally He 
with money in their must address himself to a com 
kets they want to spend. They » a district, to a neigh 
n impulse, they buy far h He must talk to each 
fly, they buy foolishly and man his own terms, through the 
‘ they take as much trouble newspapers he reads 
g out a filty-cent toy truck Canadian men and women Irk« 
" hree thousand dollar station reading newspapers, and they like 
wa ’ But the point to remem eading advertisements. but only 
s that they like spending f the advertisements tcl] them 
The average family has something Many important 
‘ t half as much money again 
4 h id before the war se te BO gy = 
iB that is not the picture to Starting with this issue, “ Adver- 
take home. as an exporter to tiser’s Weekly,” recognising the 
( la imperative need to increase ex- 
iow muse have the picture of Ports, will publish weekly articles 
r 1 as four economic regions and news giving an up-to-the 
45 differing markets. and imute export advertising and 
million people The marketing service. 
revions have different ideas Canada has been chosen as the 
markets have diflereny Subject of the opening article be- 
od as for the people. they  eaase it is one of the few markets 
four hours windowshop still wide open to British enter- 
tow every four mrnmules ° 
A three-pronged attack, says 
\ maritimer, the Quebec Of contributor, is needed. The 
and the prau armer. the ¢*porter must: 
\ iver shipwe r. and the @ Give the Canadian window- 
( it Lakes seaman the white shopper something to look 
worker in Toronto, and the . 
4 60worker n the new @ Address himself to each pro- 
Alberta oi -fields —thev’'re all spective buyer personally. 
ferent, and you've got to speak @ Ensure that his goods give 
ich one of them personally, if satisfaction and thus attract 
want to make them buy a repeat orders. 
luct they've never used before For News Flashes from World 
\ “u've got to satisfy them Markets, turn to page 48 
sally if you want to make 
se the product again a i — 
it, in homely language, is the newspapers in Canada come in 
» the Canadian moncybox two sections, and the common 
() of the stock characters in family scene is father with the 
( lan and American fiction ts front or news = section and 
v fellow sidling up to you mother with the ads. (the paper 
rathway station, muttering having been first gutted of comics 
f the corner of his month by the kids) 
. na make a fast buck?” The Canadian shopper is 
‘ fy who makes a fast buck sccustomed to believing what the 
gets interest on it ads. say. because he thinks an ad 
British exporter has a vertisement should be news—and 
ronged attack to make a good ad. is 
H ust recognise the place of The third prong of the attack 


The repeat order 


is Satisfaction 


nadian window-shopper by 


is the sweetest phrase of tongue 
or pen to a manufacturer. Here, 
of course, the British producer 
has a strong advantage. The old 
established manufacturer can 
stand upon his solid prestige; the 
new one can benefit by the still 
powerful magic of the name 
British-made. It does mean a Jot, 
but its value must be constantly 
renewed by adequate per 
formance 

There are few national maga 
zines in Canada, and no news 
paper which really does an ade 
quate job nationally, as a news- 
paper. The main source of news 
us the regional or local newspaper, 
which has a community impor 
tance. For proper understanding 
of the various markets in Canada 
the newspapers themselves must 
be understood 

There are many products. of 
course. such as automobiles which 
have a national use, and can be 
advertised widely in national 
publications, or in a_ blanket 
campaign But if there is any 
question at all that a product 
night be unsuitable in one region 
though suitable in another; or 
perhaps suitable in all regions but 
at different seasons; or perhaps 


suitable with certain modifica- 
tions of design packaging, 
material, size (and only a study 
of all markets can answer these 


questions) then advertising plans 
must be completely broken down 
From then on you must speak to 
individuals 

As the months go by 
getting to be more fact 
theory. because there afe scores 
of British manufacturers who 
have drawn themselves into the 
Canadian economic picture. Last 
year, a pamphlet issued by the 
Canadian Daily Newspapers 
Association listed pictorially 
twenty-three companies whose 
products are now standing on 
their own names in Canada. They 
are getting to be known and used. 

The Canadian housewife parti- 
cularly likes lots of information 
in the ads. She likes a dealer tie- 
in, and a local name tied on to 
the bottom of a general advertise- 
ment makes readership climb 
She likes to be able to go out to 
the store and look at what she 
has been reading about 

So if you've got a good storv 
to tell, tell it to her. She'll tell 
her husband—and between them. 
they'll beat a path to your door 


this is 
than 


is the leading and largest adver. 
tising organisation with 50 branch offices. 
General information and 
exact estimates are supplied free and 
without obligation to you. 
Write to our fully equipped 
Foreign Department. 
3 Av. Benjamin-Constant. Lausanne. 
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CANADA! 
SNe Mayte 


3 eed 


- «+ «+ « meeds no magic powers to 
exploit these days. If your product is good 
and you would like to sell it in Canada, 

see Maclean-Hunter, whose London Office 
is staffed by Canadians. 

We can answer your questions about the 

market, we can tell you about media, and 

we'll take sterling for any advertising you 
do in our publications. 


Sty Yering and push your products 
in ULL 


CANADIAN MAGAZINES 


Bride's Book - Canadian Homes and Gardens 
Home Decoration « Maclean's Magazine 
Mayfair 


CANADIAN TRADE JOURNALS 


Bus & Truck Transport Canadian Automotive Trade 


Canadian Aviation Canadian Grocer Canadian Hotel Review + Canadian Machinery 


Canadian Advertising 


Canadian Packaging Canadian Paint & Varnish Magazine - Canadian Printer & Publisher 

Canadian Shipping « Canadian Stationer - Canadian Trade Abroad - Civic Administration 

Drug Merchandising Fountains in Canada + General Merchant « Hardware & Meta! 

L’Epiceer Le Prix Courant Men's Wear of Canada - Modern Power & Engineering 

Painting & Decorating Contractor Plant Administration ~- Sanitary Engineer Style 
The Financial Post 


U.S.A. PUBLICATIONS 


inland Printer - Rock Products - Concrete Products 


Specimen Copies, Rates and Information Free 


MACLEAN -HUNTER 


Canali Largest ‘ Miblishing Souse 


LONDON OFFICE STAFFED BY CANADIANS 
WELLINGTON HOUSE, !25 130 STRAND, W.C.2 Phone : TEM. Bar 1616/7 


ADVERTISER'S WEEKLY 


WHO is the man at the other end? 
Handling insurance? Taking over from 
Higgin? Supervising unloading? Sales 
Manager at Worths? Offering the best 
prices? Who is the new B.O.T. Comptroller? 


WHAT is the most suitable method of 
transportation? Speediest route? Safest 
type of packing? Freight charge? Duty 
payable? Documentation? Law? What 
day does the ‘‘Marilyn” leave for Samoa? 


WHERE is the airport servicing Liech- 
tenstein? Nearest rail station to Thornton 
Pike? Galapagos? Charlie McAdam? The 
new import regulation covering banana 
seed? Where can I buy 300 triangular 
packing cases ? 


These are the sort of questions which have been 
haunting freight and transportation men since the first 
caravan. They ore now—for the first time—to be 
dealt with by co new magazine, monthly from November, 
for everyone concerned in this ever- 
expanding fie!d \ 


\ 
‘ j 
oe ¢ if 
WORLD FREIGHT + } 
Editor Geoffrey Sutton ! 
185 Regent t, London, W.! * 


A new allie publication of “Travel Topics’ 
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4 “Black and’ white reproductions 


Screen ~ process produced under— 
Licence for Reyal Photographers 
Baron, Karsh and Dorothy Wilding 


24'x 18" 

30"x 20" 
36"x 24" 
40" 30" 
60" x 40" 


Packing and Postage extra. Special 


Prices for quantities of 50 upwards 
and mounting to and 


finishing in Gold and Colours. 


PRIESTEEYTS 


Commercial Road, Gloucester 
Telephone Gloucester 22261 (4 lines) 
9, Buckingham Street, London WC2 
Telephone, TRAfalgar 4277-8 
Daimler House. Paradise Sc 1. Tel. Mid. 0528 
Victoria Buildings, 82.Deansgare ° vnchester3 Tel. Bla. 3851 
120, Bute Street, Cardy} cephone Cardiff 31217. 
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NEWS FLASHES 


from world markets 


INDONESIA : 
AUSTRALIA 


rw npo guiavens§ have 
‘ com uo fore » Indonesia 
They a designed wb ihe um 
portation of luaury cles. Imports 
have been classified four cate 
gories essential good non -csscn- 
tial goods, semi-luxury articles; 


luaury articles 

For applications for foreign cx- 
change permiis to import essential 
goods the importer is required to 
place a bank depos of an amount 
qual to 40 per cent of the ¢.i.f value 
of the goods to Le mmported at the 
dwsposal of the Indonesan Bureau 
for Foreign Exchange (LAAPLN) 
This also applies goods under 
B and ¢ 

For the importation of non-cssen- 
tial articles an inducement of 100 
per cent of the c.i.f. price will have 
to be paid, thus doubling the 
amount of Rupiah to be paid for 
one pound sterling (£1 —Rp 63,44) 
These luxury premiums of 100 per 
cent must be paid for im advance to 
the banks 

To import the semi-luaury articles 
payment of an inducement of 200 
per cent of the c.f. price will have 
to be made, resulting in a rate of 
one pound sterling= Rp. 95,16 

tential Goods: | exiles, melud- 
ing, shirting, drill, jcans, mmitation 
vols and cambrics. Foodstuffs, in 
cluding ; salted fish, canned sardines 
evaporated milk. Sundries, includ 


ng glasses, toothbrushes, razors, 
flashlights, crockery and cutlery 
Building materials, including; nails 
window fans, and roofing. Printing 
supplies office equipment, Satonery 
paper Raw materials, including; 
fertilisers, staple fibres Pharma- 


ceuticals laboratory quipment 
Railway cquipment Agricultural 
equipment. Electro-technical articles. 
Textile machinery. Chemicals: in 
cluding; caustic soda, dyes, potash 

Non-Essential Goods: Bottles, 
pots Vanous textiles, such as 
woollens, palm beach. Sunglasses 
Shoes and other leather articles 
Motion picture hlms. 

Semi-Luxury Articles: Radios and 
phonographs. Other textiles, such 
os: sharkskins. Shoe polish. Toys 

Luxuries have not yet been listed 


> * * 


CovourFul brochure from 
Publicitas gives facts and figures 
sbout Switzer 
land 

Switzerland has the largest num 
ber of newspapers in the world 
calculated per head of population 

There are about one million 
famihes The total culation of 
over SOO political rewspapers 
appearing in Switzerland (this does 
not include magazines. periodicals 
family weeklies and technical pub 
heations) amounts to approximately 
three milhon copies 

There is hardly a Swiss com- 
munity which has not got at least 
one newspaper of its own 

In contrast to most other coun 
tres. Switzerland has no newspaper 
with a huge ational rculation, 
Swiss newspapers have. with few 
exceptions, a predominantly local 
or regional character. In cditorial 


press coverage Ww 


US.A. 


: SWITZERLAND 
PARAGUAY 


content and circulation they have a 
pecuharly persona! ind local 
understanding touch and whik 
crculation may not be widely dis- 
seminated and readersmp relatively 
limited, the influence wicided is all 
the greater within their sphere of 
geographical circulavion 

The intense decentralisation of 
the Swiss press has its origin in the 
sectional grouping of the popula- 
tion, according to language, politi 
cal leanings and creed. 

The brochure pin-points advertis- 
ing conditions peculiar to the 
country 


as, Louis are intesested 
— for advertising novelties. 

These items may be of amy nature 
or material provided only that they 
are useful. They are intended a 
gifts for the customers of the Ameri- 
can Brewing Company and should 

business or 


have cither personal 
appeal. The y required ix 
from 10,000 to 25,000 and the 


vations in dollars c.if. New 
samples 


THE Australian Minister for Com- 
merce a Agriculture, Mr 
McEwen, has given an assurance 
that the mterests of the sterling area 
and British Commonwealth coun 
tries will come first in any Australian 
trade discussions 

Commenting on an announcement 
on September 3 that trade officials 
from Western Germany would visit 
Australia next month for imformal 
discussions on trade matters, he said 
that any issues to be raised at the 
economix conference of British 
Commonwealth countries in London 
in November would not be over 
looked in Australia’s trade discus- 
sions with any foreign countries. 


* * * 


general manager of 

tosh Lid.. and Dunlop Clothing & 

Weatherproofs Lid., has left for 

New York on an extended tour of 

Canada and the United States to 
countries 


Useful Overseas 
Feonomx Survey Paragua\ 
(Stationery Office 2s.) outlines com 
mercial agreements, gives useful 
market information and lists goods 
which Paraguay might like to import 
from Britain. 

A survey of the Trade in Agricul- 
rural Machinery (Published by 
Stationery Office for Commonwealth 
Economic Committee, 7s. 6d.), lists 


by countries future prospects for the 
sale of British machinery. 


: 
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; : y an from America: The 
: Consulate-General at New 
e Orleans, Louisiana, has reported 
‘ 7 that American Brewing (Com- 
a ‘ pany, 717 Bienville Street, New 
ape | _ 
— 
a _3/- each 
a 3 landed cost including duty should 
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aa} William Lemkin, director and 
; with a view to a much expanded 
campaign next year. 
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The 
Largest circulation 


CANINE MAGAZINE 
THE 


DOGS’ BULLETIN 


Advertising Department 
Newspaper Representations Ltd. 
231 Strand, W.C.2 


Td: CITy 5906 


There is no space available on 
the Front Page of THE UNIVERSE before 1954, and only 
then if one of the present class advertisers in this solus 
position relinquishes what seems to be a tenacious hold. 


QUALITY, QUANTITY and a most responsive 
readership have created this extraordinary demand. 


You must include THE UNIVERSE in your appropriation. 


Che Universe 


Buy in the right market 
and get quality, quantity 
& results at 40 - pers.c.in. 


FIELD HOUSE - BREAMS BUILDINGS - LONDON fEc4 


| extend and revise your sing lists, tearm the 


| clients; get the adveriene Managers same, 


| concerning every phase of » 


| Orders for the few remawing copies will be 


| ONCE can you make certain of getting a 


ADVERTISER'S WEEKLY 


Your last chance 
to secure the i95 2 


ADVERTISER’S ANNUAL! 


@ svuppcies of the supremely important 1952 apverriser’s 


| ANNUAL are nearly exhausted; and unless we receive your 


order during the next day or so you will have to wait at least 
eight months for an up-to-date copy of this invaluable work. 
Can you afford to? Consider these facts : 


Well over 100,000 corrections were made to entries in the 1951 
ANNUAL. Changes by the thousand, had occurred in rates; 
sizes; press days; personnel; addresses; phone numbers. New 
publications had been launched old ones merged, or discon- 
tinued. New appointments had been made; sew agencies 
formed; and many an account had changed hands. Never in 
the history of the ANNUAL had revision been so drastic. 

Every time you use even the 1951 edition you run the risk of © 
error, and consequent expense and delay; and the older your © 
ANNUAL—the greater the likelihood that it will let you down, © 


All the Latest Advertisement Data—in One Volume — 


No one engaged in Advertising and the allied businesses can afford 7 
to do without the 1952 ADVBRTISER’S ANNUAL. Corrected right © 
up to press day. and incorporating hundreds Of entirely new entries, it 7 
brings you nearly 1,000 pages of dependable, daily-needed facts and 
figures about advertisement media, services and supplies: data you 
must have for the planning of any advertising or marketing campaign 


With the 1952 ANNUAL sione you cam plan a 
complete advertising campaicn down to the last 
@etail; find current space reics. sizes. soreems and The ANNUAL in Brief 
press days of British and overseas publications: British 


New spape and 
list potential buyers of spa aod supplies; compiic, ‘7 


Periodicals, (with rates 
latest details about adverising agents ang their vies, press days, sreens 
advertisement manager. ei) 
Products marketed and » particulars about National Advertisers, Film 
thousands of important firm. sec the sources of any and Screen Publicity Special 
specialised advertising serv. + nd instant, reliable ists: Engravers ond Block 


anewers to some 150.00 everyday questions 
rtising ang publishing. makers; Clubs; Class, Trade 
and Technical Publications 


t Advertising Agents and 
Order withou delay Cttents; Poster Advertising 


( entractors € emmercial 
Art Studios; Porcign Publi 
cations with London Offwes 
Brith Ad Agents and 
Consultants, Printers, Ink 
makers, Typelounders, etc 


filled in strict rotation. ()oly by ordering at 


_--—--=Fill In and Post Today: ----- 


Business Publications Ltd., | 90 Fleet Street, London, £.C.4 


Please send us by return 
one copy of the 1952 A! 
VERTISER’S ANN 

for which invoice 


despatch at the pos! 


0 +s. cath with order, please 
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ADVERTISER'S WEEKLY 


. 
reminder... 
1k YOUR PRODUCT is related to 
FASHION: COOKERY 
HEALTH & BEAUTY 
FLRNISHING « TRAVEL 
GARDENING THEATRE 


LITERATURE 


or any subject of vital interest to 


WOMEN OF ALL AGES... 
YOU MUST USE 


lady 


The woman's NEWSPAPER of over 
67 years’ standing with 100° WOMAN’S APPEAL 


The Latest 


is only a guide to copies sold 


° » . } 
the recognised hand-on value wouldfeasily treble this figure! 
Every woman knows th LASSIPIED COLUMNS 
arts ivertisements) 
PLAYE RTISEMENTS 


studied w al interest 


tw He ALOR ApNE HAST 


There is still a limited space available in the 

enlarged CHRISTMAS \\ MBER published 

NOVEMBER 27. Approximate circulation 

85,000. Kates as usual. Keserve your space 
vow 


MISS GE CARELE ement Manager 


40 BEI INDON, W¢ TEM. 8705/6/7 


| 
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REVIEW OF ADVERTISING 
(Continued from page 20) 


What is he?’ 


Jerstand jt, 


sticks in the 
npenctrable 

r any one 

possidie 
umMbDerger 
the 

f specia 
help the 
1g OF even 
revive an 
jred up 
no opera 
wants cilhe his Competitors 
the Market to know of his 
and difficultics, so this 
particular advertisem-nt is very 
Teich to the point « 

You may we skh, as | did 
months ago, why Schlumberger 
doesn't at jeast mention his trade 
¢ advertising The answer 
seems to be that Schlumberger is 
well known to every 

world as 

cigarette 
Please” is 
s Schlum 
you are in 
first-rate advertising; if 
nobody cares whether 
you comprehend or not 

Assuming all! the foregoing to be 

uc, | would cal! this a splendid 
advertisement [he drawing is 

y delightful, with all sorts of 

to make inger and 

more closely, while the 

rather cryptic style makes 

surprising firmly an 

nind. The whole thing 

to resemble a teaser cam 

lat goes on and on like 

the Periis of Pauline with no 

denouement anywhere jn sight 

The insertions the merrier, 
Say I 


©¢ to 
emuUcC 
sed equipment 
ator with his dr 
to attempt 
ng we nat Nas 


opvious | sONS 


slans 
pian 


th 


m 


already as 


Players 


$s CaM paige 
©} its ! 


you arent 


nore 


* . * 


THe tittte advertisement for 
Old Bleach kitchen cloths strikes 
me as pretty nearly perfect; my 
only grouse is at the absence of 
a price Anton's drawing is one 
of his very best, and if the copy- 
writer had tried for a month he 
couldn't have hit headline 
that said such a t and said it 
so well The copy is read 
able, pleasant and to the point 

People tell me very 
ally that women won't 
to humour in 

have no 
rary | am ready to agree 
them. But every ¢ has 
ceptions, and 
shining an 
find in 


emphati 
respond 
and as 
evidence the con- 
with 
its €x- 
this surely is as 
eXceptio is you'll 
a long day's search 


adve sing 


> . * 


For coONTRAST | 
you to this 
vertisement 
shot in 
Nothing 
notice 
nation 


commend 
ker ad- 

presumably the first 
a co-operative campaign 
humorous here, you'll 

No appeal to the imagi- 
nothing pretty graceful 
but simply a 


varnished 


pressure 


iin have 


Phyihe L Garburt, 4.016 


When buying a PRESSURE COORER 
wok lor Chis seal 


It is your guarantee of Quality 


~: 


No appeal to the imagination 
nothing pretty or graceful to 
tickle the palate. but 


peremptory order to obey 


simply a 


any backbone or 
them, | 


rise up 


spirit left in 
should beseech them to 
n their millions and say 

What do you mean by ordering 
us about in this rude and ugly 
way’ QOblige us by getting into 
your cookers, seal and all, and 
going straight to hell in them!” 

Don't you agree that to issue 
a command without any explana 
hon, or any promise of reward 
or satisfaction for obeying it, is 
not merely bad advertising but 
bad manners? I am reminded of 
a charming children’s book called 
The Treasure Seekers in which 
a boy whose nickname was H-O 
had nightmares after secing a 
poster saying “EAT H-O"—a 
breakfast food with those initials 
having just appeared upon the 
market. Unless my memory is at 
fault there really were such a 
food and such a poster, and the 
book must have done no end of 
damage to the advertiser's good 

It's one thing to write “Ask for 
jt at your grocer’s to-day” at the 
end of a piece of copy explaining 
the advantages of using a parti 
cular kind of soap, and quite a 
different thing to shout “Wash 
with Bux and be Sure of Quality 
It's tested by the Institute of 
Hygiene and the Association of 
Sanitary Engineers.’ 


On the bottle 


To be featured by British Vita 
mins Ltd. on a showcard is a photo- 
graph of Nanci: Crompton, 20-year 
old. 5S ft. Am and 
vision star, balancea on one toe on 
a 5 inch Britvic tomato juice cock- 
tail bottle 

balance “ssential 
is kind, likewise 


tomalo or fruit ju 


can stage tele- 


for 3 
for a 
cocktail 


commen 
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Reaches Industry’s 
EXECUTIVE BUYERS 


An aerial advertising anniversary If you sell 


| equipment or supplies for industry, 


tember 19, 1902, London was Coronation lights costs, or promotes staff ethciency and health, 


crossed by airship for the first Attractive designs for outdoor PERSONNEL MANAGEMENT will carry 


time. This pioneer enterprise in jjjyminations can be constructed at your message to thousands of top level execu- 
aviation was a sponsored advei reasonable prices for next year's 


- tives, men w re ent j > < 
tasemeen fee thelilefe leak. ait Ce eee Con es, me ho are enthusiasts in their search for 
had just launched a national ad penter, Blackpool's Illuminations (carmen means of increasing Output, whether 
vertising campaign handled by — a. ‘ »y adopting new systems of staff organisation or 
Pictorial Publicity Co.. Lid Gdressing Ue annual contcrence 7 . » . 

The airship was constructed for of the Association of Public Light by new equipment and production methods. 
Mellin’s. and was on view at the "8 Engineers at Harrogate Mr They have the power to initiate or authorize 
: aed ur ie a Carpenter said the opportunity the placing of lar o rs ) 

Crystal Palace for three months Cag by the Festival of Britaim ¢ placing of large orders for equipment and 
gy get Dalwnn to stimulate imterest in outdoor de- Services 

S$ route was Over ulwich, 


; } corative lighting and encourage This forceful advertising medium is the direct 
Herne Hill, Clapham Junction, development was, unfortunately, . 


Victoria Bridge and the south- neither fully nor effectively ex route to your best prospects; to the inner 
western suburbs Later it per- plowed. At Battersea Park a gay offices w e your representatives can seldom 
formed evolutions over Ealing 4nd attractive overall effect was gain acce 
and Harrow Altogether it achieved. but at the South Bank site 
covered about 15 miles exterior lighting appeared to have 
Length of the airship was 75 been overlooked, certainly in the M Welfare 
not a ernie early design stage of many buildings a iedeseriel Equipment is read by 
feet, maximum diameter 20 feet Closer co-ordination in planaia 
The newspapers featured the < co-ordination in planning the Managing Directors, the Works and 
ewspape eature © the restricted use of bar lamps, and Departmental Manager: responsible for 
flight prominently, a story of intelligent use of colour would hav« Pa papacy, Bee ey 
about 900 words appearing in the avoided the rather blatant effect of wees =e eating, sgpting 
Deily ele ‘raph. glaring white hghts. Aw Conditioning, Factory Amenities, 
Welfare, Health e» Hygiene, Canteen 


A New, Quick SERVICE Fee 


wer of Multilith and Rotprint Machines 
are Ys Raped vet veliabie carv service and (2) consistent high quality. Both are 
features of business upon which The Strand Lithographic Co. have 
built ap customer-eatisfaction. You are invited to contact the eddres 
below—Terminus 2691—where you will receive courteous and 
atiention. 


or offer servic yroves outp : 
Just over $0 years ago, on Sep | ) er a service that improves output, cuts 


Write for Race 
Card and full 
particulars from 


“ALL-IN” SERVICE 


Many concerns find the Strand comprehensive service invaluable 
Gees eee Se Sate Gee Se ae See eae ie 2) Oe 
idea to finished plate ready for your machine. . 


THE STRAND LITHOGRAPHIC CO. LTD. 


157 FARRINGDON RD., LONDON, E.C.1. Telephone Terminus 2691 (4 lines) | ADVERTISEMENT MANAGER 
Nathbons i771 (00 FLEET ST., E.C.4 PHONE: CHAncery 8644 
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CSS Seas aa With Young News- 
sthong the young newspar 


e 
he Rn be to papermen at Strat- 
end was that this Cor ford -on- Avon: How 


i bat a aaa on i iaeiienentnianais West Midlands News- 
paper Society became 
— gs ph thy , dinner hosts : Bowater 
not think it is 0 ; cup still with “‘right- 
Aaa, wined , —\ ful owner’’: Ray's a 
Wakeheld Lapress). and ' ' , ave laugh. 
ary, W. A. Warden (Hendon ; Pra an 


\ linchley Times) 


* * * 


\HoOt T « hundred were present 
te he proved so ony 
it was 4 great pity the more important than a knowledg 
cw { “ - - - < 
Saciety) —~ 4 Erte mae trnong more than 60 members and friends of the Institute of Public SS oe ae kare ‘ten 
siden} were both 1 Relations who were the quests of the Ford Motor Company at Dagen- languages alt aaa wet cay “le 
owing un were, 1. to tr Norman Rogers (hon. secretary of the Institute). m any of them 
hat both tJ. Buckmaster (Ford P.R.O.), Roger Wimbush (president), A. Eden During the quiz, when Mr. Ray 
r -reen (programme director), T. Fite Clark (vice president), Sam Black 


was asked whether the cost of news 
ior, “Public Relations’), A. A. McLoughlin (chairman of council) print in Russia had any relationship 


m and E. L. Richardson (Ford press officer) to the cost of newspapers somebody 
. imterjected “Has it here’ 


By CONTACT 


ii. BR. BEWLEY (president of the said We are your fathers, uncles a a +. 
EXCELLENT deputy for M West Midlands Newspaper Society) grandfathers and possibly = great- 
n was found in W. G. Senith nusingly recounted his Societys grandfathers (1 am a bachelor my- WHEN the quiz team were con- 
hea » A pomor vice scons to the hardly-veiled hints self) fronted with a question on the mosi 
‘ ' « Newspaper Society from the Y.N_A. that they should * * * desirable type of education for the 
d he had intended to be pre ct as hosts! son of a newspaper proprietor, Mr 
nyway im ord further bn Ww consulted our Pooh-Bal MR. ROBINSON — o/b cady an Ray innocently assumed that they 
Jumor Vi vresdents’ Train ». C. Ward, as weasurer, and bh sssured and polished speaker—had did not require any education, as 
Schem ned stely mformed us that w everybody with him in his thanks .o 
an will by got any money. So we took the West Midlands Newspaper 
And the y¥ hom across to the other side and Socety, and also to R. Boyden and 
cc m to the nsulted him as secretary— and he bes son. Kenneth, of the Siratiord 
us that was a mows on-Avon Herald, through whose 
© cause generosily ” many o us saw 
s ying | how glad he was that th “Macbeth at he Shakespeare 
Young Newspapermen were follow Memoral Theatre on Saturday 
ng m thew elders’ footsteps, h evening 
Mr. Robinson rained a laugh by 
efermng to he frequency with 
which the question Good Lord! 
sre you really under 40 was asked 
» , - 
ADVERTISING MANAGER’S CORNER 40) being the upper age limit for 


membership of the Association! 


* * 7 
THE HOPE wistfully expressed 


nthe programnn 
Around the Bend hody other "than Mi 
would win the Sir Enc Bowater Cup 
it golf (‘a plot to take u from its 
_ , nghtful owner” was how he referred 
The mght place for any advertising manager is, of >i at the dimmer) wae canta eee 
n ’ jeferred Not merely did he win ut 
course, behind his desk, but all too often his staff y tt the third ebene ‘be his younger 
brother, Brian. was runner-u 
will warn you in a tense whisper that, what with It echo is f te ~~ will stay “ » 
with the Wakefield FEupress until on reaching the age of 21, they all 
one thing and another, the poor fellow is going he Robinsons become not-s0-young retired and lived at the Riviera! 
newspapermen ' If that ts so, I hope I may look 
» » » he or t 4 wo 
either round the bend, or up the wall, or off the * ” forward to meeting the Young 
* Newspapermen at the Casino ai 
IMPRESSIVE figure at the dance Monte Carlo next year 
or up the pole. Fortunately, we live in an was Sete Maswel (Galloway News 
: Dumfries), resplendent in a kilt of 
enlightened age and, just when the wretched victim he Maxwell tartan. | was careful to 
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wil ia 0 ‘ . 
. . s Fx ake, Old Boy, why iseribed the wrong ta , 
sure to ask him ‘ko sake \ y on ore at: A 
don't you go to...” i've guessed it, Dear rar that the Assoc: : 


Michael Robinson 


deep end, or up in a balloon, or through the mill, 


cas on member 
' | " all 
Reader HARRIS Border. Actually, he 
|} and travels hund 
rttend its mectings 
please copy 


distinctive showcards. clever cut-outs by * 
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HARRIS SEA Sr TE oe eee pew 
: “= ogg —— are getting their swords 
THE FIRM WiT) EXPERIENCE wails Incidentally he quoted back, old man, perhaps 
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formula 
jor 
successiul 
advertising 


gp+wd+gaa+hec+rt=s 


For Definitions of the elements 
in the above formula write to 
HEAD OF ADVERTISEMENT DEPARTMENT 
B.B.C. PUBLICATIONS, 
Broadcasting House, 
London, W.1. 
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THAT he nn n det 
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Turn & Vincent Lid. was held a 
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7 THAT I harman of 
( owan Lid handling 
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{ i Sheffield Cory pub ans 
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Proprietors 


Brigmto 


Richardson 12 Maiden Road, New 
Malden, Surrey 

(The above-mentioned particulars of 
ace recently registered are 
taken from the Dally Register com 
by Jordan and 5 itd... Company 
R op 116 Chancery Lane, 

mw 


May 


m PRances 


CHANGES OF ADDRESS 


Fisdbieg News | 
Gray's Inn Road 
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ceeds. 2 


not 
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9 Northington Street 
wel 
> 18 Queen Square 
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Coupons clash 


“bargain coupons” for Lever's 
Surf and for Hediey'’s Tide. 

The Surf coupon (valued 
is. 4d.) enables the housewife 
to purchase a packet of Surf 
for 7d. while a packet of Tide 
can be bought fer only Sd. 
with the Hedley coupon (value 
Is. 6d.). 

The Lever offer is being 
made to six million house- 
wives in London and South- 
tast England. 

The Tide coupon distribu- 
tion covers Greater London, 
South-East England, East 
Anglia, Northern Ireland, and 
the whole of Scotland. 

In certain remote areas 
samples of Tide are being sent 
tastead of a coupon. 


goods 
cofice 


A Coffee Week poster designed 4) 
Stan Krol and lithographed in five 
by Sir Joseph Causton & 

Sons Lid 


Coffee week 


Many retailers throughout the 
country will be having special 
window displays during National 
Coffee Week to be held from 
October 27 to November 1 
Posters are being distributed to 
the trade 

Coffee making 
will be held 

The organisers are the Coffce 
Buyers’ Association Campbell 
Johnson Ltd, are handling publi- 
city for the week 


* * . 

- A.B.C. members 
members of the Audit 
f Circulations are-—Publi 
< Film Review, Baby 
Books of the Month, Books to 
Come, Dunfermline Press & West 
”"t Fife Advertiser, Essex Chronicle 
Essex Newsman Herald, Municipal 
Ou & 


demonstrations 


Colour 
& Glass 
Roscommon Herald 
"lway World, TV Comic 
Cumberland Times 
tthewoods Mail 
Manfield & Sons Lid 
W. Barney 


risers I 
Stores Lid 


Lid 


rvice | 


Current Advertising 


KOLYNOS OPEN ‘BIGGEST CAMPAIGN’ 


The first national campaign for 
Kolynos wih chlorophyll broke 
yesterday (Wednesday) with halt 
pages in the Daily Express and Daily 
Mirror Other large spaces have 
been booked in national daily and 
top circulation magazines for what 

been described as the biggest 
campaign in the history of Kolynos 


NEW ACCOUNTS 


. 
Car polish 

Three accounts have been acquired 
by White Advertising, of Birming- 
ham. They will handle a campaign 
to introduce into Great Britain 
“Imperial” car polish, now manu- 
factured and sold in U.K. by Broad- 
fields Garage & - “2 Co 
Lid Cockfosters his, together 
with Imperial haze remover 
another new product, G7 
past will be introduced 
Motor Show Campaigns 
trade and consumer press advertis- 
ing. dealer and sales aids 

The second White's account 1s 
for Hok Siron & Co. Lid., manu- 
facturers of bathroom fittings, who 
will advertise for the first time in 
the women’s press and class maga- 
zines. Schedule covers the whole 
range of products, previously known 
under the name “Holtsirco,” now 
renamed “Nymph” by White Ad- 
vertisin 

Finally, Whites have been ap- 
pointed by Security Locks (Birming- 
ham) Lid. Initial advertising con- 
fined to the trade press 


New sauce 


White Advertising, of Birm- 
ingham, have placed orders for 
a campaign on behalf of their 
clients, Holbrooks Ltd., to intro- 
duce “MY™ Sauce, price Is. a 
bottle. 


being used in 

.” 4colour half- 

“Picture Post,” and 

in grocery § trade 

Holbrooks will intro- 

new within 
the next few months. 


Large 
“Daily M 
pages in 
full pages 
ournals. 


Masius & Ferguwon Lid. have 
been appointed advertising agents 
for’Transparemt Paper Lid., manufac 
turers of packaging matcrials. They 
will be closely associated with devel 
opment work on new packaging 
Initial press advertising campaign. 
n colour, will appear in selected 
specialist trade publications 

* * * 


Trow Pritchard and Co., 
Ltd. (Bath) are handling a national 
campaign for the new Meloda music 
} device which makes ll 
of musical computations 
m at a glance ht is bemge 
manufactured by C.E.P. Lid., and 
will cost 34s 
. * > 


NEW_CAMPAIGNS 


An autumn campaign for Lantigen 
(England) Lid., makers of Lantigen 
“B” Dissolved Oral Vaccine, is to 
be launched in national dailies, 
Sundays, popular household periodi- 
cals, women's periodicals and pro- 
vincial evening papers by T. B. 


WITH CHLOROPHYLL 


One of the first of the new 
Kolynos ads 


Browne Lid. For the first ime also 
spaces have been booked in the 
Sunday newspapers and popular 
daily newspapers in Eire 
* * . 

A special pre-Christmas advertis- 
ing campaign in national dailies and 
Sundays and selected women's 


ADVERTISER'S WEEKLY 


ACCOUNTS MOVING 


LPE get Brylshave 


The mew campaign for Brytshave 


The advertising of Brytshave has 
been re by G. S. Royds 
Ltd. because of their commitments 
with Ingram’s Shaving Cream, « 
product of Bristol Myers. 

* > > 


Willsmore and Tibbeoham 
(Norwich) Lid. have taken over the 
home and export agricultural adver- 
ting) =o off ansomes Sims apd 
Jefferies Lid ' 

* . > 

Grantham of RK have 
taken over advertising for East Bros. 
itd. of Dundee, for their new 
product the “Eastable.” 


magazines ts now being launched by 
Napper, Stinton, Woolley Lid. for 
Blue Orchid perfumes and novelt 
packs, on behalf of Delavelle Li 
* . * 
Renewal instructions for Thomas 
Staniforth & Co. Lid., makers of 
edge tools, of Shefficld, have been 
placed with trade papers by 
Greaves Lid., Manchester. 


(More new campaigns on next 
page) 


Advertising for Vision Klear, the 
new | eichner make-up base, 1s 
handled by R. F. White & Son Lid., 
and not The Robert Freeman Co., 
Lid., as stated last week 


Fashion by 


HARAMBURE 


JEAN DE HARAMBUKi 
one of the most brilliant 
Parts Fashion Artists 

of today, combines an 
innate Fashion sense with 
a natural feeling for 
design. 

Although famous on the 
Continent, he is almost 
unused in tis country 
and could bring to your 
advertising that fresh 
approach which 15 so 
difficult to find 


Represented b) 


ARTIST 


PARTNERS Ltd. 
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Commercial Artists 
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u P 7) , i Mon PROCESS BLOCKS 
Counter 4 Walter | TYPE FORMES Et. 
Pearce Co. L4é., Bristol 3 my Ape AGAINST DAMAGE 
- joe ek mice PRINTING INN TRANSIT 
_ ‘ w uh for British Ohv - 6) Camty ST LONDOW we? AND CORROSION 
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Blocks & Dies 


asa 7 BRASS BLOCKS & DIES 
q . . . Brass blocks for Foil blocking on 
: card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
wd PETTY © SONS L* gl eetararcoreten 
“ a r 14 QUEEN VICTORIA ST EC4 y 
; Weekly, Farm 5s - 7 PHONE City 1358 14 CLERKENWELL GREEN, E.C.1 
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Exhibitions a Displays 


Silk Screen Services 


$-6@ CARLISLE 
TELEPHONE . 


STREET. wii 
GErn 8225/6 


The CHANGEABLE PRICE TICKET 
Specialists 


Free lance representation required in 
many areas Write for terms to 
CAMDEN PRICE TICKETS 

48 Westbourne Gardens, Hove 3, Sussex 

Hove 39684 


DISPLAD LTD. 


CASTLEFIELDS 
MANCHESTER 15 


BLACKFRIARS 0856 


THE CHEERFUL FIRM 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.11 
Tel. Nos. Battersea 5300 & 4886 


DISPLAY 
SAUK SCREEN 
DESIGN 
EXHIBITION 


ADVANCE 
PUBLICITY Le 


\A9. WARDOUR SI. 
LONDON Wi 


GIARARD 8236 


COOK'S 
DISPLAY PRODUCTIONS LTD 
124 Ladbroke Grove, W.10 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WEROELL BD LONDON Ww I? 


SHOWC ARDS POSTERS 
WINDOW BILLS + CUT-OUTS em 


Cut-out relief lectering 

ready gummed, 12 types. 3/16"-2" 
LONDON INDUSTRIAL ART LTD 
33 Jubilee Place, S.W.3. Tel. PLA 6816 
ORDER DEPT. 3 All Saints Rood, W.1! 
Tel. PARK 943/ 


LICENSED DAY -CLO PRINTERS 


SLM Shey 
PRINTERS 
10 Many 


MATIONA 


Ww. c. RAY MENT 


RAY SIGH WORKS. 
LONDONN? 


Photographers 


Established (684 


| 40,000 worncu tna 
‘PHOTOGRAPHS 


for ALL PURPOSES 
Sy A MALBY & CO 
‘9 Cheimstord 


t. 
SUChNeree 2 WANatead 9036 


comme 


stl pes 


From postage stamp to poster 
1 single copies of quantities 
SCOTLAND 


A. NIMMO 
(31 Wilton Street, Glasgow, N.W. 


LONDON AREA 


| ROBERT P. HYMERS LTD 
| 17 Clifford Se, Wii MAY tur 6768-9 


NORTHERN AREA 
R. DIXON, 5 Hillingdon ae 
Serectiord, Manchester 


Longiora. 3047 


CRAPHIC LTO 


ff Cancong Dee WC? 


| COMMERCIAL LADVERTISING 
PHOTOGRAPHERS 


D ART SERVICE 


Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938 9 


AC.K WARE service includes 
an extensive library of Colour 
and Monochrome pictures 
ACK WARE (het pnem LTD. 
28 Basinghall St. London. £.C.2 


Pi Trapeiian Whe! 


Animated Displays 


SCREENASCOPE 
AND THE ILLUMINATE! 
MIRROR SIGN 
CRANE AUTOMATIC CO LTD. 
Makers of Advertising Dev 

Hong Kong Works, Exhibicien © ounds 
Wembley, Middlesex. Wembley 5997 


ADVERTISER'S WEFALY 


SIX CENTURIES 
OF WOOL 

The story of wool in the pageant 
of fashion through six centunes is 
being shown im six windows of 
Marshall and Snelgrove's, Oxford 
Street store, this week as a feature 
of “Wool Time 

The displays feature more than 
#4) five-inch figurines of men aad 
women dressed in the authentic 
wool fashions of the 13th to the 19h 
centuries, grouped 
mode! carousels 


on sa we Aine 
The carousels and 
figures were created by the students 
and staff of the Leicester College of 
Art and were first exhibited by the 
International Wool Secretariat in the 
Festival of Britain Pleasure Gardens 
at Battersea last year 


Sales promotion 
in action 


Promouion departments 
different arginisations operate in 
such a varicty of ways that the 
British Sales Promotion Association 
has decided to devote the first meet 
ing of the winter session to pooling 
eaperiences and ideas on the best 
methods of conducting such depart 
ments 

The discussion, under the chair 
manship of Adrian F. Latham. wil 
be led by three sales promotion 
managers from widely different organ 
isations: A Bunn, of Hoover 
Lid.. J. H. Buck, of Alfred Bird & 
Sons Lid. and Bryn Lew 
Tyresoles Lid. The meeti 
held on Tuesday, Oct 
Management House 

! 


Sales 


Dolls —. 


parade 

Unusual promotion tic up i an 
nounced by Woman which is linking 
with Lines Brothers Lid., the toy 
makers, in the production of the 
new dress-making doll Elizabeth 

All Elizabeth's dresses--14 com 
plete changes—were de signed py 
Woman fashion editress, Vero ca 
Scott. Miniature paper patterns 
enabling cxact replicas of grown-up 
dresses to be made are available to 
teen-age girls to make up the doll 
wardrobe 

Elizabeth has been produced to 
imerest young girls in dressmaking 
and sewin 

Flizabet 
Odhams 
Promotion 


's box was designed by 
Press Lid, whose 
and service 


sales 
departmen: 
in conjunction with Graeme om 
sales director of Lines Bros Lid 
has arranged a dolls mannequin 
parade at Claridges on October 9 
at which Elizabeth will be intro 
duced 


| Keeping up-to-date 

Sir James Waterlow, addr 
Manchester and Salford Master 
Printers’ Association urged em- 
ployers to allow their overseers and 
foremen time off to visit exhibi 
tions, demonstrations and other 
factories. It kept them up-to-date, 

ce said 


essing 


Printers’ boxing 
Competi 
Heavy-weight and 10 st. & fb 


tions for novices 


Intermediates at 10 st. will be 

at the tournament for the Print 
Pension Corporation at Seymour 
Hall, W.1, on Tuesday, October 28 
at 7.30 p.m. Tickets, entry forms 
ete.. from C. Anderson, | Grove 


| land Road, Beckenham, Kent 
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ADVERTISER'S WEEKLY 


Homes vary 


sof homes 
G00 square y 
Beds Herts and Buck 


newspaper publehed by Morme 
Counties Newspapers 

Ovn ninating advertwers ere 
ble 


comprinng 


ountees Newtpapers 


sale 


HOME COUNTIES 
NEWSPAPERS GROUP 


Represented in London by 
WILL KITCHEN JWR. LTD 
13) Pleet Street, London EC 4 
Head Office TON 


Advertisement Menager 
C W Gilder 


SILK SCREEN ARTS LS 


@7 SHIRLEY ROAD CROYOOR 


aoorscomet biar-@ 


omist © ' 
LEAN) (waRe 
Galt \wanin 


SPTEOY SERVICE 
ei $4 


The 
LONDON 
Office 
of the 
Warwick & Warwickshire 
Hodvertiser 


134 FLEET ST., Ec 4 
CEN 913 


The Head Office in Worwick 
1S HIGH STREET 


Publications News and Notes 


New monthly for 
transport chiefs 


monthly magazine for trans 
portabon executives will be launched 
n November En World 
Freight us format and typography 
a be similar to its alhed publica 


Topics. The new maga 
sin will oman news On aif, a 


ransport, bi-monthly 


siling lists in sheet form for casy 
ference, Board of Trade develop 
mis and discussions on packing 
d insurance Trade press advertis- 
ng and direct mail promotion for 


World Freight will be handled by 
Hanwg-McAlister Lid 
. . 


. 
Men's Wear last week included a 
ippiement dealing wih lighting 
hophtting and display 
. > >. 
Advertisements in a wide range 
of national and provincial papers 
support the feature which the 
day Fupress Starts on Sunday, 
Tallulah Bankhead s autobiography 
. . * 


With nearly © pages of adver- 
sements, the Ocsaber issue of 
Business, Journal of Management 
n Industry, achieves a new record 
for 4 normal issue in its post-war 


Editorally, “New Men 


format 


res theme of 19 
1 ng four 
South 

England and 


Business goes 


Cumberland NJ 
Scotland, Nea 


» Scotland, » pecial suppl 
ment previewing Buwness Ef 
ciency Eahibitior be held in 
Glasgow and «=o wil number of 
articles racing st industrial 
developments in Scotland 

. . 

Publishing “ Table Tennis 
Review has be uken over by 
B.F.R. Produ verpool, their 
f ssuc being stumn number 
mut last week. W issue will be 
published on Nov ber 2 

* * * 

Local Government Service, the 
offic 4 pourn ~™ mM Ss lo ram 
its rates from £16 £140 as from 
January | Circul mn mercase is 
he reason given for the rise 

* al . 
Advanc bookings are reported 


heavy for the Christ 
Woman's Own. 
al 


nas number of 


* >. 

With its first !2-page issue sinc 
before the war the West London 
Observer appeared with a new and 

’ reada ype face on Friday 
The numb MW ¢ HMMS pe page 
ms been reduced ght, in itself a 
sight reduction in display rates 
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Three-dimensional 


advertisements 


\ composite page in the Seathern 
Daily Echo featured an article and 
r ‘ 


an adv » em about th dimen 
sonal tims a he Classic Cinema, 
Sout hamp nd a numb of 
“uh adv semenis caploning th 

r <dit t fiir heme f re) 


{ commod " This page 
was suggesicd by | 


pub ¥ Manager Capual a 
Provincial News Theatres, owners 
f the Classic 

. > > 


A Coronation supplement will be 
incorporated in the Novembx 
of Games and Toys. 

. * * 

The Motor Cycle last week broke 
new ground by publishing a 10-page 
fully-illustrated report of 
nauional Six-Days Trial 
finished at Bad Auss 
little more than 24 hours carher. The 

port ind §=pictures were 
Austria in the Gemini aircraft of is 
associate journal Flight 


pssuc 


* * . 
October wsuec of The Practitioner 
carried a post-war record total of 


advertisements 
> . > 
Home Chat is to be a 
Thursday publication 
* * * 


Specimen copy distribution is 
bringing in hundreds of new orders 


states Reader's Digest. 


SPORTSMEN'’S CORNER: 


L.LP.A. meeting 


The LLP.A. Golf Circle held us 
Autumn Meeting a entworth on 
Wednesday of last weck, 0 members 
ompeting The I 0. Johnson 
challenge trophy open to Fellows 
ind Assocites was won by W. G 
Barney 85 16<@69. Other leading 

urns were A. D. Ensom 92 — 21 
72, H. E. K. Sawtell 89 — 16—73 and 
L. A. O'barrell 91-18 @ 73 

The Open Medal 


round was tied 
" 


for by P. D. White 7 and 
W. Hibbit 89. 19 = 70, White win 
ning with the best score over the 
fist nine holes 

In the afternoon. foursomes were 
played, White and Barney winning 
with a score of all square with 


bogey 
Prizes were given by C. Mitchell 
& Co., Lid A. B. Carrick-Smith 


Hubert Oughton and E. A. Sme 
After the prizegiving, the annual 
general meeting of the Circle was 


id, at which the following officers 
Captain WG 
Committee Norman 
Moore, A. D. Ensom, D. Turner 
\. B. Carrick-Smith, E. A, Smee 
sith Drummond Armstrong and 


Anstice Brown representing the 

Institute as ex-officio members. Hon 
cretary and treasurer: H 

Sawtell 


Soccer friendly 
Samson Clark Sports and Social 
ub beat London Press Exchange 
+-2 in a friendly football match 


G. F. KRUSE 
LTD. 


S7 SPRING STREET w.2. 


‘Games and Toys’ 
tournament 


The annual golf tournament 
organised by Games and Toys was 
dy. 7 


held at Rochampton recent re 
was a record a ujance of nearly 
80 players, and | down to the 
innual dinner wher Teddy” Sim 
Mons »m of Dick Simmons, took 
the cha 
Even the losers were winners 
Every contestant received a Toby 
jug inscribed “Games and Toys Goitf 
Tournament 1952 Winner 
Among numerous Flee Stree 
personalitics attending as visitors 
we George Simon of the Dail; 
Milne of 


Telegraph and Andrew 
Drapers' Record, bott 
dinner speeches 


made afte 


is shown recei 

ing the Yorkshire Evening News 
Challenge Cup which he won at the 
Publicity Club of Lee annual goif 
mm petition last week, from the club 
chairman, Roderick Gallant 
Runner-up was Herbert Sutcliffe 
former Engiand and Yorkshire 
County cricketer, with a net score 
of 78, who received a special prize 


awarded by the “Yorkshire Post 


Golf, Soccer, 


Cricket, Darts 
° 
Aldwych Circle 
. . 

president’s day 
Aldwych Club Golf Circle's presi- 
dent's day was held on Wednesday of 
last week Addington Club when 
Jack Raf (2 down) won the morn- 
ing round with G. A. Frost (3 down) 
as runner-up 

W. Newton won the prize for 

the hidden nine holes and A. 
Cook the special guest's prize Sir 


Harold Bowden, the Club's presi- 
dent, gave the prizes, Howard Potter 
chairman, distributing them on his 
behalf 

n the afternoon a foursomes 


Stableford compet 
G. A. Frost and P. Marnage G1¢ 
points), J. Cook and A. B. Cook 
(31)) bemg runners-up. Prizes were 
given by the Waterman Pen Co 


Greenlys form 
cricket club 


Crcket enthusiasts at Gre 
Lid ifter a season of invitation 


managing director of 


the agency he first match as a 
club was a returt ime with the 
Wace cricket club Warlingham 
Surrey. recently, which Wace won 


by 22 runs 

Greenlys are negotiating for a 
permanent club ground and hope to 
have a full programme of fixtures 
next year. Secretary is John Bull 
man of the production department 


Challengers win ~ 


agency mail match } 


The first 
matches of 
ranged by 


international mail- 
and darts, ar- 
Telegrambyran 
won by that 


sports 


Svenska 


of Stockholm. were 
agency 
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SHOWCARD CLASSIFIED ADVERTISEMENTS 
COMPETITION sornpttchpett 


mo C. J. LYTLE (ADVERTISING) | SIA LS wo 
WINNERS || a 2, Soe 


adverthemernts under 
“ leet Street, Londen, £.(.4 
Judging in the competition or cohiy.” 189 » i e 


require a 
ganised by the Toothbrush Group 
of the British Brush Manufac CREATIVE PPOINTMENTS VACANT 
turers’ Association, in which £175 ; : neaee’ ° persons: answering these adverthcmen + must 
in prizes was offered for a show VISUALISER Eampio 
card or display, took place on 
Tuesday 
Aim of the competition was to This is a somewhat unusual post 
obtain suggestions for display that does not fit neatly into the 
material to persuade people to normal Agency departments 
replace more quickly their worn We require a man, or woman, 
out toothbruhes. 105 entrics were with real creative ability of their First class qualifications only 
received own; able to produce good Apply (with specimens) to 
Prizes were awarded as follows design and a slick visual from a z i . ‘ s. GILCHRIST STUDIOS LT. 
First (£100), P. Dudley Rees, pencil scribble or an idea Ec : ' ' 3129 High Holborn, London, W.C 
Hampstead, second (£50) Alongside this ability, he or she Phone: HOLborn 048! 
Edwards. Dyer & Co., Ltd.. Man should have the desire to 
chester third (£25), Charles develop client contact as assist- ‘ Rtn , . ARTEST, expcricnced iettering, and sign 
Mingay. Balham ant to the Account Executive opport , yout — Ly large sian Co 
Judges were Donald W. Hud For the right person it offers a om — é . 


which will be | sadered Existing 
son, chairman, National Pharma certain freedom of expression sults warrant pot ge ng experience 
ceutical Union, H. W. Bees, and the satisfaction of working wuiee and cxpenence 
director, Addis Ltd. John Free 


to 
ict confidence jon 2800 Ad Weekly 180 Fleet St BCS 
on an interesting international Rox 4980 Ad Weekly 180 Fleer St 
man, Managing director, Spa account that presents endless ADV ERTISING MANAGER equ or EXPERIENCED SITE FINDERS 
Brushes Ltd. E. W. Mynn. home Head m 5 For London and Provinces required by 
. . a Hal Ltd » 1 scope for good design trial © sation manu well-known Outdoor Adcervising 
sales Manager alex { anc | te ro ‘ ‘ anisation. Generous salary 
C.D. Rant. editor, ADVEeRTISER's Londen WO give tei deme | st is &@ new one and exe lent possibilities, and perm om 
WEEKLY They were assisted by ¢ 4 


— 7 positions to men able to produce good 
of experience, salary required, ’ tat ‘ " results. Commiason and expenses paid 
J. Howarth, product manager 


r ter pleas 
tyre, advertising manager, Spa your ‘ewer grease 


Brushes Ltd.. and F. Curzon, ad 
vertising manager Halex Ltd LONDON TRANSPORT EXECUTIVE 


Satie wre Assistant mm Press (fixe Duties 


Box 4452 
Advertiser's Weekly 186 Fleet 6: E04 


addressed 
283i Ad 


SENIOR ACCOUNTS CLERK required 
by rapidly developin 


_ ; Sf as oe Write giving full details to 
Hughes Brushes Ltd K Macin- oe but no Specmens with | c J 
| 


: rk 1 ines : edge of charging out work and trading 
ion of ' tive or t , . A accounts up to TB casentia The is 
I - most : a hn ; st rd t ; t a worthwhile opportunity for a really 
" —— encé 1 c n fr aed » capable man of woman who has bad « 
. , / au ba ane ania _ ~- ' ve t t ’ ‘ wide cuperience Dut has got vel reached 
important sale nens should be “ ’ du the top pase pl ae experience and 

” lary require ed 

stamped addressed envei ur = 

F. H. Bunn, director and t in transport, is | ) e cet Si Box 2838 Ad Weekly 180 Pleet St BCs 
= ’ of shorthand 

manager of Hoover ¢ 
the Royal Counties 
Incorporated Sales . 
ont tory ‘ ny ) 
Association at Maiden cupEreenaenee 


Profation. applications within 
head, he said that far too many sales >» Stafl Officer (FEV 212). Low 


managers were no more than fore- lon Transport. S$ Broadway. S.W I 
men salesmen pa Fy wiedemem cnclose addressed | 
This state of affairs arose because | gxBCUTIVE required by ~ wationslly- LAMBE & ROBINSON LIMITED 
value of a properly qualified known outdoor ad ng 
manager was too often im Aoplicauions 
tly understood, by managing | Settee, with oar and lary, required have another vacancy for 
directors. who themselves might have wide knowledge and general experience | 
only limited knowledge of the sub- 


oft pester sites in all pars of the 
ject Far too few sales managers coun 


a oe eee |} «=A SENIOR ACCOUNT EXECUTIVE 
companies 
er jiules managers were | | SELLAR'S ILLUSTRATING SERVICE 
not held in high enough regard they 
oniy themselves to blame, for STUDIO STAFF 
fared to make the moct impor. | | waned to 8 dapermenn, Geet com Experience in the handling of nationally 
sale of all, in their own board ditions, 5 day week, top wages paid to 
rooms first class artists. Write or phone 
To-day no business could hop: 
to succeed as it should unless it had | | "079 = 2 MOEN LANE, w.c.2 


a vigorous sales department. con Age under 40. We have set no limit to 

trolled by a vigorous, knowledgable | POSTER ADVERTISING COMPANY 

and progressive sales manager ocar Birmingham requires young salary, which will be commensurate with 
al Manager Previous experience outside 


staff control. site finding, Town and bil 4 
Milhado hack Country Planning casentia a ility an experience. 


Box 269) Ad. Weekly 180 F 


FIRST CLASS ALL-ROU 
fr s aA , 
om Spain MERCIAL ARTIST with sound gency Please make your first application in 
Albert Milhado & Co., Ltd.. have Serect py Write waving details ot 
pon ny the representation in this experience, age and salary required : j 
country of a number of leading No specimens in fiest instance, Studio writing. giving brief autobiographical 
Manager 
Spanish and Portugues Papers Box 2639 Ad. Weekly 180 Fleet St BC4 details, to 
j a - ~. +7 a oie. IF YOU CAN WRITE « firetciass sales F 
4.5. a adri an t letter f you are interested in educe 
financial paper Fl Economists, and tion, if you can organise and run your 
the Portuguese dailies Diario de own Cepertmem and wamt 8 responsible 


i The Managing Director 
oticias, O Seculo, Diario Popular det r : 
Diario de Lisboa, and the financial cat aad experience | LAMBE & ROBINSON LIMITED 


- - — do Comercio. "Str gle am, ve Sceptre House 169 Regent Street - London, W.! 
Mr thhado who s | he ‘ 
returned frost eee ee ee | co PRODUCTION MAN 
re om a three wecks visit ; wo w m important group 
to these countries, has also made Y Apoticams must be accu 
arrangements for a complete infor- . jo Rnatans Wok ordering end 
mation service about other Spanish . -— eee Se ee 
and Portuguese papers Quality Court, Chancery Lane, WC 2 


*Phone your Classifieds to CHA 8844 (Ex 25) 


advertised consumer products essential. 
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ADVERTISER'S WEEALY 


wre aNOWN 


h- sa OW . 


“orien NEWSPAPER 
o . 


Wack SALESMAN 


ote aE be ote 


ft" 


\ acaet cogaerment of 


~“ *h. o@ he emplorment 
Sotticatos 


. 
ot Vacancies Order 


we APPOINTMENTS VACANT . 3 


pervom: amewerteg these adverthement must 
coats Scan The amgnerment of eeu amore ene advent mt 
Seem) & the sppticant & & man seed 18-64 inctasive of «2 woman aged 14-59 inchasive 
tess «be 


cneepted from the provisions of the 
1982." 


OlL COMPANY (Manchester area) require at once 
two assistants in Publicity Department 


A Po 


PUBLICITY 


<tr 


A MI 


THE L.P.E. GROUP 


GENERAL ARTISI 


duction of finished artw 
pe und printed adv 
VISUALISER 

h va te 
i meural vi als t if 
| city 

Both the al ‘ 

und offer excell 

work t 


PLEASE WR 


tor ST. MARTIN'S 


OF 


ARTS LTD 


WBER OF 


COMPANIES 


Invites applications tor the 


' tollow Ing appomntments: 


‘perienced in pro- 


rk tor all classes of 


matter 


{vertising sense and 
¢ apable ot produc - 


forms printed 


nts are progre ssive 


nities under ideal 


tT DIRECTOR 


t, LONDON, WC2 


*Phon 


your Classifieds 


() VISUALISER mkic advertisement and booklict layouts 
STUDIO yrhomrag and supervision of own printing equipment No finwhed 
work rege ¥ ability t sve Quick hua roughs advantageous 
REPRESENTATIVE | ~ 
(2) coevwestes with tk for engineering and allied sub 
j 
| 7 . assiat in handling wrespondence and department 
A wonderful opportunity exists | ne 4 + qualifications are detail) accuracy. a well-devdoped 
| memory and « y Jigeat technica iterature and use it for sales 
for a first-class representative | com rm Age limits 22-28 
wt really k yws the advertising fhe Stones offe interesting work and plenty f Write in cow 
‘ 4 hdem« giving «@ the wformatior would reguire if you were 
business and has estadlishe ver Me ADVERTISNOR instead of THE srrLicaNT. and state which vacancy 
; mber of years a sound ” u are secking 
_ with Art Directors and | BOX 18617 ADVERTISER'S WEEKLY, (80 FLEET STREET, E.C.4 
Art Buve bees a se . 
= \OVERTISEMENT MANAGER required — A BRISTOL FIRM requires & first-class 
s oo tmer s salary and tne j acs st with origina deas. capable of 
. A a inly versat ind experienced a work and gencra — 
| ss _ ppiica ns rT t 3 4 wed f ne packaging indus 
” be treated the strictest Pe , . a ae =. ae Bou 2826 1 Weekly 180 ricer st EC4 
fidence Apply he first salary required, t& 
aoe Ad Weekly 180 Pleet St PC 4 
eaten Sys 1 odgtoedase ! REQUIRED 
y z ; wacet SALESMAN aquired for good 
tia ughout Great Britain 
: fullest possib t 
e possible deta M iv) good selling record and firs TOP CLASS 
es i? per week plus 
cardhap weenie when can alsang RETOUCHING 
Advertiser's Weekly 188 Fleet St ECS SHORTHAND TYPIST SECRETARY. 
‘ fad Techa Nae nas 
f _ " 


Colour and Black and White 
ASO 


LETTERING 
ARTIST 


Box 2824 
Advertiser's Weekly 180 Fleet 6t EC4 


PROM ¢ _ MAN with initiative re 
i 1 perienced MAIL OR DER 
Bb ks ang ( I Write stating 
as cupericnce and salary Ln a to 
New Era Advertsing Servs td 107 
Fleet S$ E« 

PROCESS ENGRAVERS require Invoice 
Clerk Aso Progress Clerk ogres 
® positions. “day week Art Repro 

Plough Pla EC4 City 7174 
age about 


ree HNICAL COPYWRITER, 
7 ngir m and adver 


idependently 
lata for 
editoria! 


(aap Street Shaftes Avenue 
wc. 
— . an t ance wanted 
m afea to repres four lead- 
ins oe Mikals im medk 
Bos 2827 Ad. Weekly 18 
say nm oN SPACE BLYVER 
tising Agency | * ung man 
Fr ’ ) auenst overseas NYpace yer 
wr statne ag ‘ ™ and 
sala quired 
Rox 2s Ad Weekly 180 Fleet St BCs 
COMMERCIAL ARTIST co ed 
Proc etouching G | position 
man 
Ad. Weekly 180 Plee: St ECS 
sHoOwc ARDS AND cu Tan Ts First 
ass representative wih ada swative 
1D mee required as re and man 
managing d {a sad! ahed 
London Firm Essentials, Good selling 
rexwd, knowledge of p and guick 
eras {f casentials Unig g-term 
‘oportunity for right man 
Box 2573 Ad. Weekly 180 Ficet St ECS 


Octoser 2, 1952 


CLASSIFIED ADVERTISEMENTS | 


GENERAL 
ARTIST 


All round genera! artist required 
for commercial studio. Only ex 
perienced man with ideas and 
smility to produce first class lay- 
wuts and finished work will be 
considered 

Write or phone for appointment 


BATESON & STOTT 
45 St. Paul's Churchyard, F.( 4 


CENtral 2664 
PRODUCTION ASSISTANTS, under Wo 
years of age and possessed of agency 


London Agency Persons withing to 
be considered for a vacancy with the 
agency afc invited t© write giving de 
ails of ther capericme and { the 
salary which they maider themselves 
apabic of carning 
Box 2847 Ad Weekly 10 Ficet St EC4 
rier — STL DIO requires first 
class rete mn 
2795 Weekly 180 Fleet St EC4 


JUNTOR LETTERING ARTIST (Femaic) 
required by major of] company Good 
straight forward teticring & ementia 
and « knowledse ~ brush and pen 
lettering desirable Applicants must 
have had previous cxuperience W rite 
giving particulars of aperience and 
salary required 
Box 2849 Ad Weekly 180 Fleet St BC4 


STUDIO IRWIN 


EXTENSION 


Further vacancies for first 
class Artists in the follow- 
ing sections: 


RETOUCHING 
STILL LIFE 
LETTERING 
TECHNICAL 


Also a few vacancies for 
Good Juniors. 


Top wages paid to the right 
men, secure conditions, 
bonus scheme. 


Write or telephone for 
appointment to 


STUDIO IRWIN LTD. 


1! Gough Square, E.C.4 
Telephone CiTy 217! 


1 TD., 1 Robert Street 
immediate 


~~ high 


Swand 
vacancy for 
standard and 


on 
Ww 


YOUNG JOURNALIST required © take 
over fesponsitility for usue of works 
news sheet having specia regard to 
ounteracting subversive propaganda 
Person with previous industrial or war- 
experience preferred Part-time 
consi = + ere W rite 
Weekly 180 Fieet St BC4 
OLD - ESTABLISHED MANCHESTER 
Advertising Agency require Production 


Man. preferatdy with engineering back 

ground, also Visualiser able to produce 

presentabie roughs 

Box 2857 Ad. Weekly 180 Fleet St EC4 
YOUNG LADY required to take charge 

of copy detail and despatch depar'- 

ment Position wil! carry good salary 


Picase write stating age. experience and 


salary required to 
Box 2871 Ad. Weekly 


2871 180 Fleet St BCs 


to CHA 8844 (Ex 25) 
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Octomer 2, 1952 


GROOME AND 
LAKER LTD. 
Require a 


GENERAL ARTIST 

(Lettering & Retouching) 

Apply: 

STUDIO MANAGER 
(GERrard 8473-4) 

6 ARCHER STREET, W.! 


SECRETARY a ee tor ane 
1 Vv 


Department of c 
L Wandsworth Park sw is. is 


typést Apply Publicity Manager 


YOUNG LADY required. parttime, 


canvass advertisers for Group of Pub#i- 
cations in an Advertising Office. Salary 
aod Commission Weite, giving full 
details to Box 125. R. Anderson & Co., 
14 William IV St. Suand, W.C2 


YOUNG SPACE SALESMAN reauired 


by substantial Company representing 
Excellent prospects 
Deta 


age and any perience, 0 
Box 2828 Ad. Weekly 180 Fleet St BCs 


ABBEY DISPLAY 


COMPANY LIMITED 
Spectaitsts in Point-of-Sale Advertising 


are enlarging their design 
Studio and invite applications 
from: 
Creative artists thoroughly 
experienced in constructional 
and graphic design for show- 
cards, cut-outs, crowners, dis- 
play stands—-all forms of 
printed point-of-sale advertis- 
ing material. 
This is an expanding company 
offering good progressive jobs 
to keen experienced men. 
Phone for appointment to 
Studio Manager 
Grosvenor 832! 
THE ABBEY DISPLAY CO. LIMITED 


49 CHARLES STREET, BERKELEY SQ. 
LONDON, W.! 


CLASSIFIED ADVERTISEMENTS MEIC 


FIRST CLASS LETTERING — 
Bos 


Desaner required W rite 
163 Queen Victoria Street <. 


WRITER of publuty articles for 
nce 


Loadon 

or femaic, not over 0. Interesting job 
with good prospects 

Box 2560 Ad. Weekly 180 Fleet St BCs 


YOUNG LADY requred & autem ip 


Space Deparument of West End Adver- 
tsena =Agency Good at figura most 
cmenta Some cxpericxe prefered 
Sul Canteen. Apply in own hband- 
writing to 

Box 2536 Ad. Weekly 180 Piee: St BCS 


APPOINTMENTS WANTED 


SHURTHAND-TVPIsIS, Private Seore- 


duction appointment or production 
manager's position in small agency 


W rite 

Box 2812 Ad. Weekly 180 Fleet St BC4 
SPACE SALESMAN, 

mghest micgrity scks few sppoLnt 

ment any media co od 

—— £1,000 per annum. approai- 

ma 

Box 213 Ad Weekly 180 Pleet St BC4 


VISUALISER LAYOUT MAN G® a 


pees mM tree-lance seeks position in 
sadon 6Agency S years 

agemy expenence in campaign Pianning. 
layout, art buying rod ee 2 on 
may consumer Salary 


t U 

Box 2814 Ad. Weekly 180 Fleet St BC4 

ade Capable of qstimating, secks 

oe niment preferably in West Londos 
Suburbs. 

Box 2864 Ad. Weekly 180 Fleet St BCs 


British advertising man, extensive 
London and American experience, now 
employed by large U.S. agency as 


MEDIA MANAGER 
at £2,000 wishes for personal reasons 
London position in early 1953. 50% of 
present salary acceptable High 
recommendations for ability, incegrity, 
personality, initiative 
Box 286 
Advertiser's Weekly 186 Fleet 6t E04 


Coprwasren/ VEISUALISER = required 
by growing old-established Agency with 
range of interesting National and Tech- 
mical accounts £800 pa Send full 


s to 
Box 2859 Ad. Weekly 180 Fleet St BCS 


IPTION AGENTS required for 
SUBSCR ; 


important group of wade 

Good <¢erms and ample assistanx 

Box 2613 Ad. Weekly 180 Fleet St pce 
wanted in 


mediam-eize Advertising Agency Should 
have some experience. Starting eS 
Box 2807 Ad. Weekly 180 Pleet St EC4 


GIRL, 20, excellent waining in Publicity 


for 3 years, secks junior position ip 


Box 2842 Ad. Weekly 180 Pleet St BC4 
YOUNG MAN @G)) well educated, 
ypening as trainee in Agency Pro- 


perience 

~ Newspaper make-up, layout and 
production 

Box 2863 Ad. Weekly 180 Flee: St BCs 

— 


ADVERTISING, PUBLICITY 
PUBLIC RELATIONS 
Al\-rounder, 25, single. wants to settle 
down, pomibly as assistant to 6 
Manager, in a large firm offering 
good prospects Agency background 
experience of technica! processes, 
ediionak, publicity production, house 
magazines, cxhibition stand organise- 
tion, etc. Wide interes. willing and 
teady to learn. Salary sot first con- 
sideration though must provide living 


Box 2868 
Advertiser's Weekly 160 Fleet 6: ECE 


EXPERIENCED GENERAL ARTIST 
required, aged 25 to 30, for Agency 
studio Able tw produce finished 
lettering and ail-life Retouching 
an advantage. Write in strict confi- 
dence. giving asc, cxperience and 
salary required © Art Director 
Box 1869 
Advertiser's Weekly 180 Fleet 61 EC4 


AGENCY MAN, 26, g00¢ production 
prim, aft-buying. copy, administrative, 
experience, secks contact opportunity 


change Mechanical; free-style 
Box 2844 Ad. Weekly 180 Fleet & BCS 
PRODUCTION MANAGER handling 
cquires 


© Offices 
Box 2845 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN, Ex NS. secks position 
where experience _e an studio and dis- 
play would be an 
Box 2861 Ad Weekly, y ‘m0 Pieces St BCA 


‘Phone your Classifieds 


WANTED 
Postion as assistant co Agency Director 
or as a Jumor Account Executive. Aged 
25 years. Qualifications: & years agency 
experience. inchuding 2 years as Account 
Executive—national consumer product 
Understanding of marketing and sales 
promotion methods. Creative Ability 
to inspire copy and art departments 

Box 1835 


™ 
Advertiser's Weekly 160 Fleet 6: E04 


AGENCY TRAINED ecncral arte socks 
<hange. Picase write 
Box 2840 Ad Weekly 180 Fleet S: BOS 

A DIPLOMA MEMBER of bc AA. 
with 9 years’ agency cxperience inciad- 
ing production costral and cootact on 
national accounts secks change Age 28. 
Bou 2841 Ad. Weekly 180 FPieet S& BCS 


writer with small progressive agency 
Box 2862 Ad. Weekly 180 Fiect &: BOS 


FREE LANCE SERVICES 


SHOP and Exhibition Desiencr secks sew 
chents. Sketches in eli mediums Work- 
img 4 drawings and FSD Supervision 


Box 2866 Ad. Weekly 180 Pleet St BOS 


I understand: You do oot apend 
cnough to warrant an Agent. yet you 
would a 5 © sce that professional 
“touch” your advertking and 
print. My Gear Sir, the & where I 
can most definitely help 
H. ST. GEORGE OGDEN, 
128 Tempic Chamber. Loodos, B.C4 
CIT 589) 


BUSINESS OPPORTUNITIES 


OLD-ESTABLISHED POSTER 
ADVERTISING ©O. 
in N.E. Lancs wishes 
existing interests with 
Genuine inquiry Replies in strict 
Onfidenue 
Box 280) 
Advertiser's Weekly 180 Fleet 6t B04 


take over 


OLD ESTABLISHED | con Advertising 
Agents, chiefly tochnx » 
to contact Studio abic 
serve including creat 
copy. finished artwork 
Box 2846 Ad. Weekly 

DISPLAY SIGNS AND STANDS. We 
can design of make 
atiractive advertising sg pert 
sik-screen printing. on ity metal work, 
John D. Trevor ‘ umbertand 
Avenue, Welling, Ken. Bexley Heath 
8992 


MISCELLANEOUS 


YOUR ENVELOPES sédrewed in band- 
writing for 20s ioe. & 


or larger ques 
Box 2778 Ad. Weekly 180 Ficet St BC4 


WANTED, stack phooernom of very 
attractive young wom ~ National 
Advertising. Fee pad { vted King- 
dom oo _ Send imens or 


Woolley Lia. fat Ot. Chapel Street, 
London, W 
ACCOMMODATION 
ELECTROTYPERS, ‘Stereotypers and 
Typesetters E. em ground floor 
and basement 3.400 f& adjacent Piece 
Street, tw tet on ice A dmirably 
suitatde for the above io Owners 
of building might b« in sed in tak 
ing financial erent og comrol. 
y 7. Plough Plac cot Lane 
EC 4. CITy 7ir4 
OFFICE ACCOMMODATION partly 
furnished availabic « d Inn, 
Fleet Street. Abd ft. 
Modern build que “ion. per- 
fect lighting joderat nt Apply 
Rox 2865 Ad. Weekly |» cSt 


to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


very — 


white. if ed. Pulitzer Studio 
5 Kensingtoo High Sure, W 4 
S 264 $592 


LES AND WANTS 


eqtaraens MODEL Alé Dictating 
ach weether with two Tre 

4 one Cylinder Shaving 4 

Denham's Engineering © 


— Works. Halifas. Phone Hallas 


e423) 

4 at ——y 4 Clas A Ledger Posting 
Acoounting Machines 1100 cach oF 
aear offer Inquiries to Bristol Co- 


operative Society Led.. Laundry Depart 
ment, Whiby Road Brisiingtoa. 
Bristol, 4 
COMPLETE MARKMASTER Ral Feea 
Showeard and Jicket printing unit for 
disposal wih type. Ggures. platens. 
May be seen at SPU, 4/590 Edgware 
Road 
POSTING Maciise. Baur 
troughs Nationa! of Remington coqeues. 
Jasco Lid., 246 Bethnal Green Road, 
Londos, E.2. Bishopsgate 0434. 


PRINTERS 


FINE-ART & PERIODICAL PRINTERS 
Modern organisation and plant. Regular 


WM. CARLING & CO. LTD. 
Hitchin, Herts, Hitchin 9) 


LITHO oR LETTERPRESS 
LETS 


TOWNSENDS of EXETER 


Werks: ORCHARD PRESS, 
EASTCOTE Pinner 7927 


COURS 


CANDIDATES FOR 
THE A.A., LLP.A. and LS.M.A. 
EXAMINATIONS 
are offered a coaching service 
which has won remarkable 
successes, including a large per- 
centage of the A.A. Diplomas 
awarded in recent years and 
LS.M.A's Pickup Medal in 1944, 
946, 1948, and 1950. We also 
offer non-examination Courses, 
both comprehensive and 
specialised, in modern Advertis- 
ing, Salesmanship, and Sales 
Management. Send for our 28- 

booklet ““Advertising’’ or 
**Salesmanship and Sales Manage- 
ments"’ (36 pages). Each is pack- 
ed with practical information. 
They are free. So are the willing 
services of our Advisory Depart- 
ment 

INTERMATIONAL CORRESPONDENCE 
SCHOOLS LTD., Dept. A.W. 27 

international Bidgs., Kingsway, W.C.2 


SPECIAL ANNOUNCEMENTS 


See Sept. 11 issue of Apvern- 
Tiser’s Werxty, page 457 for 
the Monthly Register of Trade 
and Technica! Publications 
Section. October 9 will be the 
next issue containing this 
Register 
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Advertiser's | 
@, worsen Weekly sm 


NEWSPAPER 55/- \(overseas) 


STOP PRESS 


BIG CAMPAIGN 
| FOR BLANKETS 


F. & C. | eee 
CAN PRINT IT FOR YOU 


When you are considering Offset Lithography 
or Letterpress printing for booklets, folders, In Sheffield owners of halls have 


against the 
leaflets, broadsheets, posters or maps, let us city shops. Two local 


i a oI 


We are specially equipped to do that quickly 10-PAGE ‘EXPRESS’ 
TOMORROW 


work with you. 


and well. 


In addition to the actual machining (day 


: ‘ room over last big issue. = 
and night and in several colours together —- ee 
where the design permits) there is binding, DISPLAY TROPHY 
embossing and blockmaking, all in the one Owen Lid., and Td. Heghes & Con 

Ltd., Liverpooi, awarded Shennan 
Works—ali making for attractive prices. pe 


made annually to the person con- 
RT Wk A 
display on Merseyside. 


First meeting held of Youth and 
British Advertising Ad Hoc Com- 


mittee appointed by Advertising As- 
— to -A1,~~-, eatigate. posite 


\ 


Netleas) campaign 


tropaline quilted 
Seam teote a 
. . e 
Kosh & Cross can print it for you at 80-92 Mansell Street. a 
“N 


; ’ ational Newsagent” have 
Aldgate, London, E.1, if you will telephone Royal 1731 => = M. Glisray as nave 


Published by the Proprierors, BUSINESS PUBL'L ~» at their office at 180, Fleet Street. London, E.C.4. (Phone: Chancery 6844) 
October 2, |952. Princed in England by rinters Limited at their Great Titchfield Screet, London, establishment. 
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